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In  the  past  year  the  Orange  County  Register  added  25  reporters  to  its 
news  team— women  and  men  with  experience  at  such  major  publica¬ 
tions  as:  The  Detroit  Free  Press;  Detroit  News;  Dallas  Morning  News; 
Cincinnati  Enquirer;  Minneapolis  Star  &  Tribune;  Cleveland  Press; 
Seattle  Times;  Chicago  Tribune;  Los  Angeles  Times;  Los  Angeles 
Herald-Examiner;  Forbes  Magazine;  San  Jose  Mercury;  Philadelphia 
Inquirer;  New  York  Daily  News;  Christian  Science  Monitor; 
Birmingham  News;  Sacramento  Bee;  Miami  Herald;  St.  Louis  Globe- 
Democrat;  San  Francisco  Examiner;  Allentown  Morning  Call; 

Arizona  Republic;  Nevada  State  journal;  San  Diego  Tribune  and 
The  Las  Vegas  Sun— just  to  name  a  few.  Surprised? 
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Partners  in  the  West 


Donald  A.  Nizen,  Sr.  Vice  President  ol  the  New  York  Times  and  W.  Walton  Crouch,  Publisher  of  The  Daily  Breeze 


When  THE  NEW  YORK  TIMES  decided  to  publish  their  national 
edition  on  the  West  Coast  they  looked  around  for  a  quality,  state  of 
the  art  facility.  They  chose  THE  DAILY  BREEZE.  Situated  in  south¬ 
west  Los  Angeles  County,  the  BREEZE  began  printing  for  the 
TIMES'  subscribers  in  the  western  United  States  in  mid  August. 

While  being  justifiably  proud  of  our  offset  capabilities,  we  are  also 
proud  of  our  88  years  of  award  winning  coverage  which  is  delivered  to 
over  230,000  readers  every  day.  Quality  and  excellence  have  long 
been  the  hallmarks  of  THE  NEW  YORK  TIMES.  We’re  proud  to 
have  measured  up  to  their  standards. 

The  Dai£^ 

A  Copley  Newspaper - 


Represented  Nationally  by;  SAWYER  •  FERGUSON  •  WALKER 


5215  Torrance  Blvd.,  Torrance.  CA  90509 


Fire.  Humor.  Intelligence 


Words  characteristic  of  the 
writing  style  and  spirit  of 
the  late  Baltimore  SUN  Editor, 
H.  L.  Mencken.  A  style  and  spirit 
still  alive  in  the  writing  of 
Binghamton  EVENING  PRESS 
columnist  David  Rossie. 


Rossie  is  the  winner  of  The  Baltimore  Sun’s  1982  H. 

L.  Mencken  Writing  Award,  an  annual  prize 
recognizing  the  unique  literary  style  characteristic  of 
one  of  America’s  great  journalists.  In  Rossie’s  2 1 
years  with  the  Binghamton,  New  York  newspaper,  he 
has  worked  as  a  sports  writer,  general  assignment 
reporter,  education  editor,  sissistant  city  editor, 
columnist  and  associate  editor  of  the  editorial  page. 

Rossie’s  work  was  chosen  unanimously  from 
89  entries  from  throughout  the  United  States. 
Judging  the  competition  were  Leo  Braudy, 
chairman.  Department  of  English,  Johns 
Hopkins  University;  Richard  Cole,  dean. 
School  of  Journalism,  University  of 
North  Carolina;  Tom  Dearmore, 
editorial  page  editor. 
The  San  Francisco  Examiner, 

We  are  proud  that  H.  L.  Mencken 
spent  his  newspaper  career  as  colum- 
nist  for  The  Baltimore  Sun.  We  are 
proud  to  honor  journalists  such  cis 
David  Rossie  who  are  keeping 
alive  Mencken’s  spirit  of 
distinguished  newspaper  writing. 


David  Rossie 

Binghamton  Evening  Press 
1982  WINNER 
THE  BALTIMORE  SUN 
H.  L.  MENCKEN  WRITING 
AWARD 
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NOVEMBER 

7-10— Association  of  National  Advertisers,  Breakers,  Palm  Beach 
Fla. 


OCTOBER 

1-3 — Ohio  Newspaper  Ad  Executives,  Quality  Inn,  Columbus 
Ohio. 

7-9 — New  York  State  Dailies  Advertising  Managers  Canandaigua 
Sheraton,  Canandaigua,  N.Y. 

7-9 — Missouri  Press  Association  and  Trade  Show,  Sheraton,  St. 
Louis,  Mo. 

7-10 — Cal  Western  Circulation  Managers'  Association.  Hyatt 
Regency,  Los  Angeles,  Calif. 

9- 12 — Interstate  Circulation  Manager's  Association,  Radisson  Wil¬ 

mington  Hotel,  Wilmington,  Del. 

10- 12 — Ohio  Circulation  Managers  Assn.,  Hyatt  Regency,  Colum¬ 

bus,  Ohio 

10-13 — INPA  Eastern  Region  Conference,  Marriott  Hotel,  Rochester, 
N.Y. 

10- 14 — Newspaper  Food  Editors  Conference,  William  Penn  Ho¬ 

tel,  Pittsburgh,  Pa. 

11- 14 — Advertising  Media  Credit  Executives  Assn.,  Interna¬ 

tional,  Westin  Galleria  Hotel,  Houston,  Tex. 

13-15 — Suburban  Newspapers  of  America  Ad  Conference,  Seel- 
bach  Hotel,  Louisville,  Ky. 

15-17 — Mountain  Ad  Managers.  Governor's  Court  Hotel, Denver 

17-19 — Inland  Daily  Press  annual  meeting,  Drake  Hotel, 

Chicago,  Illinois. 

17-20 — Institute  of  Newspaper  Controllers  and  Finance  Officers 
Hyatt-Regency-Dearborn  Hotel,  Dearborn,  Mich. 

21- 24 — New  England  Newspaper  Production  Conference, 

Mount  Washington,  Bretton  Woods,  N.H. 

22- 27 — Northeast  Classified  Ad  Managers’  Assn.,  Hilton  Hotel, 

Philadelphia,  Pa. 

23- 29 — National  Press  Photographers  Association  Flying  Short 

Course,  Oct  23,  Philadelphia,  Cherry  Hill  Inn.  Cherry  Hill,  N.J. 
Oct.  24,  Cleveland,  Marriott  Airport.  Oct.  25,  Kansas  City,  Mo., 
Radisson  Muehlebach.  Oct.  27,  Salt  Lake  City,  Hilton.  Oct. 
29,  Seattle,  Red  Lion  Inn,  Bellvue,  Wash. 

24- 26 — Mid-Atlantic  Circulation  Managers  Association,  Radisson 

Plaza  Hotel,  Charlotte,  N.C. 

24-27 — Newspaper  Research  Council,  Alameda  Plaza,  Kansas 
City.  Mo. 

28-29 — New  England  Newspaper  Advertising  Executives,  Marri¬ 
ott  Inn,  Worcester,  Mass. 

28-31 — National  Council  of  College  Publications  Advisors  and  Asso¬ 
ciated  Collegiate  Press.  Chase  Park  Plaza  Hotel,  St.  Louis.  Mo. 
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OUR  READERS 
ARE  INVOLVED 

Readers  are  involved  every  day  at  The  Florida 
Times-Union  and  Jacksonville  Journal. 

The  Times-Union  and  Journal  are  their  newspa¬ 
pers. 

Our  readers  critique  both  papers  through  a  se¬ 
ries  of  ongoing  reader  focus  groups. 

They  don’t  pull  any  punches.  Our  readers  tell 
us  what  they  like  and  what  they  don’t.  They  indi¬ 
cate  what  they’d  like  to  see  in  their  newspapers. 

And  they  write  for  our  pages  —  not  just  the 
standard  letters  to  the  editors.  They  write  opinion 
columns  in  “Spectrum”  and  express  their  views 
in  “Sports  Forum.’ 

In  “Why  I  Love  Where  I  Live,”  readers  write 
about  their  neighborhoods,  and  jobs  are  their 
topic  in  “Working.” 

We  use  their  opinions  in  volunteer  consumer- 
product  tests,  their  favorite  recipes  in  our  cook¬ 
ing  columns  and  their  children’s  art  in  our  daily 
weather  report. 

Our  reader-involvement  program  gets  great  re¬ 
sponse. 

We’re  certain  it’s  because  we  don’t  just  hear 
our  readers,  we  listen  to  them. 


*  Major  meetings  in  bold  face 

SEPTEMBER 

20-23 — Canadian  Daiiy  Newspaper  Pubiishers  Assn,  and  Canadian 
press,  Vancouver,  B.C. 

22 — Newspaper  Comics  Councii,  Century  Plaza  Hotei,  Los  Ange¬ 
les,  Calif. 

22- 25 — National  Newspaper  Association  annual  meeting,  Hyatt 

Regency,  Phoenix,  Arizona. 

23- 24 — National  News  Council.  1  Lincoln  Plaza,  N.Y. 

23-25 — Western  Newspaper  Production  Conference.  Biltmore  Ho¬ 
tel.  Los  Angeles. 

23-25 — Interstate  Advertising  Managers'  Fall  Conference,  Shera¬ 
ton  Hotel  (Station  Square),  Pittsburgh,  Pa. 

23-26— National  Wire  Watch,  Baltimore  Hilton,  Baltimore,  Md, 
23-16 — U.S.  Marine  Corps  Combat  Correspondents  Assn.,  RMS 
Queen  Mary,  Long  Beach,  Calif. 

27-Oct.  1 — Inter  American  Press  Association,  General  Assembly  meeting, 
Marriott  Hotel,  Chicago,  III. 

29- Oct.  3 — Women  in  Communications,  National  Conference,  Brown 

Palace  Hotel,  Denver,  Colo. 

30- Oct.  2 — UPl  EDICON,  Fairmont  Hotel,  Denver,  Colo. 
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Meet, 

Discuss, 

Join, 

Partake  & 
Learn 
at 


UPl's  23rd  Annual  Editors  and  Publishers  Conference 
September  30-October  2, 1982 


Meet 

the  new  chairman  of  DPI,  Len  R. 
Small,  and  other  UPl  principal 
owners  Douglas  Ruhe,  Cordell 
Overgaard  and  William 
Geissler.  They’ll  be  unveiling 
some  exciting  new  plans,  and 
seeking  your  input  at  EDICON. 

Discuss 

the  future  with  Herman  Kahn 
(“The  Coming  Economic  Boom”) 
and  newspaper  researcher 
Ruth  Clark  of  Yankelovich, 
Skelley  and  White.  Hear  sharp- 
witted  media  critic  Jeff  Green¬ 
field  (“The  Real  Campaign"). 


Join 

newspaper  “Trailblazers  and 
Trendsetters,”  who  will  share 
their  product  and  circulation 
successes.  Panelists  include 
John  Seigenthaler,  Doug 
Creighton,  Robert  Chandler,  Bill 
Ketter,  Richard  High,  Ralph 
Ingersoll,  Michael  Hurd. 

Partake 

in  a  unique  cable  TV  workshop. 
The  nation’s  cable  leaders 
(many  are  based  in  Denver)  will 
explain  what  cable  really  offers 
to  newspapers — the  promises 
and  the  pitfalls. 


The  Rockies  in  autumn — 
Denver  is  the  host  city  for  the 
1982  EDICON. 


Learn 

from  outspoken  media  people 
like  John  Tydeman  and  “posi¬ 
tioning”  expert  Al  Ries.  (Dn  the 
lighter  side,  you’ll  hear  from 
“Garfield”  creator  Jim  Davis 
and  UPl  humor  writer  Dick 
West.  And,  much,  much  more 
at  the  1982  EDICON. 


1982  EDICON 
Fairmont  Hotel,  Denver 
Sept.  30-Oct.  2 

For  information,  registration  & 
details  on  reduced  air  fares, 
call  Annette  Holst  at 
(212)  850-8638. 
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Editorial  workshop _ 

By  Roy  H.  Copperud 
On  Writing  Coaches  No.  58i 

Newspaper  editors  often  have  a  pathetic  confidence  in 
quick  fixes  when  it  comes  to  improving  writing.  Sometimes 
they  hire  a  writing  coach.  The  first  instance  of  this  that  I  can 
remember  was  the  hiring  of  Rudolf  Flesch,  the  author  of 
excellent  books  on  effective  expression,  by  the  Associated 
Press  25  years  or  so  ago.  Though  Flesch’s  credentials  as  a 
critic  were  not  to  be  doubted,  I  question  whether  his  critiques 
of  the  AP  report  had  any  visible  effect.  After  his  assignment 
ended,  the  quality  of  the  AP  report  reverted  to  what  it  had 
been  before. 

No  matter  what  his  qualifications,  no  writing  coach  can 
leave  a  lasting  imprint  on  the  work  of  a  newspaper  staff,  any 
more  than  tomorrow’s  paper  can  be  printed  with  yesterday’s 
ink.  I  speak  from  a  background  of  nearly  30  years’  experience 
in  criticism,  including  the  conduct  of  this  column, 
innumerable  guest  lectures,  stints  at  newspapers  as  a  tempo¬ 
rary  resident  critic,  authorship  of  four  books  on  usage,  and 
assignments,  sometimes  for  years  at  a  time,  to  produce  writ¬ 
ten  critiques. 

A  writing  coach  should  be  hired  as  a  permanent  member  of 
the  staff  unless  the  editors  are  satisfied  with  an  ephemeral 
improvement  while  he  is  on  deck.  And  what  good  is  that? 

My  experience  inclines  me  to  think  the  most  effective  way 
to  improve  writing  is  to  put  out  a  critique  at  regular  intervals. 
A  number  of  newspapers,  mostly  big  ones,  do  this.  The  prob¬ 
lem  often  is  to  find  anyone  on  the  premises  who  has  the 
qualifications  to  do  the  ciriticizing.  Such  fish  are  rare  indeed. 
Even  copy  editors,  who  might  seem  to  be  best  qualified,  are 
nearly  always  playing  by  ear.  Analysis  and  explanation  are 
beyond  them. 

Expressions  of  concern  by  editors  about  writing  are  mostly 
lip-service.  In  “The  Milwaukee  Journal,’’  a  history  of  that 
newspaper’s  first  hundred  years,  Robert  W.  Wells  tells  a  sad 
truth  that  1  have  never  encountered  in  print  before:  “Out¬ 
standing  writing  talent  is  a  rarity  among  newspapermen.  City 
editors  usually  give  higher  marks  to  an  ability  to  ferret  out 
information  from  sources  who’d  prefer  to  keep  it  hidden, 
along  with  a  journeyman’s  ability  to  put  it  down  on  paper  fast. 
When  a  reporter  whose  specialty  is  words  appears,  no  one 
quite  knows  what  to  do  with  him.  Often  after  a  few  years  of 
frustration,  he  either  heads  for  more  hospitable  pastures  or 
the  talent  begins  to  atrophy  and  the  early  promise  dis¬ 
appears.’’ 

Managing  editors  who  contemplate  hiring  writing  coaches 
should  beware  of  Ph.D.s  in  English.  Many  such  have  a  lite¬ 
rary  approach  to  writing  that  is  unsuitable  for  journalism,  and 
indeed  have  either  an  open  or  a  concealed  contempt  for  news¬ 
writing.  A  newspaper  critic  should  have  solid  experience  as  a 
journalist  so  that  he  understands  the  problems  of  the  reporter. 
1  once  heard  a  writing  coach  announce  that  he  knew  nothing 
whatever  about  headlines.  This  was  understandable  enough, 
since  he  was  an  English  Ph.D.  But  many  of  the  deficiencies  in 
newspapers  involve  headlines.  A  critic  who  is  not 
experienced  in  both  newswriting  and  copy  editing  is  equipped 
at  best  to  do  only  half  the  job.  It  should  be  kept  in  mind  that 
readers  get  most  of  their  information  about  what’s  going  on  in 
the  world  from  headlines  alone. 

Nor  would  I  regard  a  Ph.D.  in  journalism  as  necessarily 
qualified  to  be  a  critic.  Too  many  such  could  not  hold  a  job  as  a 
reporter.  Furthermore,  a  Ph.D.  can  be  acquired  in  any  field 
without  noticeable  competence  as  a  writer,  a  fact  familiar  to 
anyone  on  the  inside  of  academia. 


Photo  credits 


By  Patrick  Marx 

Working  together 

When  graphics  editor  Edward  Lehr  joined  the  St.  Paul 
Dispatch-Pioneer  Press  in  January,  the  two  newspapers  had 
already  invested  millions  in  new  offset  printing  technology 
that  will  go  online  this  fall. 

Lehr  realized  that  newspapers  do  not  thrive  on  technology 
alone.  Unless  the  newspapers  could  improve  their  graphic 
presentation  and  improve  relations  among  photographers, 
editors  and  reporters,  the  technological  improvements  would 
be  hampered. 

As  John  Finnegan,  St.  Paul’s  vicepresident  and  editor,  put 
it:  “The  guys  who  work  with  words  tend  to  think  a  photog¬ 
rapher  only  shoots  heads  and  shoulders  and  the  words  will 
take  care  of  it.  If  he  can  set  photographers  to  think  about  their 
jobs  from  a  deeper  perspective  —  to  get  better  photographs — 
we’ll  all  be  better  off.’’ 

*  3k  3k 

It  was  not  aclassroom  exercise.  Teams  of  reporters,  editors 
and  photographers  worked  together  under  the  pressures  of 
putting  out  the  daily  newspaper. 

In  June,  Lehr  hired  Angus  McDougall  to  lead  the  work¬ 
shop.  McDougall  is  a  retired  University  of  Missouri  professor 
of  photojournalism.  Total  cost  of  the  workshop  was  about 
$2,500,  according  to  Finnegan. 

Stimulating  communication  among  the  groups  was  the  first 
goal,  said  Lehr,  because  “reporters,  editors  and  photo¬ 
graphers  often  worked  to  the  exclusion  of  the  other.” 

Four  teams  of  a  photographer  and  reporter  were  assigned  to 
pick  an  area  of  St.  Paul  and  scout  for  a  story  they  could 
develop,  shoot  and  write  within  a  week. 

3k  3|C  3tC 

One  Pioneer  Press  team  found  a  former  heroin  addict 
turned  minister,  who  works  with  the  city’s  poor.  Another 
found  a  well-known  woman  dog-trainer.  Dispatch  reporters 
developed  stories  about  a  summer  camp  counselor  and  about 
innovative  nursing  home  care  of  aged  veterans. 

Story  ideas  were  presented  to  editors  at  two-hour  meetings 
held  each  day  for  four  consecutive  days.  At  each  session 
McDougall  took  the  groups  through  the  nuances  of  picture 
selection,  cutlines,  layout  and  presentation. 

“At  the  night  sessions  our  stories  and  photos  underwent 
some  very  intense  scrutiny  that  was  a  little  hard  to  take  at 
first,  but  turned  out  to  be  very  beneficial  afterward,”  said 
David  Shaffer,  a  Pioneer  Press  reporter  who  participated.  “I 
learned  you’ve  got  to  work  together.” 

3k  3k  ♦ 

Grievances  were  aired  throughout  the  sessions.  One  repor¬ 
ter  objected  to  the  presence  of  a  photographer  during  his 
interviews  while  the  photographer  said  the  reporter’s  attitude 
prevented  him  from  getting  a  feel  for  the  subject.  Later  the 
reporter  recanted  and  the  pair  initiated  a  new  working  rela¬ 
tionship,  which  improved  the  final  product. 

The  final  night  each  team  presented  a  finished  or  near- 
finished  package  suitable  for  publication. 

Finnegan  and  Lehr  call  the  workshop  a  success. _ 

(Marx  is  a  Pioneer  Press  reporter  who  participated  in  the 
workshop.) 
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Some  people  feel: 


‘‘Why  should  I  wear  my  seat 
belt?  I’m  not  gping  to 
have  an  accident” 


“I  was  a  good  driver.  I  had  never  had  a  ticket 
during  the  two  years  Id  been  driving.  I  really  be¬ 
lieved  nothing  could  happen  to  me.  But  a  five- 
minute  joy  ride  took  away  everything  I  had  except 
my  brain.  1  was  l8  and  naive.  1  didn  i  know  what  a 
quadriplegic  was  until  I  became  one.” 

—Jack  Burnett 


want  you  to  know: 

Most  of  us  feel  the  way  Jack  Burnett 
did  before  his  auto  accident  20  years  ago. 
And;,  granted;,  most  auto  trips  are  made 
safely  But  consider:  each  year  more  than 
50,000  people  die  and  nearly  two  million 
others  suffer  disabling  injury  in  motor  vehi¬ 
cle  accidents.  That’s  the  equivalent  of  a 
death  every  lO  minutes  and  a  disabling 
injury  every  16  seconds  of  every  day 

By  far  the  largest  number  of  those 
deaths  and  injuries  are  suffered  by  young 
people  15-24  years  of  age.  That’s  why  jack 
Burnett  talks  to  teenagers  and  tells  them 
how  cosdy  carelessness  behind  the  wheel 
can  be. 

Since  197O;  under  our  Association’s 
sponsorship^  jack  has  stressed  highway 
safety  to  hundreds  of  thousands  of  high 
school  students.  “I  speak  from  my  wheel¬ 
chair  so  others  may  walk,”  he  says. 

Jack’s  message^  of  course^  is  much 
about  what  not  to  do.  Don’t  speed.  Don’t 
race.  Don’t  treat  a  car  like  a  toy. 

But  one  piece  of  advice  is  positive... 
something  teenagers  can  do.  Something  all 
of  us  should  do.  Use  seat  belts. 

Jack  Burnett  knows  that  only  lO  per¬ 
cent  of  the  drivers  and  passengers  fasten 
their  seat  belts.  He  also  knows  what  can 
happen  when  a  driver  is  thrown  from  be¬ 
hind  the  wheel  and  loses  complete  control 
of  the  car. 

If  Jack  had  been  wearing  a  seat  belt 
that  night  long  ago. ..well,  it’s  too  late  for 
that  now. 

But  it’s  not  too  late  for  you. 

We’re  working  to  keep 
insurance  affordable. 


This  message  presented  by  the  American  Insurance  Association,  85  John  Street,  New  York,  NY  10038 
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Staying  on  top  of  the  news— and  the 
competition— r^uires  greater  efficiency 
than  ever  before.  That’s  why  Atex  news¬ 
paper  systems  are  in  hundreds  of  news¬ 
papers  around  the  world. 

Since  1973,  we’ve  been  extending  the 
limits  of  technology,  offering  newspapers 
better,  faster,  more  efficient  and  depend¬ 
able  ways  to  manage  copy  flow,  from 
story  and  ad  creation  to  production. 

Because  we  understand  how  newspa¬ 
pers  operate,  we  know  that  no  two  papers 
are  exactly  alike.  Each  Atex  installation 
is  designed  to  meet  your  needs,  from 
writing  and  editing  to  selling  advertising. 
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Atex  newspaper  systems  are  one  sure  way 
publishers  of  small,  medium  and  large  news¬ 
papers  can  gain  a  competitive  advantage  by 
controlling  costs  and  producing  a  more  sale¬ 
able  product. 

The  paperless  world  of  Atex  allows  you 
to  take  advantage  of  electronic  text  editing 
throughout  your  paper,  so  you  can: 

□  reduce  costs  by  maximizing  staff  efficiency, 
by  conserving  materials  and  by  maintain¬ 
ing  tighter  controls  over  production 

□  boost  sales  productivity 

□  improve  writing,  editing  and  advertising 
quality 

□  streamline  customer  service 

□  increase  clerical  efficiency 

□  improve  decision-making  with  more 
timely,  accurate  information 

□  reduce  typesetting  costs 


MnewfRceDOMOFmmss 

fORlDirORSMmRlPOItrHtS 

With  Atex  systems  for  every  size  news¬ 
paper,  reporters  and  editors  enjoy  a  new  kind 
of  visual  and  verbal  freedom.  Features  have 
been  designed  to  help  newspapers  meet 
deadlines  while  producing  highest  quality 
copy: 

□  Electronic  “cut  and  paste"  for  fast,  easy 
editing;  accurate  copy  fitting 

□  Split  screen  display  lets  you  work  easily 
from  notes,  update  stories,  write  budgets 

□  Automatic  wire  service  sorting  and  routing; 
key  word  and  “Urgent"  alerts 

□  Electronic  page  layout  for  editorial  control 
over  composition 

□  Fast  information  retrieval  from  electronic 
library 

□  Password  system  to  protect  your 
confidentiality 
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Classified  and  Display  Advertising  is  the 
financial  backbone  of  every  size  newspaper. 
And  by  streamlining  the  entire  process.  Atex 
lets  sales  personnel  spend  more  time  selling 
and  less  time  doing  clerical  work.  The  system 
automatically  figures  ad  linage,  computes 
costs,  and  initiates  typesetting  and  billing. 

A  single  keystroke  brings  ad  order  forms, 
phone  directories,  signatures,  box  numbers 
and  much  more  to  the  screen.  In  short,  Atex 
offers: 

□  increased  time  for  "selling  up” 

□  fewer  keystrokes;  fewer  errors 

□  accurate  quotes  with  customer 
ON  THE  PHONE 

□  automatic  tracking  of  credit  problems 

□  easy  composition  for  extra  linage 

□  better  customer  service 

□  accurate  billing  information 

□  reports  when  and  how  you  want  them 


No  Atex  system  has  ever  become  obso¬ 
lete!  In  fact,  through  hardware  and  software 
enhatx;ements,  systems  installed  in  the  early 
1970’s.  are  as  up-to-date  as  our  rrxjst  recently 
installed  systems.  While  we  are  constantly 
developing  new  products  for  the  newspaper 
industry,  we  always  design-in  compatibility 
with  our  existing  systems. 

SMTETYHiTICCEPS  YBUM 
IKWSMKBUPMHOimilim. 

SAFETY  NET'"  is  the  combination  of  our 
distributed  database  and  COPYSAFE’”  arch¬ 
itecture,  our  TRACE'"  24-hour-a-day  renrxDte 
diagnostic  system,  the  industry's  largest 
network  of  field  ser¬ 
vice  engineers  and 
parts  depots,  the 
HELP!  user-aid 
program  and  our 
complete  customer 
service,  documen¬ 
tation  and  training 
programs. 


London,  Melbourne,  Rome,  Rotterdam,  Stockholm. 


Our  customers  include: 

□  Newsday 

□  The  Boston  Globe 

□  Minneapolis  Star  and  Tribune 

□  Providence  Journal 

□  Associated  Press 

□  Staten  Island  Advance 

□  Houston  Post 

□  Cape  Cod  Times 

□  Orlando  Sentinel-Star 

□  Grand  Forks  Herald 

SBPBuoMnamumY: 
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We  built  our  reputation  with  systems  for 
the  world's  largest  newspapers.  Now,  Alex 
performance  is  available  on  small  and 
medium-sized  systems,  too! 

For  high  performance  Classified  Adver¬ 
tising  arid  Editorial  software,  ergonomically- 
designed  terminals.  Cable  TV.  Library, 
Graphics  and  Pagination  systems  today,  and 
direct  output  systems  tonxjrrow,  look  to  Atex. 
The  Leader. 


15  Wiggins  Avenue 
Bedford,  MA01730 
Phone  (61 7)  275-8300 
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Newspaper  Week  Oct.  10-16 

The  theme  for  National  Newspaper  Week  Oct.  10-16  is  “A 
Free  Press — Your  Key  to  Freedom.” 

It  is  a  theme  that  can  be  adopted  and  developed  by  all 
media,  not  just  newspapers,  and  is  appropriate  particularly 
at  this  time.  Magazines  and  broadcasters  have  as  much  at 
stake  in  promoting  the  “Free  Press”  theme  today  as  news¬ 
papers  do. 

The  “Week”  has  been  a  project  of  Newspaper  Association 
Managers  for  many  years  and  has  been  thought  by  many  to 
be  only  competitive  in  tone  with  other  media.  However,  Dave 
West,  manager  of  the  Illinois  Press  Association  and  this 
year’s  NAM  chairman,  explains  the  broader  view: 

“It  is  important  to  emphasize  to  the  public  that  press  free¬ 
dom  belongs  to  and  is  vital  to  all  citizens,  and  that  freedom  of 
the  press  is  the  only  way  we  can  be  sure  to  maintain  all  other 
freedoms.  The  task  is  especially  important  in  the  face  of 
growing  public  mistrust  of  the  media,  and  attempts  by  some 
in  government  to  restrict  the  ability  of  the  press  to  do  its  job.” 

Historically,  National  Newspaper  Week  has  been  observed 
mainly  in  non-metropolitan  areas.  In  the  larger  cities  jour¬ 
nalists  have  been  either  too  blase  to  give  time  and  attention 
to  such  affairs  or  they  have  figured  their  readers  would  not 
be  interested.  The  latter  is  precisely  the  reason  why  efforts 
should  be  made  to  catch  their  interest. 

Efforts  are  being  made  in  Congress  to  emasculate  the 
Freedom  of  Information  Act.  The  White  House  is  abetting 
this  effort  with  the  President’s  Executive  Order  12356  mak¬ 
ing  it  easier  for  all  government  officials  to  attach  secrecy 
labels  to  government  information. 

The  press — not  just  newspapers,  but  all  media — must  car¬ 
ry  the  fight  for  freedom  of  information  to  the  public.  The 
press  must  act  as  the  surrogate  for  the  public  which  fre¬ 
quently  is  misled  into  believing  that  wide-spread  govern¬ 
ment  secrecy  is  necessary.  We  hope  the  press — all  the  press, 
all  media — will  unite  this  October  in  telling  the  people  that 
the  press  is  “Your  Key  to  Freedom.”  Once  the  people  stop 
believing  that — once  they  stop  supporting  the  First  Amend¬ 
ment — there  will  be  no  freedoms  of  any  kind.  That  is  why  we 
suggest  all  media  should  support  the  theme  this  week,  next 
week  and  throughout  the  year. 
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Ownership  statement 

A  study  being  conducted  by  the  Postal  Service  which  may 
require  filing  an  additional  form  with  circulation  informa¬ 
tion  by  mid-October  has  led  to  some  confusion  about  the  date 
for  filing  the  annual  ownership  statement  by  owners  of 
second-class  publications. 

Publishers  should  be  aware  that  the  date  for  filing  own¬ 
ership  statements.  Form  3526,  has  not  been  changed  and 
remains  on  or  before  Oct.  1  and  in  addition  the  statement 
must  be  published  no  later  than  the  second  issue  after  the 
Oct.  1  deadline. 
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Letters 


FAIR  DEAL 

Up  to  this  point.  I  have  chosen  to 
ignore  distorted  and  inaccurate  reports 
on  the  closing  ot  the  Cleveland  Press. 
because  these  reports  have  emanated 
from  irresponsible  sources. 

However,  when  those  same  reports 
make  their  way  into  a  publication  like 
Editor  &  FtBi,i.sHKK.  which  is  so  widely 
read  m  the  newspaper  field.  I  feel  compel¬ 
led  to  set  the  record  straight. 

I  he  closing  of  a  newspaper  is  never 
easy,  and  it  was  a  deeply  traumatic  ex¬ 
perience  for  me  to  have  to  bring  publica¬ 
tion  of  the  Cleveland  Press  to  a  halt.  Since 
that  closing.  1,  as  publisher,  and  my 
associates  have  taken  every  possible  step 
to  deal  as  fairly  as  possible  with  our  em¬ 
ployees 

All  employees  covered  by  I  he  News¬ 
paper  Guild  contract  received  all  monies 
due  them,  including  full  severance  and 
vacation  pay.  Agreements  have  been 
reached  on  separation  pay  for  members 
of  all  the  other  unions  except  one.  We 
also  are  striving  to  reach  an  equitable 
understanding  with  executive-level  per¬ 
sonnel  who  were  exempt  from  union  con¬ 
tracts. 

1  he  management  of  the  Cleveland 
Press  under  my  ownership  kept  the  paper 
alive  with  enormous  investments  m  the 
face  ot  persistent  losses,  and  it  is  unlor- 
tunate  that  there  are  those  who  choose  to 
distort  the  final  chapter  of  its  long  and 
distinguished  history. 

JoshPH  E.  Col.h 
(Cole  was  publisher  of  the  Cleveland 
Press. ) 

BUTCHERED 

To  say  that  I  was  taken  aback  when  I 
read  the  last  line  of  the  story  (E&P,  Sept. 
4)  titled  “Strike  averted  at  Cleveland 
Plain  Dealer"  is  putting  it  mildly.  I  check¬ 
ed  with  the  writer.  Carl  Kovac.  who 
assured  me  that  he  wrote:  "  I  he  Guild 
here  has  a  history  of  violence  ranking 
somewhere  between  the  Amish  and  the 
Little  Sisters  of  the  Poor  “  Notabadline. 
However,  you  chose  to  run  it  as:  "  fhe 
Guild  here  has  a  history  of  violence." 
Period.  Paragraph.  End  of  story.  Those 
kinds  of  shenanigans  don't  create  a  credi¬ 
bility  gap.  It's  more  like  a  chasm. 

J  Slhl'HhN  H.xtch 
(Hatch  is  executive  secretary.  Local  1.) 

FOR  THE  RECORD 

On  Page  10  of  E&P.  September  4,  my 
name  was  mentioned  m  association  with 
Cleveland  Press .  I  resigned  as  general 
manager  of  the  Cleveland  Press  and  left 
on  November  .M).  1981  I  received  only 
weekly  compensation  and  normal  busi¬ 
ness  expenses  during  my  employment.  I 
have  never  received  any  bonus  payments 
EDITOR  &  PUBLISHER  for  September  18. 


nor  do  I  have  any  bonus  payments  or 
monies  due  me. 

GbR.xLD  H.  Gordon 
(Gurdun  is  Ohio  division  manager.  Post 
Corporation.! 

OBLIGATION 

Re  Laurie  J.  Baker's  story  "School 
board  expels  Newsweek  temporarily" 
(September  4.  1982): 

Irregardless  of  Minot.  S.D..  school 
board  member  Zoanne  Elickinger's  "fan¬ 
tasies  "  and  "weird  and  goofy  view¬ 
points"  as  characterized  by  the  general 
editor  of  the  Minot  Daily  News.  I  assume 
they  still  have  an  obligation  to  cover  Ms. 
Elickinger's  activities  in  a  neuti  al  and  un¬ 
biased  manner 

Despite  her  "unique  conspiratorial  vi¬ 
sion  of  how  the  world  works."  the  2.(KK) 
people  who  turn  out  for  school  elections 
obviously  support  her  and  her  views. 
Baker  admits  "she  has  served  longer  than 
any  other  present  board  member." 

(Baker  pooh  poohs  this  by  explaining, 
"she  s  a  good  campaignei  who  tells  the 
people  what  they  want  to  hear,  and  .  .  . 
the  people  who  support  her  go  to  the 
polls."  What  a  unique  and  conspiratorial 
way  to  get  elected !  It's  a  wonder  the  liber¬ 
als  haven't  heard  of  it!) 

My  favorite  part  of  the  story  is  "said 
Elickingei.  giggling.”  What  comes  to 
mind  with  the  "giggling"  is  Richard  Wid- 
mark  111  "Kiss  of  Death."  pushing  the 
ciippled  old  woman  down  the  stairs.  No 
doubt  a  liberal  crippled  old  woman.  Very 
elTective.  Laurie. 

No  wonder  you're  working  and  I'm 
not.  i  thought  Journalists  were  supposed 
to  be  fair! 

M.ARlANb  WaIKINS 

913  Winlertick  PI. 

Kichmund,  Va. 

NOT  LISTED 

In  the  Edii()R&  Pi  bi  ishi  r  foi  August 
14,  you  listed  names  of  new  daily  news¬ 
papers  since  January  1982.  Our  newspa¬ 
per.  the  Milledgeville  Union-Reeorder. 


should  have  been  included  in  this  list.  We 
were  Georgia's  oldest  weekly  newspaper 
and  are  now  Georgia's  newest  daily 
newspaper. 

RrxibR  W.  CtX)VbR 
(Cuuver  is  publisher  uf  the  Milledgeville 
Lniun-Recurder). 


TRUE  MESSIAH 

In  regard  to  your  story  on  Reverend 
Moon  being  the  "Messiah"  (t&P.  Au¬ 
gust  21).  we  may  be  absolutely  certain 
that,  as  one  writer  put  it.  "the  Moon  is  not 
the  Son." 

Reverend  Moon  Hunks  the  test  of  mes- 
siahship  on  innumerable  counts. 

Down  m  the  story.  Pak  admits.  “I  say 
there  is  a  possibility  we  could  be 
wrong  .  .  But  one  thing  will  guide  you: 
fruth  and  the  spirit  of  God." 

Even  if  we  choose  not  to  accept  Jesus 
as  the  once.  only,  and  coming  again  mes- 
siah — the  son  and  co-equal  of  God — we'd 
do  well  to  lead  the  Bible  and  know  what's 
in  It.  At  the  very  least  it  would  give  us  the 
knowledge  and  insight  to  be  able  to  recog¬ 
nize  imposters  like  Reverend  Moon,  and 
demonic  characters  like  Jim  Jones. 

Cal  StNDbRLAND 

(Sunderland  is  a  publisher  and  printer 
in  Albiun,  Neb.) 


Short  takes 


His  parents  became  suspicious  when 
his  dog  returned  home  alone  and  reported 
him  missing — Chicafto  Tribune. 

♦  «  « 

He  learned  how  to  make  his  children  in 
the  converted  hotel  in  Switzerland  the 
family  shares  with  nine  other  families, 
who  have  a  grand  time  together. — Dixon 
(III.)  Telegraph. 


BOSWELL 


Baseball  at  its  best:  the  World  Series  and  Tom 
Boswell  of  the  Washington  Post 


Coining  up  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 
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Wiun  THE  CONNECTION  ? 


Subscribers  can  choose  from  the  multitude  of 
articles  and  surveys,  graphics  and  illustrations, 
statistics  and  summaries  that  constitute  each 
day’s  FT. 

Our  syndication  service  puts  the  resources 
of  the  FT  at  your  command.  It’s  up  to  you  to 
select  what  you  want. 

The  cost? 

In  a  word,  affordable. 

To  find  out  more,  please  contact  our 
syndication  manager,  Dennis  Kiley  at 
Bracken  House,  10  Cannon  Street,  London, 
EC4P  4BY  England. 


In  two  words,  the  Financial  Times. 

As  one  of  the  world’s  great  newspapers, 
the  Financial  Times  is  able  to  provide  editors, 
through  its  syndication  service,  with  news, 
features  and  information  on  a  whole  range  of 
subjects.  Not  only  on  key  issues  in  finance, 
economics  and  business  but  also  on  topics 
such  as  politics  and  the  arts  . . .  and  even 
cookery. 

With  more  than  a  hundred  overseas 
correspondents  filing  reports  (the  FT  has  the 
largest  overseas  staff  of  any  European 
newspaper),  the  coverage  provided  by  the 
syndication  service  is  truly  international. 
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32  dailies  have  merged  since  1378 


By  Andrew  Radolf 

The  trend  of  newspaper  companies  merging  their  compet¬ 
ing  morning  and  evening  dailies  into  a  single  publication, 
either  all  day  or  morning,  accelerated  in  1982. 

Ten  mergers  have  taken  place  or  will  occur  this  year. 

There  were  four  mergers  in  1981 ,  nine  in  1980,  six  in  1979, 
and  three  in  1978. 

Landmark  Communications  combined  the  news  staffs  of 
the  Norfolk  Virginian- Pilot  and  Led}>er-Stur,  and  Atlanta 
Newspapers  did  the  same  with  the  news  staffs  of  the  Atlanta 
Journal  and  Constitution.  Both  companies  will  continue  to 
publish  two  separate  newspapers  in  those  cities. 

Cowles  Publishing  Co.  will  combine  the  staffs  of  the  Spo¬ 
kane  Chronicle  and  Spokesman-Review  on  January  3.  1983. 

Economics 

Economic  factors  were  cited  as  the  major  reasons  for  the 
mergers,  although  publishers’  responses  varied  according  to 
specific  market  conditions.  Whether  the  merged  dailies  be¬ 
came  all-day  publications  with  morning  and  evening  home 
delivery,  all-day  with  morning  delivery  only,  or  strictly  A.M. 
papers  was  determined  by  how  publishers  assessed  the  mar¬ 
ket  strengths  of  their  afternoon  papers. 

In  the  cases  of  Atlanta,  Spokane,  and  Norfolk,  all  three 
publishers  believed  their  evening  newspapers  were  viable 
enough  in  the  their  primary  market  areas  to  warrant  continued 
publication  of  two  newspapers. 

Savings  from  the  mergers  resulted  primarily  from  reduced 
distribution  costs,  particularly  when  P.M.  deliveries  were 
eliminated,  lower  production  costs,  and  payroll  reductions. 

In  several  cases,  publishers  reallocated  cost  savings  from 
the  merger  into  improved  news  coverage.  They  said  readers 
benefitted  from  the  mergers  by  getting  more  local  news. 

The  main  benefit  to  advertisers  was  the  mergers  by  reduc¬ 
ing  costs  relieved  the  pressure  to  increase  rates. 


“The  market  cannot  support  two  news  staffs.”  said  David 
Krudenier,  publisher  of  the  Des  Moines  Register  and  Tribune. 

On  September  27,  the  evening  fribune.  daily  circulation 
76.800,  will  be  merged  with  the  morning  Register.  I  he  com¬ 
pany  will  publish  a  three-edition  morning  paper,  the  Register 
with  205,000  daily  circulation. 

“The  Tribune  is  not  well  known  outside  of  Des  Moines." 
Krudenier  said  in  explanation  of  dropping  its  name.  “We're 
adding  the  Tribune's  features  to  the  Register." 

Krudenier  said  street  sales  have  “never  been  a  big  factor" 
and  the  company  hopes  to  convert  “909?  or  better”  of  its 
afternoon  subscribers  to  morning  delivery.  Our  demo¬ 
graphics  showed  evening  subscribers  were  becoming  more 
like  morning  subscribers.” 

The  cost  per  thousands  for  advertisers  “is  going  to  be 
reduced"  as  a  result  of  the  merger,  he  noted.  "Some  of  the 
savings  are  being  reflected  in  our  ad  rates."  He  said  the  rates 
will  be  “definitely  lower"  for  advertisers  who  are  presently 
buying  the  two  papers  in  combination. 

fhe  Register  is  enlarging  its  newshole  in  the  merger,  but 
Kruidenier  said  "over  50  newsroom"  employees  are  being 
laid  off  including  some  reporters. 

"We  eliminated  double  coverage.  We'll  do  even  a  bettei 
Job  of  covering  local  news  with  a  smaller  statf."  he  said. 

He  said  the  primary  savings  to  the  company  will  be  in 
“payroll  and  distribution." 

About  a  month  after  the  merger,  the  Register  will  add 
“some  zones"  to  its  metro  edition.  Kruidenier  said,  fhe  other 
two  editions  will  be  the  state  edition  and  the  Golden  Circle 
edition  servicing  households  in  a  60  mile  radius  from  Des 
Moines. 

(Continued  on  page  12) 


Oakland  Tribune  to  cease  p.m.  publication 


By  William  Brand 

An  era  of  West  Coast  newspaper  his¬ 
tory  comes  to  an  end  next  month,  when 
the  108-year-old  Oakland  (CaWf.)  Tribune 
ceases  afternoon  publication  and  is 
merged  into  its  sister  morning  paper. 
East  bay  Today. 

Tribune-Eastbay  Today  editor  and 
publisher  Robert  Maynard  explained  that 
the  decision  to  end  afternoon  publication 
was  made  on  the  basis  of  extensive 
marketing  studies,  which  showed  a  sub¬ 
stantial  majority  of  the  paper's  readers 
would  prefer  a  morning  paper.  The  best 
area  for  growth,  especially  among  youn¬ 
ger  people,  is  in  the  morning  market. 
Maynard  said. 

The  Tribune  which  had  a  peak  circula¬ 
tion  of  220,0(X)  in  the  early- 1960s,  now 
sells  about  105,000  papers  daily. 
Maynard  said  Eastbay  Today  has  a  cir¬ 
culation  of  75,000.  The  Tribune  was 


founded  on  February  21,  1874.  It  changed 
ownership  and  names  before  the  Know- 
land  family  bought  it  in  1915.  Under  the 
guidance  of  Joseph  Russell  Knowland 
and  his  son,  the  late  U.S.  Sen.  William 
Knowland,  the  Tribune  became  a  power 
in  West  Coast  Republican  politics. 

Combined  Communications  Corp. 
purchased  the  Tribune  in  1977.  three 
years  after  the  senator's  death,  for  a  re¬ 
ported  $18  million.  The  paper  became 
part  of  the  Gannett  organization  when 
Gannett  and  Combined  Communications 
merged  in  1979.  Gannett  launched  East- 
bay  Today  as  a  street-sales-only  morning 
paper  in  November,  1979. 

The  new,  combined  a.m.  will  be  called 
Eastbay  Today,  but  will  carry  the  name 
Tribune  in  the  masthead. 

Maynard  said  none  of  the  Tribune/ 
Eastbay  Today's  850  employees  will  be 
laid  off.  Long-term  plans  are  to  reduce 
production  departments  by  attrition. 


There  will  be  a  few  surplus  copy  edi¬ 
tors,  Maynard  said,  but  they  will  be 
moved  to  other  positions.  “We  already 
have  several  requests  from  copy  editors 
to  become  reporters."  he  said.  Editors 
from  the  Tribune  will  fit  into  expanded 
editing  jobs  on  Eastbay  Today,  Maynard 
said. 

He  explained  that  the  editorial  content 
of  the  paper  will  be  expanded,  with  most 
features  moving  from  the  Tribune  to 
Eastbay  Today.  The  "A"  or  main  news 
section  will  have  a  larger  newshole  and  a 
series  of  zoned,  regional  sections  will  be 
added.  The  zoned  sections  will  allow  the 
paper  to  provide  detailed,  local  coverage 
to  various  parts  of  the  newspaper's  cir¬ 
culation  area,  which  covers  all  of 
Alameda  and  Contra  Costa  Counties. 

“We  want  to  create  a  small  town  paper 
with  our  zoned  sections  within  the  larger 
paper,"  Maynard  said.  “We'll  be  able  to 
(Continued  on  page  24) 
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32  dailies  merged  since  1978 


(Continued  from  page  II) 

90%  of  evening  subscribers  switched 

Donald  Dwight,  publisher  of  the  Minneapolis  Star  and 
Tribune,  which  merged  April  5,  said  circulation  for  the  morn¬ 
ing  paper  is  around  356.000. 

“We’re  shooting  for  360,000  by  next  March,”  he  said. 

Before  the  merger,  the  evening  Star  sold  around  170,000 
copies  daily  and  the  moiiung  iribune  sold  235,000  copies 
daily. 

Dwight  said  the  loss  of  duplicated  subscriptions  was  “ab¬ 
out  40,000.  Over  a  three  month  period  we  phased  out  after¬ 
noon  delivery.  We  met  or  slightly  exceeded  our  goal  to  con¬ 
vert  90%  (to  morning  delivery.” 

The  “fundamental  reason”  for  making  the  change  was 
“cost  efficiency,”  he  said  which  came  primarily  from  elimi¬ 
nating  afternoon  delivery.  There  were  payroll  savings  too  as  a 
result  of  132  employees  leaving  “mostly  voluntarily”  at  the 
time  of  the  merger.  The  company  offered  severance  pay  to 
those  who  left. 

Dwight  said  the  morning  paper  offers  advertisers  “flexibil¬ 
ity”  as  a  result  of  the  introduction  of  “community  zoned 
publications”  which  are  tabloid  sections. 

A.M.  and  P.M.  home  delivery 

When  the  morning  Springfield  (Ohio)  Sun  merged  on  May  3 
with  the  evening  Daily  News  to  become  the  all-day  News- 
Sun,  the  company  decided  to  continue  to  provide  both  morn¬ 
ing  and  evening  home  delivery. 

“We  did  a  survey  which  showed  the  majority  of  people 
were  buying  their  newspapers  based  on  time  of  delivery,  said 
Dennis  Shere,  publisher  of  the  News-Sun,  a  Cox  Newspaper. 
“We  sold  about  IS.OflO  papers  in  the  morning  and  about 
26.000  papers  in  the  evening.  We  could  not  see  any  justifica¬ 
tion  in  making  the  majority  of  our  readers  switch  from  p.m.  to 
a.m.  delivery,  or  for  doing  it  the  other  way  around.” 

Shere  said  the  major  savings  came  in  production  because 
“less  total  number  of  pages  have  to  be  made  up.” 

“All  of  outadvertising  now  starts  in  the  morning  cycle,”  he 
said.  “The  editorial  page  is  the  same  for  both  papers.  We 
change  between  eight  and  12  pages  between  editions.” 

News-Sun  publishes  just  two  editions,  the  morning  paper 
and  an  “updated”  p.m.  paper. 

The  company  also  took  advantage  of  the  merger  to  redesign 
the  paper.  The  use  of  only  one  type  of  graphics  and  format 
also  resulted  production  savings. 

The  News-Sun  sells  about  42,(KK)  copies,  Shere  said.  The 
“anticipated  loss”  from  duplication  was  about  3,(K)0  sub¬ 
scriptions. 

The  Saturday  papers  were  also  combined  into  a  single 
morning  edition  of  the  News-Sun.  “All  of  our  readers  were 
getting  a  joint  paper  on  Sunday,”  Shere  said. 

Better  use  of  ’human  resources' 

Portland  Oregon  Journal,  which  resulted  from  a  merger  on 
September  6  of  Newhouse  Newspaper's  morning  Portland 
Oregonian  and  evening  Oregon  Journal,  also  is  offering  read¬ 
ers  both  a.m.  and  p.m.  home  delivery. 

“There  are  people  who  want  to  read  a  paper  in  the  after¬ 
noon,”  stated  publisher  Fred  A.  Stickel. 

The  new  all-day  paper  has  three  morning  and  two  afternoon 
editions,  Stickel  said  the  p.m.  paper  carries  updated  news 
and  closing  stock  prices.  The  advertising  runs  all  day. 

“We  didn’t  do  this  to  save  money,”  Stickel  remarked.  “We 
didn't  layoff  a  soul.” 

Stickel  said  the  merger  was  made  in  order  to  put  the  paper's 
“human  resources”  to  more  effective  use. 

Before  the  merger,  the  Oregonian's  daily  circulation  was 
around  238,(K)0  and  the  Journal’s  was  about  UK),()(K). 
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No  demand  for  P.M.  paper 

Media  General’s  Tampa  Tribune  became  an  all-day  paper 
after  the  Tampa  Times  ceased  publication  on  August  14.  The 
evening  Times  sold  about  19,()00  copies  when  it  folded  while 
the  morning  Tribune’s  daily  circulation  was  around  188,(X)0. 

The  Times’  name  was  dropped  from  the  nameplate  of  the 
daily  paper  but  will  continue  to  appear  on  the  Sunday  Tampa 
Tribune  and  Times  which  sells  about  238,000  copies. 

Richard  F.  Pittman,  publisher  of  the  Tribune,  said  the 
dwindling  sales  of  the  Times  could  no  longer  justify  delivery 
of  an  evening  paper  in  the  Tampa  market. 

The  Tribune  puts  out  an  updated  p.m.  edition  for  street  and 
newsstand  sales. 

The  results  of  the  merger  “have  been  much  better  than 
expected,”  Pittman  said.  “Home  delivery  is  up  about  4,(X)0 
and  street  sales  are  up  about  8,000  additional  papers.” 

He  said  the  Sunday  Tribune  and  Times  has  gained  about 
13,000  in  circulation  since  last  December. 

“Our  advertisers  are  pleased  with  the  additional  circula¬ 
tion,”  Pittman  said.  “They’re  not  having  to  buy  the  P.M. 
paper  give  them,  in  effect,  some  savings.” 

Pittman  said  the  major  cost  savings  came  from  elimination 
of  afternoon  home  delivery,  but  there  were  also  savings  in 
production  and  personnel.  About  60  employees  of  the  two 
newspapers  were  laid  off  as  a  result  of  the  merger. 

“The  merger  strengthened  the  Tribune  and  presented  us 
with  an  opportunity  to  publish  a  better  newspaper  with  grea¬ 
ter  and  more  in-depth  news  coverage,”  Pittman  said. 

’Market  vitality’  for  two  papers 

On  July  1 ,  Cox  newspaper’s  evening  Atlanta  Journal  and 
morning  Atlanta  Constitution  merged  news  staffs  but  con¬ 
tinued  to  offer  the  two  papers  separately  to  subscribers. 

The  advertising  and  circulation  staffs  were  combined  20 
years  ago. 

“We  think  two  newspapers  have  considerable  market 
viability,”  said  Jerry  West,  director  of  sales.  “There’s  a  very 
strong  market  for  our  afternoon  paper.” 

“The  newsroom  merged  300  people  who  were  producing 
two  completely  different  newspapers.  Neither  had  a  franchise 
on  news  of  greatest  interest  to  readers,”  West  said.  “The 
growing  market  requires  much  broader  coverage.  Jim  Minter 
decided  to  offer  each  managing  editor  the  access  to  the  best 
news  available.” 

Minter  is  vicepresident  and  editor  of  both  papers.  The  two 
papers  also  combined  features  but  retain  separate  editorial 
pages. 

West  said  the  Journal’s  circulation  has  gained  about  500 
copies  since  the  merger  to  reach  185,000  daily.  The  morning 
Constitution  picked  uup  10,200  in  circulation  to  sell  about 
215,000  daily. 

West  noted  that  in  the  five  county  primary  market  area,  the 
Constitution’s  home  delivery  exceeds  the  Journal’s  by  “only 
4,000”  copies.  The  total  home  delivery  for  both  papers  in  the 
five  counties  is  about  200,000  copies,  he  said. 

West  said  the  Atlanta  newspapers  figured  to  lose  around 
5%  of  home  subscribers  from  the  merger.  “We  no  longer 
expect  a  subscriber  to  read  both  papers.” 

P.M.  daily  leads  in  city  zone 

Cowles  Publishing  also  cited  the  strength  of  its  evening 
paper,  the  Spokane  Chronicle,  for  its  decision  to  continue  to 
publish  two  separate  papers. 

William  H.  Cowles  111  noted  that  the  Chronicle’s  city  zone 
circulation  at  41,832  is  slightly  ahead  of  the  morning  Spokes¬ 
man-Review  which  sells  40,432  in  the  city  zone. 

The  Spokesman-Review’s  total  circulation  is  77,500.  The 
Chronicle’s  total  circulation  is  about  59,000. 
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Daily  newspaper  mergers 
1978  to  the  present 


1982 

Oakland  (Calif.)  Tribune,  evening,  lo  be 
merged  into  morning  Eustbay  Today, 
October  25. 

Des  Moines  (la.)  Tribune,  evening,  to 
merge  into  morning  Dei  Moines  Register, 
September  27. 

Oregon  Journal,  evening,  merged  with 
Portland  Oregonian  into  all-day  Oregon 
Journal,  September  6. 

Tampa  (Fla.)  Times,  evening,  merged 
into  all-day  Tampa  Tribune,  August  14. 
Duluth  (Minn.)  News-Tribune,  evening, 
merged  with  morning  Duluth  Herald  to 
form  morning  Duluth  News-Tribune  and 
Herald,  August  2. 

Sarasota  (Fla.)  Journal,  evening,  merged 
into  morning  Sarasota  Herald-Tribune, 
July  9. 

Peabody  (Mass.)  Times  merged  with  Be¬ 
verly  (Mass.)  Times  to  form  evening  Be- 
verly-Peabody  Times,  June  14. 
Springfield  (Ohio)  News,  evening,  and 
morning  Springfield  Sun  merged  into  all¬ 
day  Springfield  News-Sun,  May  3. 
Minneapolis  (Minn.)  Star,  evening,  and 
morning  Minneapolis  Tribune  merged 
into  morning  Minneapolis  Star  and  Tri¬ 
bune,  April  5. 

1981 

Fulton  (Mo.)  Sun-(Jazette  acquired  by 
Fulton  Kingdom  Daily  News  to  form 
morning  Kingdom  Daily  Sun-Gazette, 
December  1. 

Anderson  (S.C.)  Mail,  evening,  and 
morning  Independent  merged  into  all-day 
Anderson  Independent-Mail,  September 
30. 

Waco  (Tex.)  Tribune-Herald,  morning 
and  evening,  converted  to  morning  pub¬ 
lication,  August  I. 

Long  Beach  Press-Telegram,  evening, 
and  morning  Long  Beach  Independent 
merged  to  all-day  Long  Beach  Press  Tele¬ 
gram,  April  15. 

1980 

Topeka  (Kans.)  State  Journal,  evening, 
and  morning  Topeka  Capital  merged  into 
morning  Topeka  Capital  Journal,  De¬ 
cember  3. 

Wichita  (Kans.)  Beacon,  evening, 
merged  with  morning  Wichita  Eagle  into 
morning  Wichita  Eagle-Beacon,  October 
I. 

Sedalia  (Mo.)  Capital,  morning,  merged 
into  evening  Sedalia  Democrat,  October 
1. 

Kingsport  (Tenn.)  Times,  evening,  and 
morning  Kingsport  News  merged  into  all¬ 
day  Kingsport  Times-News,  September 
29. 


morning  Monroe  News-Star- World,  Au¬ 
gust  4. 

New  Orleans  (La.)  States-ltem,  evening, 
and  morning  New  Orleans  Times- 
Picayune  merged  into  all-day  New 
Orleans  I imes-PicayunelStates-ltem, 
June  2. 

Salem  Capital  Journal,  evening,  merged 
with  morning  Oregon  Statesman  into 
morning  Salem  Statesman-Journal,  July 
1. 

Allentown  (Pa.)  Chronicle,  evening, 
merged  with  morning  A/Zert/own  Call  into 
all-day  Allentown  Morning  Call,  June  30. 
Austin  (Tex.)  American  Statesman, 
morning  and  evening,  converted  to  all¬ 
day  publication,  (n/a). 

1979 

Santa  Ana  Register,  morning,  and  even¬ 
ing  Register  merged  into  all-day  Orange 
County  Register,  October  1 . 

Rockford  (III.)  Register-Republic,  even¬ 
ing,  and  morning  Rockford  Star  merged 
into  morning  Rockford  Register-Star, 
October  1. 

Huntington  {W a.)  Advertiser,  evening, 
merged  into  morning  Huntington  Herald- 
Dispatch,  August  27. 

Beaver  Falls  (Pa.)  News-Tribune,  even¬ 
ing,  merged  into  evening  Beaver  County 
Times,  April  1 1 . 

Redwood  City  (Calif.)  Tribune,  evening, 
and  evening  Palo  Alto  Times  merged  into 
evening  Peninsula  Times-Tribune,  April 
2. 

Boston  (Mass.)  Globe,  morning,  and 
Evening  Globe  converted  to  all-day  pub¬ 
lication,  February  5. 

1978 

Dunn  (N.C.)  Dispatch,  evening,  merged 
into  morning  Dunn  Daily  Record,  May  6 
Berkeley  (Calif.)  Gazette,  evening,  and 
evening  Richmond  Independent  merged 
into  Richmond-Berkeley  Independent 
and  Gazette,  May  I.  On  April  15,  1981, 
the  paper  split  into  the  evening  Berkeley 
Gazette  and  evening  Contra  Costa  Inde¬ 
pendent. 

McAlester  (Okla.)  New.s-Capital,  even¬ 
ing,  and  morning  McAlester  Democrat 
merged  into  evening  McAlester  News- 
Capital  &  Democrat,  April  18. 

Did  you  know? 

An  average  of  2.15  persons  read  each 
newspaper  circulated  in  the  United 
States. 

%  * 

Every  day,  more  than  107  million 
Americans — seven  out  of  10  adults — read 
a  daily  newspaper.  Every  week  nine  out 
of  10  adults  read  at  least  one  newspaper. 


Monroe  (La.)  News-Star,  evening,  and 
morning  Monroe  World  merged  into 
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29  cities  left 
where  dailies 
totally  compete 

The  number  of  cities  in  which  there  are 
two  newspapers  that  operate  in  complete 
competition  with  one  another  has  steadily 
declined  over  the  years  and  today  there 
are  only  29  such  cities  left. 

Should  the  Buffalo  (N.Y.)  Courier- 
Express  close  September  19  as  it 
announced  it  would  last  week  (E&P, 
Se|  t.  11),  that  number  of  cities  would  be 
reduced  by  one  more. 

At  the  same  time,  the  number  of  cities 
in  which  newspapers  are  operating  under 
a  joint  operation — that  is  newspapers  that 
are  separately  owned,  but  who  operate 
with  the  same  advertising,  circulation  and 
production  departments — slowly 
continues  to  grow.  1  here  are  currently  22 
cities  in  which  two  newpapers  operate 
under  joint  operating  agreements,  and  in 
a  23rd  city.  Seattle,  the  application  has 
been  approved  by  the  Justice  Department 
under  the  Newspaper  Preservation  Act, 
but  is  being  contested  in  court. 

Approximately  100  other  cities  have 
two  newspapers — one  morning  and  one 
evening,  that  are  operated  by  the  same 
parent  company. 

Here  is  a  listing  of  the  cities  in  which 
newspapers  operate  either  totally  com¬ 
petitive  or  in  joint  operation  (editorially 
competitive,  but  joint  business  and  pro¬ 
duction  departments): 

Anchorage,  Alaska 

Anchorage  Daily  News  (mi 
Anchorage  Times  (ei 

Little  Rock,  Ark. 

Arkansas  Democrat  (mi 
Arkansas  Gazette  (ei 

Livermore,  Calif. 

Tri-Valley  Herald  (mi 
Valley  Times  (mi 

Los  Angeles,  Calif. 

Los  Angeles  Times  (mi 
Los  Angeles  Daily  News  (mi 
Los  Angeles  Herald  Examiner  (ei 

Sacramento,  Calif. 

Sacramento  Bee  (mi 
Sacramento  Union  (mi 

San  Diego,  Calif. 

San  Diego  Union  (mi  and  San  Diego  Tri¬ 
bune  (ei,  same  owner. 

San  Diego  Daily  Tran.\cript  (mi 

Colorado  Springs,  Colo. 

Colorado  Springs  Gazette  Telegraph 
(m&ei 

Colorado  Springs  Sun  (ei 

(Continued  on  page  14) 
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Court  to  speed  appeal 
on  joint  Seattle  papers 


A  Federal  appeals  court  has  agreed  to 
hear  an  appeal  of  a  lower  court's  ruling 
that  would  prevent  Seattle's  two  daily 
newspapers  from  operating  jointly. 

Federal  District  Judge  Barbara  Roth- 
stein  ruled  on  August  27  that  the  joint 
operating  agreement  between  the  Seattle 
Times  and  the  Seattle  Fost-lntellif'encer 
was  invalid. 

fhe  United  States  Court  of  Appeals  for 
the  Ninth  Circuit  on  September  9  refused 
a  request  for  an  emergency  reversal  of  the 
district  court  decision  and  also  turned 


(Cuntinaed  from  pa^e  13) 

Denver,  Colo. 

Rocky  Mountain  News  (m) 

Denver  Dost  le) 

District  of  Columbia 

Washington  Post  Im) 

Wushinuton  Times  (m) 

C'hicai'o,  111. 

Chicaf’o  Sun- Times  Im) 

C  lmuf'o  Tribune  (all-day) 

Slidell,  La. 

Sentry-News  Im) 

Daily  limes  le) 

Baltimore,  Md. 

Baltimore  Sun  hn&e) 

Baltimore  News-Ameriian  le) 


down  a  request  to  permit  the  joint  operat¬ 
ing  agreement  to  be  carried  out  while  the 
appeal  was  taking  place. 

The  court  agreed  to  expedite  the  appeal 
and  said  the  case  should  be  heai  d  before  a 
three-judge  panel  of  the  Federal  appeals 
court  in  San  Francisco  some  time  in  De¬ 
cember. 

Attorney  General  William  French 
Smith,  acting  under  the  Newspaper  Pre¬ 
servation  Act  of  1970,  said  that  the 
Hearst-owned  Post-Intelligencer  was  in 
"probable  danger  of  financial  failure,” 


Scranton,  Fa. 

Scranton  Tribune  (m) 

Scranton  limes  le) 

Wilkes-Barre,  Fa. 

Citizens'  Voice  (m) 

Wilkes-Barre  Times  Leader  lull-day) 

York,  Fa. 

York  Daily  Record  im) 

York  Dispatch  le) 

Cookville,  Tenn. 

Cookeville  Dispatch  Im) 

Cookville  Heridd-C  itizen  le) 

Kingsport,  lenn. 

Kiiiftsport  Daily  News  Im) 

Kingsport  Times-News  lull-day) 

Dallas,  Texas 


and  cleared  the  way  for  it  and  the  l  imes 
to  merge  their  business,  advertising  and 
ciiculation  departments. 

But  a  group  of  small  suburban  news¬ 
papers  as  well  as  advertisers  and  em¬ 
ployees  of  the  Post-Intelligencer  tiled  a 
suit  to  bar  the  agreement,  which  would 
result  in  the  loss  of  about  200  jobs  at  the 
Post-Intelligencer. 

Joint  Operation 
Cities 

Birmingham,  Ala. 

Birminfiham  Fost-Herald  (m) 
Birmiufthatn  News  le) 

Tucson,  Ariz. 

Arizona  Daily  Star  (ni) 

Tucson  Citizen  (e) 

San  Francisco,  Calif. 

San  Francisco  Chronic  le  Im) 

San  Francisco  Examiner  (e) 

Miami,  Fla. 

Miami  Herald  (m) 

Miami  News  le) 

Honolulu,  Hawaii 

Honolulu  Advertiser  Im) 

Honolulu  Star  Bulletin  le) 

Evansville,  Ind. 

Evansville  Courier  Im) 

Evansville  Press  le) 

Fort  Wayne,  Ind. 

Fort  Wayne  Journal-Gazette 
Fort  Wayne  News-Sentinel 


Boston,  Mass. 

Boston  Herald  American  Im) 
Boston  Globe  lall-day) 

Detroit,  Mich. 

Detroit  Tree  Press  Im) 

Detroit  News  Icdl-day) 

Columbia,  Mu. 

Columbia  Missourian  Im) 
Columbia  Daily  Tribune  le) 

Las  Vegas,  Nev. 

Las  Veftas  Sun  Im) 

Las  Veftas  Review-Journal  le) 

Trenton,  N.J. 

Trentonian  Im) 

Trenton  Times  le) 

Buffalo,  N.Y. 

Buffalo  Courier-Express  Im)* 
Buffalo  News  le) 

New  York  City,  N.Y. 

New  York  Times  Im) 

New  York  News  Im) 

News  World  Im) 

New  York  Post  Icdl-day) 
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Dallas  News  Im) 

Dallas  Times  Herald  lall-day) 

Houston,  Texas 

Houston  Post  Ini) 

Houston  Chronic  le  lall-day) 

San  Antonio,  l  ex. 

San  Antonio  Express  Im)  and  San 
Antonio  News  (e),  same  owner. 

San  Antonio  Light  (e) 

Seattle,  Wash. 

Seattle  Post-lntellif>enc  er  Im)** 

Seattle  Times  lall-day)** 

Green  Bay,  Wise. 

Green  Bay  News-Chronicle  Im) 

Green  Bay  Press-Gazette  le) 

'  Management  has  announced 
that  Sept.  I9  will  be  the  last  issue  of  the 
paper,  unless  it  can  be  sold. 

**  The  Justice  Department  has 
approved  a  joint  operating  arrangement 
for  the  two  papers,  but  the  matter  is  cur¬ 
rently  tied  up  in  the  court  and  the  papers 
continue  to  operate  independently. 


Olll  cvepul  ly 

Shreveport  Times  (m) 
Shreveport  Journal  (e) 

St.  Louis,  Mo. 

St.  Louis  Globe-Democrat  Im) 
St.  Louis  Post-Dispatch  le) 

Lincoln,  Neb. 

Lincoln  Star  Im) 

Lincoln  Journal  (e) 

Albuquerque,  N.M. 

Albuquerque  Journal  (m) 
Albuquerque  Tribune  (e) 

Cincinnati,  Ohio 

Cincinnati  Enquirer  Im) 
Cincinnati  Post  le) 

Columbus,  Ohio 

Columbus  Citizen-Journal  Im) 
Columbus  Dispatch  le) 

Tulsa,  Okla. 

Julsa  World  Im) 

Tulsa  Tribune  le) 

(Continued  on  pane  15) 
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Unions  discuss  cutbacks 
in  Murdoch’s  Buffaio  bid 


Representatives  of  New  York  Post  pub¬ 
lisher  Rupert  Murdoch  have  told  news¬ 
paper  union  leaders  in  Buffalo  that  the 
Austrailian-born  newspaper  entrepeneur 
will  buy  the  financially  ailing  Courier- 
Express  only  if  they  agree  to  massive  cut¬ 
backs. 

The  unions  were  given  until  midnight 
September  16  to  make  a  decision  on 
whether  they  would  agree  to  the  cutbacks 
in  order  to  save  the  newspaper. 

Two  weeks  ago,  executives  of  Cowles 
Media  Company,  parent  of  the  Courier- 
Express,  said  the  newspaper  had  lost 
more  than  $25  million  in  the  past  three 
years  and  would  go  out  of  business 
September  19  unless  a  buyer  could  be 
found. 

Donald  Kummerfeld,  president  of 
Murdoch’s  News  America  Publishing 
Co.,  and  Robert  Page,  vicepresident,  told 
leaders  of  the  nine  Courier-Express  un¬ 
ions  that  editorial  jobs  would  have  to  be 
trimmed  from  151  to  100,  composing 
room  jobs  would  have  to  be  reduced  from 
126  to  60  and  that  all  minimum  manning 
requirements  (for  pressmenland  lifetime 
job  guarantees  (for  printers)  would  have 
to  be  eliminated  in  order  for  Murdoch  to 
move  ahead  with  plans  to  purchase  the 
paper. 

40%  work  force  cut 

The  two  Murdoch  executives  revealed 
those  demands  as  part  of  a  1 3-point  plan 
that  was  presented  to  union  leaders  in 
closed  session.  Overall.  Murdoch  wants 
to  cut  the  Courier-Express  work  force  by 
40%. 

The  unions  at  the  Courier-Express  rep¬ 
resent  600  of  the  newspaper's  9(K)  full¬ 
time  employees. 

“We  are  fully  aware  of  the  losses  that 
have  been  sustained  by  the  Courier- 
Express  in  the  past  several  years,”  Kum- 
mcrfeld  said.  “And  we  cannot  justify  this 
purchase  unless  costs  and  revenues  can  be 
brought  into  balance  and  we  can  have  some 
reasonable  expectations  of  profit.” 

Kummerfeld  added.  “Putting  the  paper 
into  a  sound  economic  position  is  a  diffi¬ 
cult,  but  not  impossible  task.  First,  it  will 
require  the  continued  support  of  the  en¬ 
tire  business  community  and  particularly 
advertisers  who  provide  a  majority  of  the 
revenue  for  the  Courier-Express. 

“Second,  operating  costs  must  be  dra¬ 
matically  reduced  through  agreement 
with  the  Courier-Express  unions.  This 
will  require  a  substantial  reduction  in 
force  and  considerable  sacrifice  on  the 
part  of  the  newspaper's  employees. 

“And.”  Kummerfeld  said,  “these 
agreements  must  be  achieved  before  mid¬ 


night  Sept.  16  in  view  of  the  closure  dead¬ 
line  of  Sept.  19.” 

Kummerfeld  said  Murdoch  was  origi¬ 
nally  against  buying  the  Buffalo  daily,  but 
changed  his  mind  after  meeting  in  New 
York  on  September  12  with  a  group  of 
Buffalo  political  and  business  leaders  that 
included  the  mayor  of  Buffalo. 

Kummerfeld  said  the  group  “assured 
us  that  the  paper  will  continue  to  have 
their  strong  support.” 

If  the  sale  goes  through,  their  have 
been  reports  that  Page,  a  former  United 
Press  International  news  executive,  who 
joined  the  Murdoch  organization  original¬ 
ly  as  general  manager  of  the  San  Antonio 
(Tex.)  Express  and  News,  would  become 
publisher  of  the  Courier-Express.  The 
current  publisher,  Roger  Parkinson, 
would  reportedly  join  Cowles  Media  in  an 
executive  capacity.  James  Shaffer  would 
continue  as  Courier-Express  senior 
vicepresident. 

Executives  for  the  competing  Buffalo 
News,  the  evening  newspaper  in  the  mar¬ 
ket,  have  indicated  that  they  might  start  a 
morning  paper  if  the  Courier-Express 
folds.  They  also  said  they  might  start  a 
morning  paper  anyway.  Page  then  said 
that  if  the  News  were  to  publish  a  morn¬ 
ing  edition  should  Murdoch  acquire  the 
paper,  the  Courier-Express  might  publish 
an  evening  paper. 

Executives  fcr  the  News  also  indicated 
that  they  will  demand  from  the  unions  any 
concessions  granted  to  Murdoch. 

News  also  losing  money 

Stanford  Lipsey.  News  vice  chairman, 
said  it  would  be  “absolutely  necessary” 
for  the  News  to  have  the  same  conces¬ 
sions  in  order  to  survive  in  competition 
with  Murdoch. 

Further  complicating  the  situation  is 
that  the  News  Guild  unit  is  currently 
negotiating  a  new  contract  and  was  told 
this  week  that  the  News  is  also  losing 
money.  The  News,  Guild  leaders  were 
told,  has  lost  about  SI  1  million  in  the  past 
four  years.  The  company  has  also  lost  $2 
million  in  the  first  six  months  of  this  year, 
up  23%  from  last  year. 

News  management  proposed  a  new 
contract  that  would  provide  no  pay  hike 
this  year  and  an  8.7%  increase  next  year. 

News  Guild  unit  chairman  Richard 
Christian  said,  “I  hope  we  can  have  one 
quality  newspaper  serving  the  commun¬ 
ity  responsibly  and  objectively.  All  of  the 
alternatives  are  ugly,  but  this  is  the  real 
world.” 

♦  «  ♦ 

There  are  about  one  million  newspaper 
carriers  in  the  United  States  and  2t)0.(XX) 
in  Canada. 
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William  J.  Small 


Broadcast  news  exec 
named  UPl  president 

William  j.  Small,  former  president  of 
NBC  News  and  for  17  years  an  executive 
with  CBS  News,  was  hired  as  president 
and  chief  operating  officer  of  United 
Press  International. 

Small  will  have  responsibility  for  all 
aspects  of  UPl's  news  operations.  Doug¬ 
las  Ruhe,  managing  director  of  UPl  said. 

JOA  cities 

(Continued  from  pufte  14) 


Pittsburgh,  Pa. 

Pittshurf’h  Post-Gazette  (m) 

Pittsburgh  Press  (e) 

Chattanooga,  Tenn. 

Chattanoofta  Times  im) 

Chattanooga  News-Free  Press  (e) 

Knoxville,  Tenn. 

Knoxville  Journal  (m) 

Knoxville  News-Sentinel  (e) 

Nashville,  Tenn. 

Nashville  Tennessean  (in) 

Nashville  Banner  (e) 

El  Paso,  Texas 
El  Paso  Times  (m) 

El  Paso  Herald-Post  (e) 

Salt  Lake  City,  Utah 

Salt  Lake  Tribune  Im) 

Deseret  News  le) 

Charleston,  VV.  Va. 

Charleston  Gazette  Im) 

Charleston  Daily  Mail  (e) 

Madison,  Wise. 

Wisconsin  State-Journal  (m) 

The  Capital  Times  (e) 
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‘The  boot  camp  of  journalism’ 


Minority  reporters  learn  by  doing 


By  M.  L.  Stein 

For  the  16  reporters  wlio  worked  out  of  a  Berkeley  news¬ 
room  this  summer,  the  Page  I  tearsheet  from  the  Wall  Street 
Journal  tacked  on  the  wall  had  a  special  meaning. 

One  story  in  that  August  27  issue  carried  the  byline  of  Maria 
f  Padilla,  a  1981  graduate  of  the  Summer  Program  for  Minor¬ 
ity  Journalists  of  which  the  16  were  a  part. 

"They're  proud  of  Maria,  but  that  by  line  tells  them  there  is 
a  future  for  them  on  mainstream  newspapers."  said  Jac¬ 
queline  Trescott.  who  was  on  leave  from  the  Washiiif’ton  Fast 
to  be  director  of  the  summer  project. 

‘Boot  Camp' 

Even  so.  the  young  statTers  had  little  time  to  dwell  on  the 
Journal  story  or  their  futures.  During  the  rigorous  1 1-week 
program,  they  worked  a  7-day  week  from  8  a.m.  to  early 
evening  under  the  demanding  direction  of  faculty  editors  from 
such  papers  as  the  Fliiladelphia  Inquirer,  Los  Aufteles  Times, 
San  l)ief>o  Union  and  the  Fittshur^h  Fost-Clazette. 

fhe  payoff:  a  guaranteed  job  on  a  daily  newspaper  for 
everyone  who  survived  the  program,  which  one  candidate 
called  “the  boot  camp  of  journalism."  fhey  all  did. 

From  their  base  at  the  University  of  California  Graduate 
School  of  Journalism,  the  eight  men  and  eight  women  fanned 
out  over  the  San  Francisco  Bay  Area  and  beyond  to  cover  the 
trial  of  an  accused  mass  murderer,  problems  of  Asian  ref¬ 
ugees.  a  flood,  labor-management  conflicts  and  nuts  and  bolts 
stories  of  accidents,  meetings  and  speeches. 

They  also  developed  in-depth  newsfeatures  on  such  sub¬ 
jects  as  health  services,  prison  violence  and  public  housing. 

I'heir  editors  claimed  they  beat  the  local  metros  on  a  couple 
of  stories,  notably  a  squabble  involving  Oakland  A's  manager 
Billy  Martin  and  the  city  council. 

Weekly  paper 

The  trainees'  outlet  is  a  weekly  newspaper.  Deadline,  an 
8-page,  tightly  written  tabloid  with  clean  makeup  and  liberal 
use  of  art.  Almost  every  article  is  bylined  but  the  reporters 
work  for  the  honor.  Stories  that  don’t  measure  up  to  profes¬ 
sional  standards  are  kicked  back  to  the  writers  by  faculty 
editors,  who  sometimes  call  for  a  complete  rewrite. 

"Reporters  have  complained  that  different  editors  here 
make  different  demands,  but  1  tell  them  that's  reality  in  the 
newsroom.”  said  Eileen  Shanahan,  senior  assistant  managing 
editor  of  the  Fittshurf>li  ( Pa. )  Fost-Uazette  and  one  of  the  desk 
staff  on  the  interracial  faculty. 

Editors  also  regularly  critique  the  paper  with  reporters  and 
deliver  Monday  morning  lectures  on  various  aspects  of  jour¬ 
nalism. 

Other  summer  faculty  included  New  York  limes  reporter 
Lydia  Chavez;  Tom  Morgan.  Washington  Post;  Austin  Scott. 
Los  Angeles  limes;  Acel  Moore.  Philadelphia  Inquirer; 
Leroy  F.  Aarons,  freelancer  and  former  Washington  Post 
correspondent,  and  Oakland  Tribune  reporter  Sue 
Shoemaker. 

The  minority  program,  which  was  born  in  the  civil  rights 
foment  of  the  1960s.  is  under  the  direction  of  the  Institute  for 
Journalism  Education  in  cooperation  with  the  UC  Journalism 
School. 

IJE's  president  is  Nancy  Hicks,  former  New  York  l  imes 
Washington  correspondent.  Her  husband.  Robert  Maynard, 
currently  editor  and  publisher  of  the  Oakland  Irihime,  is  the 
erstwhile  head  of  the  summer  program  and  serves  on  the  IJE 
board . 

Most  stay  on 

The  minority  project,  which  began  at  Columbia  University 
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Nancy  Hicks,  IJE  president  and  Jacqueline  E.  Trescott,  of 
Washington  Post,  and  director  of  the  1 982  Summer  Program  for 
Minority  Journalists  conferring  with  Earl  Caldwell,  New  York 
Daily  News  columnist  and  1982  SPAAJ  faculty  member. 


in  1968  as  the  Michele  Clark  Fellowship,  moved  to  Berkeley 
in  1975.  Since  that  year.  Hicks  said,  the  workshop  has  turned 
out  1 19  reporters,  of  whom  7()'/f  have  stayed  in  the  newspaper 
business. 

HE  also  operates  a  minority  editing  program  at  the  Uni¬ 
versity  of  Arizona  at  fucson  and  Job  Net,  a  national  clearing 
house  for  minority  job  seekers,  who  are  put  in  touch  with 
newspaper  editors. 

The  Berkeley  program's  motto  is:  "We  seek  to  find  the 
means  through  this  program  of  eliminating  from  the  lexicon  of 
American  journalism  the  phrase,  "couldn't  find  anyone  qual¬ 
ified'.' 

"We  try  to  match  the  graduate  with  the  job,"  Hicks  ex¬ 
plained.  "We're  looking  for  editors  who  have  a  job  opening 
and  will  provide  an  opportunity  for  young  reporters  —  editors 
who  believe  that  minority  journalists  deserve  a  chance." 

So  far  the  search  has  been  rewarding.  Each  summer  the 
(Continued  on  pane  17) 

EDITOR  &  PUBLISHER  for  September  18,  1982 


Acel  Moore,  associate  editor  Jesus  Rangel,  reporter  at  San 
and  reporter  for  Philadelphia  Diego  Union  and  assistant  city 

Inquirer,  and  city  editor  of  the  editor  of  the  1982  SPMJ  news- 

1982  SPMJ  newspaper.  Dead-  paper.  Deadline, 
line. 


(Continued  from  page  16) 

program  has  been  able  to  place  its  graduates  with  dailies 
around  the  country.  They  include  the  Los  Angeles  Times, 
Wall  Street  Journal,  Son  Francisco  Chronicle,  Sacramento 
Bee,  Wilmington  (Del.)  News-Journal,  Milwaukee  Journal, 
Tucson  Daily  Citizen,  Memphis  Commercial  Appeal,  Reno 
Newspapers,  Fort  Lauderdale  News,  Medford  (Ore.)  Mail 
Tribune  and  many  others. 

Editors  like  program 

The  fledgling  reporters  received  high  marks  from  editors 
interviewed  by  E&P. 

“It’s  been  very  successful  as  far  as  we’re  concerned,”  said 
Harry  Hill,  Milwaukee  Journal  assistant  managing  editor. 
“No  one  we’ve  taken  on  from  them  (IJF.)  has  failed  to  make  it 
here.  They  all  have  met  our  standards.”  The  Journal  also  has 
hired  from  the  summer  editing  program. 

A  similar  appraisal  was  given  by  Sidney  H.  Hurlburt. 
News-Journal  executive  editor,  who  stated,  “The  summer 
program  has  given  us  some  very  good  people.  They’re  getting 
a  positive  experience  at  Berkeley.” 

Michael  G.  Kidder,  Bee  managing  editor,  said  his  paper  is 
participating  in  the  program  for  the  fifth  year  and  still  has  all 
the  minority  staffers  it  accepted. 

“Some  have  moved  up  to  city  hall  and  other  beats  and  the 
rest  are  doing  general  assignment,"  he  disclosed.  “I’m  very 
impressed  with  the  recruitment  and  interviewing  that  Nancy 
and  the  folks  at  Berkeley  have  been  doing.  They  are  turning 
out  some  well-trained  young  journalists.” 

Chronicle  managing  editor  William  German  commented; 
“We  are  fairly  tough  in  our  judgment  of  new  people.  The 
minority  graduates  from  Berkeley  must  meet  the  same  stan¬ 
dards  as  any  other  individual  applying  for  a  job  here.  They 
have  met  them  and  are  doing  very  well  at  the  Chronicle.” 
No  guarantees 

Both  the  instructors  and  reporters  at  Berkeley  appeared  to 
be  well  aware  that  no  guarantees  of  permanent  employment 
go  with  hiring.  The  new  crop  of  candidates  is  told  early  that 
they  are  entering  a  highly  competitive  business. 

Jesus  Rangel.  .^1 .  a  San  Diego  Union  reporter,  whose  paper 
paid  his  salary  while  he  worked  the  Deadline  city  desk  as  an 
editor-teacher  this  summer,  remarked: 

“We’re  exposing  (the  trainees)  to  what  daily  newspaper 
work  is  really  like.  It’s  as  if  we  are  telling  them  to  jump  in  the 
lake  and  learn  how  to  swim.  I  would  not  be  afraid  to  send 
these  youngsters  into  any  city  room  in  the  country.” 

“We  keep  them  hopping.”  Shanahan  said. 

Earl  Caldwell,  a  New  York  Times  columnist,  who  serves  on 
the  IJE  board  of  directors,  said  the  summer  program  provided 
an  “outstanding  opportunity”  for  young  minority  members  to 
learn  what  newspaper  work  is  all  about. 

The  reporters,  most  of  whom  are  college  graduates,  were 
unanimous  in  admitting  some  initial  shock  at  the  rigid  disci¬ 
pline  of  the  program  but  said  they  learned  to  appreciate  the 
insistence  on  meeting  deadlines,  accuracy  and  tight  writing. 

“It  was  hard  but  it  sharpened  my  skills  and  taught  me  to  be 
a  better  journalist.”  recalled  Jean  Grifl'ith,  22.  a  black  Phi 
Beta  Kappa  graduate  of  the  University  of  Southern  Cali¬ 
fornia. 

Griffith,  who  was  hired  by  the  Hartford  Courant  after  her 
summer  stint,  added  that  the  Berkeley  experience  also 
“taught  me  to  look  critically  at  the  information  that  comes 
into  a  newspaper.” 

Rick  Heredia.  .1.^,  an  American  Indian  from  Fresno.  Calif., 
summed  up  the  summer  this  way:  “This  is  the  boot  camp  of 
journalism.  I  didn’t  have  it  this  hard  in  Navy  boot  camp.  I 
don’t  know  if  I  could  go  through  it  again  but  the  biggest  gain 
for  me  was  learning  to  meet  close  deadlines  and  gaining 
confidence  in  going  out  on  interviews.” 

Heredia,  who  once  edited  a  small  Indian  journal,  was 
placed  at  the  Santa  Cruz.  (Calif.)  Sentinel,  where  he  said  he 
expects  the  work  to  be  easier  than  the  IJE  course. 
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Dolores  Kong,  from  Brook¬ 
lyn,  New  York,  is  o  2 1  -year-old 
graduate  of  Barnard  College, 
with  o  B.A.  in  English  and  His¬ 
tory.  A  1 982  SPAAJ  participant, 
she  is  going  to  Cape  Cod  Times. 


Jesus  Mena,  from  Long 
Beach,  California,  has  a  B.A.  in 
Chemistry.  A  32-year-old 
graduate  of  the  University  of 
Texas,  AAena  is  going  to  Brown¬ 
sville  Herald. 


“Tough”  was  the  word  used  by  Ernest  Portillo.  2.^.  in 
describing  the  program.  The  beginner,  whose  father  writes  a 
column  for  the  Tucson  Citizen,  said  it  smwthed  out  his 
writing  and  gave  him  a  greater  appreciation  of  accuracy  and 
writing  mechanics.  A  recent  Latin  American  studies  graduate 
of  the  University  of  Arizona,  he  will  work  at  the  Worcester 
(Mass.)  Telegram  &  Gazette. 

Admission  to  the  program  is  extremely  exhaustive  screen¬ 
ing  and  interviews  before  they  are  picked. 

Explained  Nancy  Hicks: 

“The  program’s  ability  to  place  graduates  rests  on  the 
success  rate  of  previous  graduates.  Therefore,  we  chwse  the 
candidates  with  the  greatest  potential  to  succeed  as  working 
journalists  after  only  1 1  weeks  of  instruction.” 

Nevertheless.  Hicks  insists  the  newspaper  interview  the 
candidate  before  making  a  decision  on  hiring. 

“We  want  the  papers  to  use  their  own  selection  prtKesses 
so  they  w  ill  feel  comfortable  w  ith  the  people  we  are  offering.” 
she  continued. 

One  graduate  who  vividly  remembered  the  IJE  interview 
for  admission  into  the  program  is  Mike  Terry.  28.  a  black 
college  journalism  graduate,  w  ho  said;  “They  really  gave  me 
a  going  over  about  my  commitment  to  newspaper  work.  The 
program  itself  was  brutal.  They  were  quite  successful  in  elimi¬ 
nating  my  ego  about  my  writing  skill.”  Terry  went  from 
Berkeley  to  the  San  Bernardino  Sun. 

Twenty-one-year-old  Dolores  Kong,  of  Brwklyn,  N.  Y..  a 
former  co-editor  of  the  Asian  Journal,  said  the  instruction 
“has  made  me  follow  my  instincts  about  journalism.  I  know 
now  what  a  story  is.” 

She  added  she  knew'  of  no  Chinese  .Americans  working  on 
establishment  newspapers  before  she  entered  the  program 
but  observed:  “I  didn’t  have  to  look  for  role  models.  It  was 
enough  for  me  that  I  wanted  to  be  in  journalism.” 

Program  supporters 

IJE.  whose  budget  runs  over  a  half  million  dollars,  is  sup¬ 
ported  by  several  newspaper  and  other  private  sources.  The 
Frank  E.  Gannett  New  spaper  Foundation  is  the  largest  single 
donor,  picking  up  about  20^f  of  the  costs,  according  to  Hicks. 

Other  contributors  include  the  Times  Mirror  Foundation. 
William  R.  Hearst  Foundation.  McClatchy  Newspapers. 
Time.  Inc.,  New  York  Times  Co.  Foundation.  Capital  Cities 
Communications,  Inc..  Ford  Foundation.  Norton  Simon, 
Inc..  (Boston)  Globe  Newspaper  Co..  Scripps-Howard 
Foundation.  Dow  Jones  and  Co.  and  the  John  and  Mary  R. 
Markle  Foundation. 

“What  we  do  here.”  asserted  director  Trescott.”  is  give 
reporters  a  condensation  of  their  first  year  on  the  job.” 
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Minority  students 
get  ciose-up  iook 
at  newspapering 

Now  in  its  second  year,  the  annual 
Greensboro  (N.C.)  Daily  News  and  Rec¬ 
ord  Minority  Journalism  Workshop  has 
become  a  low-cost,  high-payback  ven¬ 
ture  that  has  drawn  praise  from  student 
participants  and  community  leaders. 

The  two-week  program  not  only 
exposes  minority  high  school  students  to 
the  newspaper  as  a  career  option,  but  it 
also  serves  to  strengthen  the  newspapers’ 
ties  to  the  minority  community. 

The  brainchild  of  executive  editor  Wal¬ 
ter  Rugaber,  workshop  planning  begins  in 
the  fall  when  a  community  committee 
meets  to  discusss  qualifications  for 
participation.  In  the  spring,  entry  forms 
are  delivered  through  the  school  systems 
to  principals  and  guidance  counselors, 
who  in  turn  pass  them  to  students  in 
grades  10-12  who  think  they  might  want 
to  consider  journalism  as  a  career. 

The  selection  committee  makes  final 
choices  based  on  two  recommendations, 
the  students’  records  and  student-written 
essays,  usually  on  a  topic  relating  to 
newspapers.  Participation  is  limited  to  12 
students. 

Two  veteran  staffers — education 
reporter  Flontina  Miller  and  state  editor 
Van  King — take  over  from  there.  As 
directors  of  the  workshop,  they  put 
together  a  two-week  agenda  that  is 
diversified  and  flexible.  While  a  speaker 
may  be  planned  for  one  time  slot,  everj 
speaker  knows  he  may  be  preempted  by  a 
breaking  news  story  that  the  students  and 
their  directors  want  to  chase. 

In  the  June  1982  workshop,  for 
example.  North  Carolina  Governor  Jim 
Hunt  visited  Greensboro  and  the  students 
changed  their  schedule  so  they  could  hear 
him  speak  to  a  group  of  senior  citizens. 
Later  in  the  day,  the  students  were  sur¬ 
prised  when  Hunt  popped  in  at  the  news¬ 
papers  and  talked  to  them  about  their 
aspirations  and  his  view  of  journalism. 

The  workshop  runs  on  a  9  a.m.  to  5 
p.m.  schedule,  and  the  students  are  based 
in  the  publisher’s  conference  room.  The 
atmosphere  is  relaxed;  each  day  begins 
with  a  mandatory  45-minute  session  of 
reading  the  paper.  From  there,  the  stu¬ 
dents  may  attend  meetings  or  hear  speak¬ 
ers,  depending  upon  the  news  flow  and 
the  subject  matter  that  develops.  A  pop¬ 
ular  workshop  tradition  is  ‘‘Lunch 
With,”  when  students  casually  eat  and 
chat  with  a  reporter  or  editor. 

In  this  year’s  workshop,  students 
attended  a  court  trial  and  city  council 
meeting,  met  privately  with  the  mayor, 
visited  one  of  the  newspaper’s  regional 
bureaus,  spent  election  night  at  the  court¬ 
house  and  went  to  a  jazz  concert.  One 
group  spent  three  hours  with  a  reporter 


VISITS — North  Carolina  Gov.  Jim 
Hunt  visits  Greensboro  Daily  News  &  Rec¬ 
ord  Minority  Journalism  Workshop.  Left 
to  right  are  Gov.  Hunt  and  Greensboro 
high  school  students  Haywood  Taylor, 
and  Clinton  Woods.  (Photo  by  Duane 
Hall.) 

outside  a  housing  authority  meeting  that 
was  closed  for  executive  session. 

The  workshop  ends  of  the  final  Friday 
night  with  a  gourmet  banquet  in  the  news¬ 
room  and  on  top  of  reporters’  and  editors’ 
desks.  Parents  and  committee  members 
attend,  and  before  a  short  program  and 
the  meal,  the  students  take  their  parents 
on  tour  of  ‘‘their  paper.” 

The  newspapers  don’t  sever  their  ties 
with  the  closing  banquet.  In  the  ensuing 
months,  the  workshop  directors  keep  in 
touch  with  the  teen-agers. 

The  newspapers  see  the  program  as 


open-ended.  “We  don’t  try  to  push  them 
into  anything,  but  we  tell  them  that  when 
they  get  ready  for  college,  we’ll  be  glad  to 
write  recommendations,”  Bob  Benson, 
publisher,  said.  “During  their  college 
years,  of  course,  we  will  have  summer 
internships  available,  and  they  will  get 
top  priority.  There  also  are  a  few  part- 
time  jobs  open  to  them.  A  few  years  from 
now,  though,  we  look  forward  to  the  day 
when  we  hire  one  of  our  kids  as  a  full-time 
reporter  or  copy  editor.” 

John  J.  O’Connell, 
Hearst  editor,  dies 

John  James  O’Connell  3d,  61,  execu¬ 
tive  editor  of  Hearst  Newspapers  and 
director  of  Hearst  Feature  Service,  died 
(September  2)  at  Stamford  (Conn.)  Hos¬ 
pital. 

O’Connell  joined  Hearst  in  1946  as  an 
associate  editor  of  Cosmopolitan 
magazine  and  was  named  editor  in  1950. 
He  moved  to  The  American  Weekly  in 
1959  as  editor  in  chief  and  later  was  editor 
of  This  Week. 

O’Connell  was  named  executive  assis¬ 
tant  to  William  Randolph  Hearst,  Jr.,  in 
1972,  in  addition  to  his  magazine  posts. 

When  he  was  named  editor  of  Cosmo¬ 
politan,  O’Connell  was  29  years  old  and 
was  believed  to  be  the  youngest  editor  of 
a  national  magazine  at  that  time. 


NABJ  PARTNERSHIP — Representatives  from  Philip  Morris  Incorporated 
and  Miller  Brewing  Company  announced  a  $7,000  annual  student  internship 
program  for  students  majoring  in  journalism  and  mass  communications  at  a 
convention  brunch  sponsored  for  the  National  Association  of  Black  Jour¬ 
nalists,  held  in  Detroit  (E&P,  September  4).  The  ten-week  program  is 
designed  to  expose  the  selected  intern  to  the  daily  processes  of  producing  a 
newspaper.  Signing  the  agreement  of  understanding  are  (from  left)  Vince 
Clephas,  director  of  public  relations,  Philip  Morris  Inc.;  Les  Payne,  president 
of  the  National  Association  of  Black  Journalists;  and  Obrie  Smith,  director  of 
corporate  communications.  Miller  Brewing  Company. 


PHILIP  MORRIS 

INCOSPOBATtD 
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Minority  concerns 
discussed  at 
conference 


PHILADELPHIA— area  journalists  were  among  the  participants  in  Penn 
State's  third  annual  Conference  for  Minority  Journalists.  Pictured,  from  the 
left:  Mary  Pembleton,  Camden  (N.J.)  Courier-Post;  Tyree  Johnson,  KYW-tv, 
Philadelphia;  Leon  Taylor,  Philadelphia  Daily  News;  Lynn  Martin  Haskin, 
conference  coordinator,  assistant  professor  of  journalism  at  Penn  State's 
Delaware  County  Campus. 


Frances  McMorris.  an  intern  at  News- 
day.  said  the  issues  of  racism  and  sexism 
“are  virtually  inseparable”  for  minority 
women.  “Both  are  issues  minority 
women  have  to  deal  with  every  day.”  she 
said. 

This  was  the  first  conference  of  this 
nature  for  Vivian  Gon7alez.  a  reporter  at 
the  Wilkes-Barre  (Pa.)  Times  Leader. 

“It  was  great  to  be  able  to  discuss 
minority  concerns  in  the  newsroom."  she 
said.  “At  a  conference  like  this,  you  find 
out  you're  not  alone.” 

The  conference  was  funded  by  a  grant 
from  the  Gannett  Foundation. 


Minorities  offered 
career  information 

A  new  edition  of  “Newspaper  Journal¬ 
ism  .  .  .  for  Minorities.”  a  booklet 
designed  to  inform  minority  students  and 
their  parents,  teachers,  and  counselors  of 
careers  in  newspaper  journalism,  has 
been  published. 

Edition  co-sponsors  are  the  Florida 
A&M  University  Department  of  Jour¬ 
nalism;  the  W.K.  Kellogg  Foundation, 
Battle  Creek.  Mich.;  The  Newspaper 
Fund;  and  the  American  Newspaper 
Publishers  Association  Foundation. 


Developing  specialized  skills  and 
planning  for  career  advancement  were 
among  the  major  themes  of  the  Third 
Annual  Conference  for  Minority  Jour¬ 
nalists  at  the  Pennsylvania  State  Univer¬ 
sity,  held  at  University  Park,  Pa. 

Participants,  mostly  from  Eastern  and 
Midwestern  dailies  and  weeklies,  heard 
speakers  and  panelists  discuss  jour¬ 
nalists’  use  of  government  documents, 
approaches  to  investigative  reporting, 
and  laws  governing  press  access,  libel, 
and  privacy. 

“This  annual  conference  has  grown  in 
popularity  each  year,  probably  because  it 
is  one  of  only  a  few  to  specifically  address 
the  needs  and  concerns  of  minority  jour¬ 
nalists,”  according  to  Lynn  Martin  Mask¬ 
ing.  conference  coordinator,  who  is  assis¬ 
tant  professor  of  journalism  at  Penn 
State's  Delaware  County  Campus. 

“It  provides  training  in  specialized 
journalistic  skills  and  it  enables  minority 
journalists  to  meet  and  share  their  com¬ 
mon  concerns.”  she  said. 

A  number  of  speakers  addressed  some 
of  those  concerns.  Haskin  said,  citing  the 
need  for  recruitment,  training,  and  reten¬ 
tion  of  minorities  in  newsrooms,  moving 
into  management  positions,  and  dealing 
with  racism  and  sexism. 

Al  Fitzpatrick,  minority  affairs  coordi¬ 
nator  for  Knight-Ridderand  assistant  edi¬ 
tor  of  the  Akron  Beacon  .lonrnal,  told 
participants  to  talk  to  management  and 
spell  out  their  goals. 

“Let  the  people  above  you  know  that 
you  want  better  assignments,  or  that  you 
want  to  move  into  editorial  and  manage¬ 
ment  positions,”  he  said.  “Find  out  how 
they  got  their  jobs  and  make  some 
informed  decisions  about  your  future.” 

Several  visiting  editors  cited  the 
difficulty  in  finding  and  attracting  minor¬ 
ity  journalists  to  their  staffs,  but  Jac¬ 
queline  Thomas,  a  reporter  at  the  Chica- 
f>o  Snn-Tinies,  said  the  pool  of  minority 
talent  was  increasing. 

Citing  recent  American  Society  of 
Newspaper  Editors  studies,  she  pointed 
out  that  minorities  now  comprise  I  l.89f 
of  journalism  majors  in  college,  but  that 
working  minority  journalists  makeup 
only  5.Wr  of  newsroom  staffs. 

“The  percentage  is  even  smaller  in 
management  ranks.”  she  said.  “They  are 
out  there.  We've  got  to  look  beyond  our 
own  communities  to  find  them.” 

One  of  the  liveliest  sessions  during  the 
three-day  conference,  according  to  Has¬ 
kin.  was  a  freewheeling  discussion  of  rac¬ 
ism,  sexism,  and  minority  hiring,  chaired 
by  Richard  Smyser,  editor  of  the  Oak 
Ridker,  Oak  Ridge,  Tenn.  and  former 
chairman  of  ASNE's  minority  com¬ 
mittee. 


Among  the  minority  professional 
newspeople  featured  in  the  second  edi¬ 
tion  booklet  are  Pam  Johnson,  publisher 
of  the  Ithaca  {Y^.Y .)  Journal:  Lee  May  of 
the  Los  Angeles  Times  Washington 
bureau;  Evelyn  Hsu  of  the  San  Francisco 
Chronicle;  David  Pego  of  the  Oklahoma 
City  Times;  and  Frank  del  Olmo  of  the 
Los  Angeles  Times. 

The  first  edition  was  published  three 
years  ago  by  the  Department  of  Journal¬ 
ism  in  cooperation  with  Knight  Founda¬ 
tion  and  the  Washington  Post  Company. 
More  than  8.000  copies  were  distributed 
worldwide,  according  to  Robert  M.  Rug- 
gles.  chairman  of  the  Florida  A&M  Uni¬ 
versity  Department  of  Journalism. 

Single  copies  of  the  booklet  are  free. 
Multiple  copies  are  75c  each.  Copies  may 
be  requested  from:  The  Department  of 
Journalism,  Florida  A&M  University, 
Tallahassee.  Fla.  .T2307;  The  Newspaper 
Fund,  P.O.  Box  3000,  Princeton,  N.J 
08.^40;  or  the  ANPA  Foundation,  P.O. 
Box  17407.  Dulles  Airport,  Washington, 
D.C.  20041. 
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60%  of  dailies 
do  not  employ 
minorities 

Minorities  represent  less  than  6%  of  all 
journalists  working  for  daily  newspapers, 
according  to  a  study  completed  by  the 
Frank  E.  Gannett  Urban  Journalism  Cen¬ 
ter  at  Northwestern  University's  Medill 
School  of  Journalism. 

The  study  was  conducted  for  the  Amer¬ 
ican  Society  of  Newspaper  Editors.  It 
was  directed  by  Jay  T.  Harris,  associate 
director  of  the  Gannett  Center  and  assis¬ 
tant  dean  of  Medill,  and  Christine  Harris, 
director  of  the  Consortium  for  the 
Advancement  of  Minorities  in  Journalism 
Education. 

“Minority  employment  in  daily  news¬ 
papers  continues  to  progress,"  said  Jay 
Harris,  “but  the  rate  is  slowing.  In  1981, 
approximately  300  minority  persons 
began  jobs  with  daily  newspapers,  raising 
the  total  number  of  minorities  to  about 
2,700.” 

The  editors  of  705  daily  newspapers — 
about  40%  of  the  nation’s  total — 
participated  in  the  1982  study.  The  study 
examined  the  employment  of  whites  and 
minorities  as  reporters,  copy  editors, 
photographers,  artists  and  news 
executives  on  the  staffs  of  daily  newspa¬ 
pers  in  the  nation.  Editors  from  382  daily 
newspapers  also  responded  to  another 


survey  about  their  attitudes  concerning 
minority  journalists. 

“Substantial  gaps  are  evident  between 
the  minority  employment  record  of  news¬ 
papers  in  different  regions  of  the  coun¬ 
try,”  said  Jay  Harris.  Minorities 
represent  3%  of  the  work  force  in  the 
midwest  region  (North  Dakota,  South 
Dakota,  Nebraska,  Kansas,  Minnesota, 
Iowa,  Missouri).  The  northwest  region 
(Washington,  Oregon,  California,  Alas¬ 
ka,  Hawaii)  has  the  highest  percentage  of 
minorities  in  the  work  force — 9%. 

Harris  noted  that  the  national  effort  to 
increase  the  number  of  integrated  news¬ 
papers  seems  stalled.  Sixty  percent  of  all 
daily  newspapers  in  the  United  States 
employ  no  minorities  as  journalists. 

Results  indicate  that  blacks  have  not 
fared  as  well  as  other  minority  groups 
during  the  last  five  years.  From  1978  to 
1982,  the  number  of  blacks  in  the  news¬ 
room  increased  44%,  compared  to  74% 
for  Hispanics,  113%  for  Asian- 
Americans,  and  59%  for  American 
Indians. 

Twenty  percent  of  the  editors  surveyed 
said  they  felt  their  professional  standards 
would  be  reduced  if  they  hired  minority 
journalists.  A  “substantial”  number  of 
newspapers  did  not  receive  or  seek  ap¬ 
plications  from  minorities. 

For  more  information,  or  a  copy  of  the 
complete  survey,  contact  Christine  Har¬ 
ris,  Medill  News  Service,  Washington, 
D.C.  (202)  347-2211. 


Bus  driver  loses 
libel  lawsuit 


A  seven  woman,  five  man  jury,  cleared 
the  Princeton  (Ind.)  Daily  Clarion  of  a 
libel  charge  filed  in  an  early  1980  lawsuit 
following  a  three  day  trial  in  Knox  Circuit 
Court. 

The  lawsuit  was  filed  by  Jenetta  Hud¬ 
son,  a  former  Oakland  City  woman  now 
living  in  Evansville. 

Circuit  Judge  Murphy  C.  Land  pre¬ 
sided  at  the  trial. 

The  case  pivoted  on  an  erroneous  re¬ 
port  in  the  public  records  section  of  the 
newspaper.  Hudson's  attorney,  Richard 
Rusk  of  Washington,  Ind.,  claimed  that 
the  Clarion’s  corrections  were  not  suf¬ 
ficiently  complete.  Rusk  accused  the 
Clarion  of  a  reckless  disregard  for  the 
truth. 

The  jury  found  that  the  Clarion's  error 
was  without  malice  and  there  was  no 
intention  to  defame  her. 

In  copying  down  the  court  report,  a 
Clarion  reporter  erroneously  copied  the 
original  charge  against  Hudson  rather 
than  the  plea-bargained  charge  of  reck¬ 
less  driving. 

Hudson,  a  substitute  school  bus  driver 


in  the  East  Gibson  School  Corporation, 
said  the  Clarion  article  was  responsible 
for  her  job  loss.  Both  East  Gibson  super¬ 
intendent  of  schools,  David  Chamness, 
and  East  Gibson  School  Board  member, 
Monroe  Hunt,  testified  that  the  article 
was  not  the  cause  of  her  removal. 

Hudson  had  sought  a  $90,000 judgment 
against  the  Clarion. 

“We  could  have  settled  this  out  of 
court,  prior  to  trial,  for  a  lot  less  money 
than  Hudson  sought,”  said  Larry  Hiatt, 
president  of  Princeton  Publishing 
Corporation  which  owns  the  Daily  Clar¬ 
ion.  “We  believed  however,  that  the  priv¬ 
ilege  provided  newspapers  by  the  Con¬ 
stitution  of  Indiana  was  of  far  greater 
importance  than  the  possible  loss  we 
might  have  sustained.” 

Hiatt  was  serving  as  publisher  of  the 
Daily  Clarion  at  the  time  the  lawsuit  was 
filed. 


More  than  2.6  million  tons  of  newspap¬ 
ers  are  recycled  annually  in  the  United 
States. 


Fellowships  pay 
meeting  expenses 
for  6  minorities 

Six  minority  newspeople  were  named 
recipients  of  American  Newspaper 
Publishers  Association  Foundation 
minority  fellowships  for  training  con¬ 
ferences  and  seminars  this  fall. 

The  fellowship  program  covers 
expenses  for  travel .  accommodations  and 
registration  at  the  training  events,  spon¬ 
sored  by  ANPA  and  other  associations. 

“The  Minority  Fellowship  is  a  relative¬ 
ly  new  program  for  the  Foundation;  just 
finishing  its  second  year — but  one  of 
increasing  importance  and  success,”  said 
Donald  N.  Soldwedel,  chairman  and 
president  of  ANPA  Foundation.  Sold¬ 
wedel  said  many  former  Minority  Fel¬ 
lows  have  taken  on  new  management 
responsibilities  and  are  applying  what 
they  learned. 

Selected  were: 

Marilyn  M .  Bailey,  assistant  professor. 
Department  of  Mass  Communication, 
adviser-general  manager,  student  news¬ 
paper,  Eastern  Kentucky  University, 
Richmond,  will  attend  the  “ANPA 
Foundation  Newspaper  in  Education 
Instructor-Training  Seminar,”  October 
12-15,  in  Tanglewood,  Texas. 

James  Brown,  circulation  department 
home  delivery  manager,  Hackensack 
(N.J.)  Record,  will  attend  the  “Circula¬ 
tion  Computer  Systems  Symposium,’ 
(co-sponsored  with  ANPA  by  the 
International  Circulation  Managers 
Association  and  the  International  News¬ 
paper  Controllers  and  Finance  Officers) 
October  11-13,  in  St.  Louis. 

James  E.  Mason,  employment/ 
compensation  manager,  Kansas  City  Star 
and  Times,  will  attend  the  ANPA/ 
Newspaper  Personnel  Relations  Associa¬ 
tion  “Personnel  Practices,  Procedures 
and  Policies  Workshop,”  September  19- 
22,  in  Atlanta. 

Laurence  Olmstead,  night  city  editor, 
Detroit  Free  Press,  and  Robert  Robin¬ 
son,  editorial  department,  USA  Today, 
Washington,  D.C.,  will  attend  the 
“Leadership  in  the  Newsroom  Work¬ 
shop,”  October  4-6,  in  Chicago.  (Co¬ 
sponsored  with  ANPA  by  the  American 
Society  of  Newspaper  Editors  and 
Associated  Press  Managing  Editors). 

Doris  Sue  Wong,  managing  editor/ 
English  editor.  Sampan  newspaper,  Bos¬ 
ton,  will  attend  the  ANPA  sponsored 
“Management  Development  Work¬ 
shop,”  November  15-19,  in  Washington, 
D.C. 

«  tfc  V 

In  1981,  newspapers  in  the  United 
States  received  about  57%  of  their  news¬ 
print  from  Canada,  about  42%  from  the 
United  States  and  less  than  1  %  from  over- 
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AMONG  THE  NEWSPAPERS 
SIGNED  FOR  CONRAD: 


The  Arizona  Republic 
Daily  and  Sunday 
The  Hayward  Daily  Review 
Daily  and  Sunday 
The  Lob  Angeles  Herald 
Examiner 
Daily  and  Sunday 
The  Sacramento  Bee 
Daily  and  Sunday 
The  San  Francisco  Chronicle 
Daily  and  Sunday 
The  Denver  Post 

Daily  and  Sunday 
The  Washington  Post 
Daily  and  Sunday 
The  R.  Lauderdale  News 
Daily  and  Sunday 
The  Gwinnett  Daily  News 
Daily  and  Sunday 
The  Des  Moines  Register 
Dally  and  Sunday 
The  Chicago  Tribune 
Daily  and  Sunday 
The  Shreveport  Journal 
Dally 

The  Baltimore  Sun 
Dally  and  Sunday 
The  Springfield  (Mass.)  News 
Dally 

The  Detroit  Free  Press 
Dally  and  Sunday 
The  St.  Louis  Post-Dispatch 
Dally  and  Sunday 


The  Omaha  Wortd-Herald 
Daily  and  Sunday 
The  Tremon  Times 
Daily 

The  Albuquerque  Journal 
Daily 

The  New  York  Daily  News 
Daily  and  Sunday 
The  Cincirmati  Post 
Daily 

The  Cleveland  Plain  Dealer 
Daily  and  Sunday 
The  Columbus  Citizen-Journal 
Daily 

The  Tulsa  Tribune 
Daily 

The  Philadelphia  Inquirer 
Daily  and  Sunday 
The  Kingsport  Times-News 
Daily 

The  Dallas  Morning  News 
Daily  and  Sunday 
The  Houston  Chronicle 
Daily  and  Sunday 
The  San  Antonio  Express-News 
Dally  and  Sunday 
The  Deseret  News 

.  o*«y 

The  Seattle  Post-Intelligencer 
Daily  and  Sunday 
The  Minneapolis  Star  and  Tribune 
Daily  and  Sunday 
The  Milwaukee  Journal 
Daily  artd  Sunday 
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Ad  scene 

Marketing  exec  sees 
FSI  business  boom 


Robert  J.  Neely,  president  of  Market¬ 
ing  Showcase,  Inc.  said  the  free  standing 
insert  business  is  on  “the  threshold  of 
exploding”  in  the  next  three  to  five  years. 

Marketing  Showcase  is  one  of  three 
major  FSI  firms.  The  other  two  are  John 
Blair  Marketing.  Inc.,  and  George  Valas- 
sis  Marketing,  Inc. 

Neely  said  his  company  is  seeking  to 
develop  a  long  list  of  new  coupon  categor¬ 
ies  for  FSIs  including  beer  and  wine,  air¬ 
lines,  automobiles  and  auto  repair,  video 
cassettes,  photo  processing,  department 
stores,  apparel,  and  even  movies. 

"We  have  convinced  consumer  goods 
manufacturers  that  free  standing  inserts 
and  direct  mail  respond  to  their  needs,” 
Neely  said. 

He  said  the  $300  million  FSI  business 
“has  the  potential  to  double  in  the  next 
five  years.” 

Neely  said  his  firm  now  places  inserts 
in  210  newspapers  in  203  markets  and 
with  a  total  circulation  in  excess  of  40 
million. 


About  87%  of  all  U.S.  households  use 
coupons  at  sometime  during  the  year, 
Neely  stated. 

He  said  Marketing  Showcase  last  June 
increased  its  circulation  by  3.5  million, 
but  “I’m  not  sure  it  was  the  right  3.5 
million.” 

Neely  said  that  as  his  firm's  FSIs  enter 
smaller  markets,  the  cost  per  thousand 
starts  to  become  prohibitive. 

He  indicated  that  his  firm  is  likely  to 
shift  its  free  standing  inserts  in  “more 
effective  markets,”  but  that  its  total  cir¬ 
culation  for  FSIs  “won’t  go  below  40  mil¬ 
lion.” 

Neely  said  the  advantage  of  placing 
FSIs  in  newspapers  were  quick  redemp¬ 
tion,  good  consumption,  and  a  “broad 
base  to  operate  from.” 

Direct  mail  has  advantages  of  provid¬ 
ing  specific  demographics  and  for  intro¬ 
duction  and  testing  of  products,  Neely 
said.  He  predicted  direct  mail  will  grow 
ten-fold  during  the  next  three  to  five 
years. 


“Direct  mail  is  less  expensive  (in  terms 
of  cpm)  and  has  three  times  better  re¬ 
demption  than  free  standing  inserts,”  he 
said. 

Dick  Amster,  a  senior  vicepresident 
with  Marketing  Showcase,  said  that 
newspapers  starting  to  offer  “exact  dem¬ 
ographics”  by  zip  codes  in  their  circula¬ 
tion  zones  will  make  it  “feasible”  for  the 
total  circulation  for  free  standing  inserts 
“to  go  down  but  the  hit  ration  (redemp¬ 
tions)  to  go  up.” 

Amster  said  “nine  major  metro”  news¬ 
papers  already  offer  the  firm  zoned  cir¬ 
culation  by  zip  codes. 

Amster  noted  over  the  last  seven  to 
eight  years,  the  prices  for  placing  free 
standing  inserts  in  newspapers  “rose 
50%”  while  ROP  rates  went  up  “5%  to 
6%.” 

“Pricing  with  newspapers  is  based  on 
frequency  of  the  inserts  over  the  course 
of  a  year.  The  more  inserts,  the  lower  the 
cost,”  Amster  said.  “We  try  to  reach  an 
agreement  with  each  newspaper  that  they 
will  hold  that  cost  (for  a  year).” 

Did  you  know? 

According  to  the  U.S.  Labor  Depart¬ 
ment’s  Bureau  of  Labor  Statistics,  news¬ 
paper  price  increases  averaged  8.7%, 
which  is  less  than  the  consumer  price  in¬ 
dex  rise  of  8.9%. 


ANY  STYLE...  TV  listings  never  looked  so  good,  ATLAS  2400...  No,  it's  not  a  health  club, 

so  easy.  Choose  from  a  host  of  typefaces,  typesizes  but  it  will  improve  the  well  being  of  your  composing 

and  grids.  A  pot-pourri  of  available  formats.  room.  Our  Atlas  system  relays  listings  directly  to 

your  computer,  error  free  and  fast.  Atlas  transmits 
CAMERA  READY...  For  when  you’re  not.  No  over  voice-grade  telephone  lines, 

typesetting,  no  mistakes.  You  can  be  sure  your  readers 
won’t  be  looking  for  the  Wednesday  night  movie 
on  Friday.  We  won’t  however,  suspend  your  artistic 
license.  Design  your  own  television  pages  using  a 
variety  of  column  widths,  channel  markers  and  time¬ 
line  placements. 


IVlIAIA 

Quaker  Village  /  Glens  Falls,  NY  12801 


TOn-fRff  LINf 

LOCAL  LINL 

NEW  YORK  TIE  LINE 

TORONTO  TIE  LINE 

(800)  833-9581 

(518)  792-9914 

(212)  581-3169 

(416)  366-9319 

EXPERIENCE...  TV  Data  is  the  leading  supplier 
of  TV  listings  throughout  the  U.S.  and  Canada.  We’re 
professional,  dependable  and  accurate.  And  that 
never  goes  out  of  style! 
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The  Efificioicy  Expert 

A  fully-automatk  hi^;h-speed  rolllilm  camera  from  DS. 


DS  America 


The  Rollmatic  does  it  all,  automatically— 
every  operation  from  film  feeding  to  pro¬ 
cessing.  Just  tell  the  computer  control  panel 
what  you  need,  then  take  your  processed  film 
out  of  the  other  end,  dry  and  ready  to  strip. 

It  saves  time. 

Push  a  button,  and  the  film  loads  for  the  next 
shot  during  the  time  it  takes  to  put  an 
original  in  the  copyboard.  A  Rollmatic  with 
automatic  focusing  works  four  times  as  fast 
as  a  sheet  camera  system.  An  automatic  film 
conveyor  takes  the  exposed  film  directly  to 
the  automatic  processor.  Every  step  takes 
place  with  DS  reliability  and  precision.  The 
operator  can  do  the  whole  job  without  ever 
making  a  trip  to  the  darkroom. 

It  cuts  film  waste. 

Three  interchangeable  rolls  let  your  operator 
select  the  best  film  or  paper  size  for  each  shot 


without  reloading.  Leader  film  isn’t  necessary 
in  the  automatic  film  processor  because  the 
“no-cut  masking  system”  lets  you  make  mul¬ 
tiple  small  exposures  on  up  to  three  feet  of 
film  without  a  cut. 

It  eliminates  the  darkroom. 

A  built-in  darkroom  with  a  safelight  covers 
the  camera  back.  A  quick  spool  change 
replaces  film  instantly. 

It  makes  the  hard  jobs  simpler. 

An  optional  automatic  film  punch  drills 
positioning  holes  in  the  film  before  the  expo¬ 
sure.  The  flash  and  main  exposure  occur 
simultaneously,  speeding  up  halftone  work. 
And  a  simple  screen  change  makes  duotone 
reproduction  a  snap. 

Put  simply,  it  just  couldn’t  be  more 
efficient. 


The  Rollmatic  comes  in 
two  track  lengths,  with 
a  range  of  magnification 
to  suit  your  needs. 


A  subsidiary  of  Dainippon  Screen  Mfg.  Co.  Ltd. 

5110  Tollview  Drive,  Rolling  Meadows  IL  60008.  (312)  870-1960 


DEDICATED — Mrs.  Samuel  I.  (Mitzi)  Newhouse  admires  the  bronze  pla¬ 
que  dedicating  New  York  City's  newest  ferryboat  to  her  late  husband.  With 
her,  from  the  right,  are  Richard  E.  Diamond,  publisher  of  the  Staten  Island 
Advance;  New  York  City  Comptroller  Harrison  J.  Goldin  and  New  York 
AAayor  Edward  I.  Koch. 

World’s  largest  ferryboat 
dedicated  to  Newhouse 


A  host  of  dignitaries  and  public  offi¬ 
cials,  led  by  New  York  Mayor  Edward  I. 
Koch,  joined  members  of  the  Newhouse 
family  September  9  in  dedicating  New 
York  City’s  newest  Staten  Island  ferry¬ 
boat.  the  Samuel  1.  Newhouse. 

The  boat  was  dedicated  to  the  founder 
of  the  Newhouse  publishing  and  com¬ 
munications  group,  whose  first  acquisi¬ 
tion — in  1922 — was  the  Staten  Island 
Advance.  At  the  time  of  his  death  in  1979, 
Newhouse  oversaw  an  organization 
which  included  more  than  20  newspa¬ 
pers,  as  well  as  broadcasting  outlets  and 
book  and  magazine  publishing  prop¬ 
erties. 

Leading  the  four  generations  of  the 
Newhouse  family  in  at  the  dedication 
ceremony  and  three-hour  harbor  cruise 
was  Mrs.  .Samuel  I.  (Mitzi)  Newhouse, 
who  along  with  her  husband  lived  on 
Staten  Island  for  a  decade  shortly  after 
his  purchase  of  the  Advance.  Among 
those  joining  Mrs.  Newhouse  were  her 
sons.  Donald  and  S.I.  Newhouse  Jr., 
grandson  S.I.  Newhouse  III  and  great- 
grandson  S.I.  Newhouse  IV. 

Advance  publisher  Richard  E.  Di¬ 
amond,  in  welcoming  guests  aboard  the 
S.I.  Newhouse,  said.  “We  feel  that  the 
naming  of  this  ferryboat  in  his  memory  is 
24 


a  wonderful  and  fitting  tribute  to  this  giant 
of  communications." 

Koch  said:  “The  name  Advance  has 
meant  just  that  for  Staten  Island.  The 
name  Newhouse  has  meant  progress  and 
reliability  and  a  better  life  for  millions." 
Koch  also  hailed  the  late  Newhouse  for 
his  “record  of  achievement  that  was 
matched  only  by  the  generosity  of  the 
Newhouse  family”  which,  he  noted,  has 
supported  cultural  and  charitable  under¬ 
takings  in  New  York  and  in  other  com¬ 
munities  where  its  newspapers  are  lo¬ 
cated. 

The  mayor  then  joined  Mrs.  Newhouse 
in  unveiling  a  bronze  plaque  which  bears 
the  likeness  of  Samuel  I.  Newhouse  and 
says,  in  part: 

“A  pioneer  in  American  journalism: 
His  newspapers  served  their  communi¬ 
ties’  needs,  not  one  man’s  opinions.” 

Guests  on  the  dedication  cruise  were 
treated  to  a  buffet  luncheon  and  enter¬ 
tainment  by  a  Dixieland  band.  As  the  for¬ 
mal  dedication  ceremony  took  place  on 
board  the  .Samuel  I.  Newhouse  near  the 
Statue  of  Liberty,  the  new  ferry  was  sa¬ 
luted  by  streams  of  water  sprayed  from 
New  York  City  fireboats. 

The  Staten  Island  Ferry  carries  over 
40.(X)0  commuters  between  Staten  Island 
and  Manhattan  each  day,  and  its  5.2-mile 


trip  across  New  York  Harbor  is  one  of  the 
city’s  top  tourist  attractions.  The  Samuel 
1.  Newhouse.  with  a  capacity  of  6.000 
passengers,  is  the  world’s  largest  ferry¬ 
boat. 


Oakland  Tribune 

(Continued  from  pafte  II) 


include  local  coverage  this  way  that  we 
couldn’t  do  any  other  way." 

Maynard  said  the  transition  to  morn¬ 
ing.  home-delivered  service  will  begin  on 
September  29  and  be  completed  by  late 
October.  All  current  Tribune  subscribers 
will  receive  the  new  morning  paper  at  the 
same  subscription  rate.  The  last  editions 
of  the  Tribune  will  be  delivered  October 
22  Maynard  stressed  that  Gannett  will 
not  pull  out  of  Oakland.  “Changeover  to 
morning  publication  ensures  our  survival 
for  the  long  haul.  Gannett  has  invested  a 
great  deal  of  money  in  Oakland." 

Jim  Grenada,  production  director  for 
both  newspapers,  pointed  out  production 
facilities  have  been  completely  mod¬ 
ernized  over  the  last  two  years  to  allow 
the  changeover. 

“We  removed  two  very  old  presses 
which  came  originally  from  the  Phi¬ 
ladelphia  Bulletin,''  Grenada  said,  and 
added  one  six-unit  Hoe  Colormatic.  a 
mid-1960s  letterpress  which  came  from 
the  Independent  Journal  of  nearby  San 
Rafael.  Calif.,  another  Gannett  paper. 
The  addition  of  the  new  press  will  allow  a 
press  run  of  up  to  240.000  in  two  editions. 
Besides  the  new  press,  the  paper  has 
three  4-unit  Color-Converting  Hoes. 

Grenada  notes  the  paper  has  also  in¬ 
stalled  a  completely  new  mailroom  using 
Hall  equipment,  including  all  new  stack¬ 
ers  and  new  tying  lines.  “We  also  added 
another  Harris  P-72  online  inserting 
machine  and  the  entire  back  dock  was 
replaced.  Eight  Hall  dock  loaders  have 
been  installed. 

The  new  equipment  will  allow  ex¬ 
tended  inserting  while  meeting  press  and 
production  deadlines.  Plans  are  for  a 
press  run  of  220,000  on  October  25.  with 
insured  home  delivery  by  6  a.m.  daily. 

The  decision  to  merge  the  p.m.  Tribune 
with  the  morning  paper  follows  a  growing 
trend  in  the  newspaper  business. 
Maynard  noted.  “Last  week,  the  Oref;o- 
nian  and  the  Oregon  Journal  merged ;  ear¬ 
lier  this  summer  the  Minneapolis  papers 
did  the  same  thing." 

He  said  a  telephone  survey  of  readers 
by  Burgoon  Associates  of  Lansing. 
Mich.,  another  independent  survey  of 
readers  and  potential  readers  by  Cun¬ 
ningham  and  Walsh,  the  newspaper’s  San 
Francisco  advertising  agency,  and  the 
paper's  own  marketing  department’s  sur¬ 
veys  all  came  up  with  the  same  verdict: 
most  readers  want  the  convenience  of 
morning  home  delivery. 
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INTRODUCING  THE  LOGESCAN  3600 
LASER  PLATEMAKING  AND  FACSIMILE 
TRANSMISSION  SYSTEM 


77"  (196cm) 


99" {252cm) 
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Now  there’s  an  economical,  new, 
large  format  laser  platemaking  sys¬ 
tem  called  LogEs^  3600. 

For  in-mant  operations, 
LogEscan  36(X)  offers  newspapers 
a  direct  to  plate  capability  that 
sets  new  standards  in  reproduction 

auality  and  ease  of  operation.  Plus 
le  security  of  dry,  non-silver 
Lasermask  fcr  m^dceover  production 
and  duplicate  platemaking. 

Equipp^  with  a  high  pre¬ 
cision  stop/ start  feature  and  when 
used  with  a  unique  data  compression 
package,  LcgEscan  3600  interfaces 
witii  North  Anerican  and  Eunpean 
standard  communication  diannels. 
Provision  of  separate  Readers  and 
Writers  allows  transmission  over 
land  lines,  including  the  widely  used 
48kHz  link,  as  well  as  via  micro- 
wave  and  satellite. 

LogEscan  3600  images 
plates  up  to  24  X  36  indies  and 
SCTeened  materials  up  to  133  lines 
per  inch.  Prec^  r^i^tiai  permits 
transmission  of  color  separations. 
Microprocessors  monitor  and  con¬ 
trol  key  functions,  while  system 
status  IS  displayed  on  a  convenient 
control  panel. 

Now  you  can  install  a  plate- 
maker  capable  of  being  driven 
digital  data  from  a  pagination  sys¬ 
tem.  Stay  at  the  forefront  of  evolv¬ 
ing  technology  with  LogEscan. 

For  more  information  about 
this  state-of-the-art  system,  call 
Ratrida  Reedy  at  (703)  4^-3800. 
O  write  to  LogEscan  Systems  Inc, 
7942  Cluny  Court,  Spnnrfeld, 
Virginia,  22153/Telex  SCAN 
64423,  for  our  free  color  brochure. 


Timm 


See  LogEscan  3600  on  the  CmsfieU  Electronics  Limited 
stand.  No  5F04.  at  DRUM  in  Duesseldorf.  West  Germany. 
June  417, 1982. 

See  LogEscan  3600  on  stand  No.  319  at  the  ANPA/Rl 
Production  Management  Conference  in  Dallas.  Texas. 
June  19-23, 1982. 


Businessman  and  mother 
play  ‘editor  for  a  day’ 


Stories  selected  for  Tuesday’s  front  page 

The  Bulletin 

Karnopp 

Ochs 

Riots  in  Poland 

Riots  in  Poland 

Riots  in  Poland 

Pipeline  sanctions 

Bergman  funeral 

Pipeline  sanctions 

Mideast  jet  fight 

Mideast  jet  fight 

Bergman  funeral 

Oregon  forest  fires 

Oregon  forest  fires 

Skydiver  killer 

Chinook  season  closed 

Stock  market 

Crater  Lake  grenade 

G.l.  defectorin  Korea 

AuCoin-Moshofsky 

Franklin  acquittal 

Economic  indicators* 

State  fair 

Teacher  strikes 

Name  change  feature 

Rajneeshpuram 

King  Fahd  vs.  Israel 

'Not  on  the 

list  of  available  stories  for  Ochs  or  Karnopp. 

Baffling  sensations  and  new  experi¬ 
ences  were  the  order  of  the  day  Tuesday 
when  the  Bend  Bulletin  turned  part  of  its 
newsroom  over  to  two  of  its  readers — a 
Sunriver  restaurant  owner  and  a  Bend 
homemaker — and  said,  “You  pick  the 
stories  you’d  want  to  see  in  today’s  news¬ 
paper.’’ 

We  dubbed  it  the  “editor  for  a  day” 
project. 

One  of  the  invited  “editors”  was 
Marilyn  Kamopp,  38,  mother  of  three 
and  wife  of  Bend  lawyer  Dennis  Kar- 
nopp.  The  other  was  Stan  Ochs,  41 ,  own¬ 
er  of  Sunriver’s  Chuckwagon  restaurant. 

Both  are  avid  newspaper  readers. 

(Reprinted  from  Bend  (Ore.)  Bulletin.) 


Neither  had  worn  a  newspaper  editor’s 
hat  .  .  .  until  Tuesday. 

The  assignment:  Select  a  25-story 
package  of  stories  for  the  whole  newspap¬ 
er  and  pick  eight  of  those  to  appear  on 
Page  One. 

It  was  a  scaled  down  version  of  what 
the  newspaper’s  editors  were  doing  for 
real  a  few  feet  from  where  Karnopp  and 
Ochs  were  working. 

Tuesday’s  actual  paper  contained  53 
wire  service  stories,  28  local  stories,  16 
sports  stories  and  a  variety  of  columns 
and  features  such  as  “Dear  Abby”  and 
the  stock  market  summaries.  Those  stor¬ 
ies  were  chosen  from  several  hundred 
possibilities. 


Ochs  and  Kamopp  each  had  to  choose 
25  stories  from  a  list  of  102  wire  service 
and  local  stories. 

Seeing  only  one  story  at  a  time.  Just  the 
text  with  no  headlines,  took  some  getting 
used  to. 

“You’re  not  making  value  judgments 
when  you  read  the  paper”  Kamopp  ex¬ 
plained. 

“But  here,”  she  continued,  looking  at 
the  terminal’s  screen,  “they  all  look  the 
same,  and  you  have  to  make  the  value 
judgment.” 

“It’s  a  paragraph  in  a  machine  right 
now,”  said  Ochs,  “and  if  I  put  it  on  the 
front  page,  it’s  news.”  The  knowledge 
that  his  decision  would  determine  the  fate 
of  each  item — whether  it  would  be 
“news”  or  a  paragraph  left  to  languish  in 
the  computer — changed  the  way  he  read 
and  selected  stories. 

The  process  stresses  analysis  and  eva¬ 
luation,  he  said.  The  result,  for  him,  was 
an  impersonal  detachment  from  the  in¬ 
formation,  the  kind  of  detachment  that 
caused  him  to  read  right  past  his  dead 
friend’s  name. 

His  conclusion:  it’s  not  done  per¬ 
sonally. 

Overall,  Ochs  and  Karnopp  agreed  on 
13  of  their  25  choices  of  stories  to  be  used 
in  their  make-believe  editions. 

They  differed  markedly  on  selections 
for  the  front  page.  Both  included  stories 
about  riots  in  Poland  and  actress  Ingrid 
Bergman’s  funeral,  but  that  was  it.  Each 
picked  six  different  stories  to  round  out 
the  page. 

(Their  Page-One  choices  are  listed  in  an 
accompanying  chart,  along  with  the  eight 
stories  that  actually  ran  Tuesday  on  the 
Bulletin’s  front  page.) 

Not  until  Karnopp  had  picked  her  25 
overall  stories  did  she  realize  she’d  omit¬ 
ted  what  she  called  the  “violence  stor¬ 
ies” — 14-year-old  boy  kills  playmate  af¬ 
ter  an  argument  about  baiting  a  fish  hook; 
fired  IBM  employee  goes  on  rampage 
with  a  submachine  gun,  killing  one  and 
wounding  four. 

“And  yet,  I  usually  read  that  stuff  in 
the  paper,”  she  said. 

For  Karnopp,  the  pivotal  story  con¬ 
cerned  a  judge’s  decision  to  close  non- 
Indian  Chinook  fishing  on  the  Columbia 
River.  It  was  important  to  her  personally 
because  her  husband’s  law  firm  has  long 
represented  the  Confederated  Tribes  of 
Warm  Springs,  one  of  the  Indian  groups 
affected  by  the  decision. 

She  had  to  weigh  her  personal  attitudes 
against  her  professional  ones. 

“Am  I  picking  this  story  only  because 
it  interests  me?”  she  asked  herself. 

She  decided  it  was  an  important  story, 
regardless  of  her  bias.  She  assigned  it  to 
the  front  page.  Later,  her  doubts  resur¬ 
faced  and  she  compromised,  pulling  the 
Chinook  story  off  the  front  page  but  keep¬ 
ing  it  on  the  list  of  25.  (The  Bulletin's 
editors  decided  to  run  it  on  the  front 
page.) 


National  Association  of  Home  Builders 

1982 
GOLDEN 
HAMMER 
AWARDS 
COMPETITION 


The  competition  was  established  in  1979  by  the  National  Association  of  Home 
Builders  in  recognition  of  outstanding  journalism  in  the  coverage  of  housing 
issues  and  is  judged  by  a  panel  of  practicing  journalists. 

For  the  print  media,  there  are  three  categories  of  awards.  They  are:  1 )  Newspa¬ 
pers  with  circulation  of  50,000  of  over;  2)  Newspapers  with  circulation  under 
50,000;  and  3)  Magazines. 

$1,000  FIRST  PRIZE  IN  EACH  CATEGORY 

The  second  prize  in  each  category  is  $500.  Two  honorable  mention  awards  of 
$250  each  will  be  awarded  in  each  of  the  three  categories.  The  first  and  second 
prize  winners  will  receive  a  Golden  Hammer  trophy  and  first  place  winners  will 
also  receive  exfienses  paid  to  attend  the  awards  ceremony  at  the  NAHB  Conven¬ 
tion  in  January,  1983,  in  Houston,  Texas. 

CONTEST  DEADLINE  IS  NOVEMBER  1,  1982 

All  entries  must  be  received  by  November  1, 1982.  Entry  blanks  and  brochure 
may  be  obtained  from  Betty  Christy,  Director  of  Communications,  National  As¬ 
sociation  of  Home  Builders,  15th  and  M  Streets,  N.W.,  Washington  D.C.  20005. 
Telephone  (202)  822-0405  for  further  details. 
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So  they  threatened  the  magazine.  They  didn't  like  their  picture  in  the  expose  on  "a  gang  of 
thieves  and  killers."  They'd  left  the  gang — back  when  it  was  just  another  motorcycle  club. 
So  they  sued  for  libel;  then  settled  out  of  court.  Fortunately,  the  magazine  had  ERC's 
protection.  Because  for  just  this  kind  of  unforeseeable  threat,  we  pioneered  libel  insurance 
over  50  years  ago.  And  we  keep  innovating  to  meet  your  changing  legal  needs.  Talk'to  your 
broker  about  libel  insurance  from  the  exp)ert.  Employers  Reinsurance  Corporation. 

nnspoRnuir 

DnWT  DO  IHEM  JUSTICL 


Why  I  had  to  sell 
Cherokee  Dally  Times 


By  Tom  Miller 

Newspaper  people  are  often  accused  of 
being  members  of  a  closed  club  who  plead 
constitutional  privilege  while  laundering 
the  linen  of  others  but  who  are  close¬ 
mouthed  about  how  their  particular  busi¬ 
ness  operates. 

1  would  prefer  to  let  today’s  (Septem¬ 
ber  8)  announcement  of  the  sale  of  the 
Times  speak  for  itself.  But,  still,  I  recog¬ 
nize  that  few  producer-consumer  rela¬ 
tionships  are  as  personal  as  those  be¬ 
tween  editor  and  reader.  In  metro  areas, 
the  package  of  information  delivered  dai¬ 
ly  is  known  as  “the  paper.”  Here,  it’s 
“our  paper.”  So,  in  that  spirit,  I  would 
like  to  explain  why  our  paper  is  changing 
hands. 

First,  there  are  some  personal  reasons. 
For  35  years,  my  wife,  Jean,  and  I  have 
charged  through  life  at  full  speed.  Some 
of  the  momentum  was  natural.  But  a  good 
share  has  been  necessitated  because  we 
have  been  blessed  with  1 1  beautiful  chil¬ 
dren. 

We  have  had  to  run  hard  to  keep  pace; 
and,  because  we  are  family-oriented  and 
supportive  of  our  children’s  interests  and 
endeavors,  we  have  involved  ourselves  in 
all  sorts  of  volunteer  activities  and  pur¬ 
suits.  In  addition,  being  associated  with 

(This  is  a  reprint  of  a  story  that  was 
published  on  Page  1.  Miller,  who  is  editor 
and  publisher,  Cherokee  (la.)  Times,  has 
own^  the  paper  since  1969.) 


newspapers  has  meant  participation  in  a 
host  of  worthwhile  but  timetaking  com¬ 
munity  causes  and  efforts. 

Our  child-rearing  duties  will  soon  be 
finished.  Now,  in  the  autumn  of  our  lives, 
with  the  age  of  winter  not  far  off,  we  want 
to  step  aside  from  deadline  pressures, 
take  time  to  smell  the  flowers,  test  some 
paths  that  a  too-hurried  life  has  not  per¬ 
mitted  us  to  see  up  close,  and  find  out 
whether  there  are  personal  and  profes¬ 
sional  goals  that  we  would  like  to  pursue 
in  the  time  that  remains  for  us. 

Second,  there  are  business  reasons. 
We  did  not  know  at  the  time,  but  in  1969 
when  we  came  to  Cherokee,  it  was  near 
the  end  of  an  era.  Rapid  technological 
change  was  soon  to  make  it  virtually  im¬ 
possible  for  an  individual,  starting  with¬ 
out  an  inheritance,  to  learn  the  hard  les¬ 
sons  of  publishing,  to  acquire  sufficient 
capital  for  a  down  payment  and  then  to 
purchase  his  own  daily  newspaper,  even 
a  small  daily  such  as  the  Times. 

In  the  past  decade  and  a  half,  the  switch 
from  letterpress  to  offset  and  from  hot 
metal  to  cold  type  has  made  continual 
financing  a  necessity.  Add  to  that  the  in¬ 
troduction  of  electronics  on  an  ever- 
developing,  ever-more  costly  scale.  Then 
complicate  the  whole  with  the  spurting  of 
prices  for  typesetting  and  printing  mate¬ 
rials  and  for  distribution. 

And  if  that  isn’t  enough,  take  into 
account  the  growing  competition  for  the 
advertiser’s  dollar,  with  some  of  the  new¬ 
ly  spawned  enterprises  engaged  only  in 


marketing  and  not  having  to  be  burdened 
with  the  expense  and  responsibility  of 
news  gathering  and  dissemination.  The 
result  is  increasingly  heavy  economic 
pressure  that  forbids  long-term  mort¬ 
gages  at  high  interest  rates. 

The  Times  is  small,  but  its  total  dollar 
volume  is  about  $1  million  annually.  The 
newspaper  business  is  highly  labor  inten¬ 
sive;  and,  even  though  our  wages  are  ab¬ 
out  average  for  general  business  in  this 
area,  the  annual  payroll  is  more  than 
$400,000.  Raw  newsprint  costs  more  than 
$125,000  a  year.  The  postage  bill  for  1982 
will  exceed  $100,0()0.  To  replace  the 
Times’  press  would  demand  an  expendi¬ 
ture  of  $200,000.  Typesetting,  electronic 
and  graphic  equipment  used  in  daily  pro¬ 
duction  has  a  total  value  of  $150,000. 

Years  ago,  we  had  thought  that  when 
the  time  came  for  us  to  step  down,  we 
would  seek  to  turn  over  the  keys  to  an 
individual  on  his  way  up — someone  who 
had  duplicated  our  difficult  appren¬ 
ticeship  and  dreamed,  as  had  we,  of  the 
time  he  would  own  his  own  newspaper. 

But  when  we  made  our  decision  during 
the  last  few  months,  we  had  to  admit  that 
the  next  owner  would  have  to  be  a  cor¬ 
poration  because  of  the  considerable  in¬ 
vestment  required.  To  our  surprise  and 
pleasure,  we  found  that  Iowa’s  second 
largest  daily  newspaper,  the  Cedar 
Rapids  Gazette,  was  seeking  to  expand. 

One  hesitates  to  turn  over  a  quasi¬ 
public  institution  to  just  anyone  without 
knowing  whether  they  will  accept  the 
most  difficult  responsibility  of  informing 
and  educating  the  public,  of  fostering  and 
molding  opinion,  of  promoting  commun¬ 
ity  projects  and,  sometimes,  being  a  pub¬ 
lic  conscience. 

We  have  no  such  reservations  about 
the  new  owners! 

The  Gazette,  has  a  long,  proud  record 
of  performing  all  of  those  duties  for  the 
area  it  serves.  The  newspaper  is  recog¬ 
nized  by  peers  for  upholding  the  best 
traditions  of  the  industry,  and  it  has  won  a 
host  of  honors  and  awards  from  Iowa, 
regional  and  national  press  organizations. 

We  feel  confident  that  the  Times  will  be 
operated  in  much  the  same  manner  as  it 
has  during  our  tenure. 

This  is  to  be  taken  as  an  explanation, 
not  a  goodbye.  Jean  will  continue  with 
her  teaching,  I  with  my  writing,  and  both 
of  us  intend  to  remain  active  in  the  com¬ 
munity.  At  least  through  the  end  of  this 
year,  I  will  remain  in  an  administrative 
and  advisory  capacity  at  the  Times. 

Did  you  know? 

Newspaper  carriers  18  years  of  age  and 
under  comprise  almost  90%  of  the  total 
carrier  force  in  the  United  States. 

i|c  i(c 

There  are  3,266  correspondents  and 
editors  in  the  nation’s  Capital.  This  is  the 
largest  concentration  of  journalists  in  the 
world. 
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When  the  Delaware  County  Daily  Times  first  ran 
the  Birthday  Came,  they  reteived  nearly  12,000 
entries  a  week.  Today,  lour  renewals  and  S9 
consecutive  weeks  later,  it's  still  pulling  12,000 
entries  every  week! 

TTie  Birthday  Came  also  played  a  big  part  in 
easing  the  Times'  transition  from  an  aftemcxjn 
broadsheet  to  a  morning  tab.  Despite  the  format 
change,  circulation  has  jumped  49%  over  last 
year.  Single  copy  is  up,  tcx)! 


The  Birthday  Came  is  the  easiest-to-run, 
easiest-to-play  circulation  builder  ever.  If  you 
haven't  run  it  yet,  try  it.  You'll  see  why  more  than 
i5%  of  Birthday  Game  buyers  renew. 

Call  Icxlay  for  more  details:  (203)  S62-1133 
Or  write:  Lionel  S.  lackson,  )r.  Publisher, 

The  lackson  Newspapers,  P.O.  Box  8715, 
New  Haven,  CT  06511 
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News  and  Views  from  Abitibi-Price  Sales 


THE  POWER  OF 


RDM  —  Pressroom  Data  Manage¬ 
ment  —  is  a  system  provided  exclu¬ 
sively  by  Abitibi-Price.  It  is  the  only 
service  of  its  kind.  This  issue  of  News¬ 
print  reports  to  you  on  it. 

The  vital  importance  of  manage¬ 
ment  control  over  pressroom  per¬ 
formance  is  abundantly  clear  to  the 
profit-minded  production  manager. 

It  is  abundantly  clear  to  us  at  Abitibi- 
Price,  too.  We  are  spending  many  mil¬ 
lions  of  dollars  to  upgrade  our  news¬ 
print  mills,  our  equipment  and  our 


“We  feel  Abitibi  is  per¬ 
forming  an  excellent  service 
for  the  newspaper  industry 
with  their  PDM  newsprint 
break  reporting  program.” 

David  Stern 

Chief  Purchasing  Agent 
Omaha  World-Herald 


product  quality.  PDM  complements 
these  improvements  by  providing 
valuable  information  on  newsprint  per¬ 
formance  to  our  customers  —  and  to 
our  own  quality  control  operations. 
This  is  information  on  which  we  both 
can  act,  you  in  your  pressrooms  and 
we  in  our  mills.  In  fact,  the  information 
provided  by  your  pressrooms  using 
PDM  gives  us  a  primary  measure  of 
how  well  our  capital  expenditure  is 
actually  providing  better  quality  news¬ 
print.  The  whole  purpose,  after  all,  is 
the  improvement  of  both  the  quality  of 
the  product  and  cost  efficiency  of  the 
pressroom. 

Before  PDM, 
little  information. 

Until  quite  recently,  we  had  little  or  no 
structured  information  system  which 
would  provide  us  with  accurate,  com¬ 
parable  statistics  on  the  performance 
of  our  newsprint  in  the  pressroom 
itself.  And,  perhaps  even  more  curi- 


“Knight-Ridder  is  quite 
excited  about  the  prospects 
for  “PDM,.”  The  availability  of 
a  wide  range  of  industry 
statistics  offers  the  potential 
of  providing  a  yardstick  by 
which  we  can  measure  our 
performance.  Also,  it  will  give 
us  a  yardstick  for  measuring 
newsprint  supplier  perfor¬ 
mance.  We  see  this  as  being 
most  beneficial.” 

Ralph  S.  Roth 

Vice  President  of  Production 
Knight-Ridder  Newspapers.  Inc. 


ously,  many  printing  plants'  own  re¬ 
porting  systems  were  not  geared  to 
supply  information  which  could  be 
acted  upon,  while  other  newspapers 
had  no  system  to  report  performance 
whatsoever. 


At  that  point,  our  Technical  Services 
Department  developed  PDM  —  the 
first  (universally  applicable)  Press¬ 
room  Data  Management  system  in  the  : 
industry  to  supply  comparable  and  us¬ 
able  information  suitable  for  computer 
analysis.  It  can  be  implemented  easily 
and  inexpensively  by  managers  who 
do  not  now  have  control  procedures.  It 
also  lends  itself  to  correlation  with 
existing  control  systems,  with  a  little  ! 
adaptation,  allowing  participants  in  the 


“The  PDM  program  is 
our  first  attempt  at  defining 
the  actual  causes  of  web 
breaks.  Although  we  have 
been  on  the  program  only 
one  year,  the  results  have 
been  very  interesting,  since 
we  can  spot  problem  areas 
quickly.  We  are  quite  happy 
with  the  whole  concept. . ." 

Glenn  A.  Shank 
Production  Director 
Call-Chronicle  Newspapers 
Allentown,  Pa. 

“  Your  (PDM)  report  has 
provided  me  with  a  valuable 
tool.  First  and  foremost,  is 
the  establishment  of  a  stand¬ 
ard  reporting  system  with 
which  we  can  compare  our 
operation  against  other 
newspapers.  Further,  the 
comparison  of  your  product 
against  our  other  suppliers  is 
indeed  enlightening  (you 
guys  look  good).  Finally  and 
perhaps  most  important  to 
me,  it  has  raised  an  aware¬ 
ness  in  our  pressmen  with 
regard  to  their  handling  of 
our  newsprint." 

Victor  A.  Tardue 
Production  Manager 
Reading  Eagle  Company 
Reading,  Pennsylvania 


I  system  to  extract  the  necessary  fig- 
!  ures  for  the  PDM  data  base.  Simple  in 
j  itself,  it  can  be  used  in  conjunction 
j  with  sophisticated  systems,  though  it 
'  does  not  replace  them.  It  is  provided 
\  to  our  customers  at  no  cost. 

PDM  being 
constantly  refined. 

Because  PDM  has  proven  to  be 
greatly  helpful  to  the  printing  plant  as 


well  as  to  the  newsprint  supplier,  it  has  ; 
rapidly  gained  popularity.  As  we  and  i 
our  customers  apply  it,  we  have  ac-  I 
quired  new  knowledge  which  enables  ! 
us  to  make  constant  improvements  i 
to  it,  so  that  it  continues  to  become  ' 
ever  more  helpful  as  an  industry  tool. 
The  key  to  its  success  has  been  the 
standardization  of  input  for  computer 
analysis.  One  of  its  prime  virtues  is  i 
simplicity.  I 

What  PDM  does.  i 

It  is  not  our  intention,  here,  to  go  into  j 
great  detail  of  how  PDM  works,  j 
though  we  show  the  information  flow 
on  the  following  page.  i 

Suffice  it  to  say  that  the  system,  by  i 
accumulating  and  analyzing  relevant 
data  in  the  pressroom  and  providing 
feedback  to  you,  can  perform  the  fol¬ 
lowing  functions; 

•  It  can  record  the  causes  of  breaks,  ' 

by  press  unit,  by  roll,  and  by  mill.  i 

•  It  can  pinpoint  human  error,  whether 
in  the  newsprint  mill  or  in  the  : 
pressroom. 

•  It  can  expose  newsprint  transporta¬ 
tion  problems. 

•  It  can  compare  your  pressroom  to 
other,  similarly-equipped  pressrooms 
on  a  monthly,  quarterly  and  annual  . 
basis,  with  the  results  reported  to  you. 

•  It  can  provide  newspaper  groups 

with  a  readymade  standard  system,  ' 
cross-referencing  all  suppliers  and  all  j 
pressrooms  in  the  group.  i 

•  And,  above  all,  it  can  alert  our  qual¬ 
ity  control  operations  to  newsprint-  : 
caused  problems,  and  their  source  : 

'  within  our  system,  with  a  degree  of  j 
accuracy  hitherto  unknown.  In  short,  it  j 
enables  us  to  serve  you  better  by  sup-  | 
j  plying  better  quality  newsprint.  ' 

j  Before  PDM,  we  were  receiving  per-  i 
I  formance  reports  from  many  of  our  j 
I  customers.  However,  these  ranged  j 
I  from  inch-thick  computer  printouts  to  j 


“The  Pressroom  Data 
Management  program  intro¬ 
duced  by  Abitibi-Price  is 
building  up  statistical  infor¬ 
mation  which  will  help  all  of 
us  and  it  deserves  our 
support.” 

C.  R.  Turnbull,  Director, 

Production  Department 
The  London  (Ont.)  Free  Press 
ANPA  Rl  Pressroom  Options 
Symposium,  Chicago,  III. 

March  30-31, 1982 


“We  would  like  to  inform 
you  that  we  feel  this  system 
has  really  helped  us  since 
we  began  participating  in 
January,  1982. 

During  the  first  month 
with  the  type  of  records  we 
are  able  to  keep  now,  we 
spotted  two  troublesome 
pasters  on  two  of  our  units, 
and  we  have  been  working 
on  them  since,  and  as  you 
can  see  by  the  printout,  we 
have  shown  a  gradual  but 
steady  improvement  which 
really  pleases  us.  We  have 
found  that  the  paper  breaks 
we  are  having  are  caused  ap¬ 
proximately  95  percent  by 
mill  pasters,  and  the  press 
breaks  are  caused  approxi¬ 
mately  90  percent  by  pasters, 
and  of  this,  50  percent  are 
electrical  and  50  percent  are 
mechanical  with  our  knife  not 
firing.  So  you  can  see  we  feel 
that  the  PDM  System  has 
been  a  great  help  to  us,  and 
we  look  forward  to  continued 
participation  in  the  program.” 

Merv  Carey 
Production  Manager 
Star  Phoenix 
Saskatoon,  Sk. 


notes  on  scraps  of  paper,  not  to  men¬ 
tion  the  occasional  irate  phone  call. 
The  lack  of  standardization  hobbled  ! 
our  ability  to  extract  useful  informa¬ 
tion.  PDM,  and  other  actions  we  have 
taken,  are  changing  all  that.  For  ex¬ 
ample,  PDM  pointed  out  the  need  for 
an  improved  roll  identification  sys¬ 
tem  which  is  now  being  installed  at 
our  mills  and  will  be  operational  by  j 
October  1,  1982.  PDM  is  now  supply-  | 
ing  our  manufacturing  operations  with  i 
sufficient  evidence  to  take  corrective 
actions.  It  has  also  pin-pointed  transit 
damage  as  a  cause  of  roll  breaks  and  ‘ 
has  enabled  us  to  work  with  the  rail-  | 
roads  in  a  program  of  improved 
delivery.  j 

PDM  is  a  cooperative  venture  in-  I 
volving  the  pressroom,  production  | 
management,  senior  management  ! 
and  Abitibi-Price.  We  are  pleased  j 
to  report  that  it  has  been  widely  | 
acclaimed  by  all.  Its  usefulness  in-  | 
creases  daily  as  new  data  are  ob¬ 
tained  for  comparative  purposes  and 
the  system  is  refined  and  perfected. 


PDM— how  it  works. 


Once  a  day,  the  production  de 


partment  transfers  the  informa 


tion  from  the  reel  reports  to  a 


daily  performance  form.  This 


form  indicates  the  rolls  used — by 
supplier  —  the  number  of  web 
bre^s  —  cause  of  breaks  —  and 
breaks  pier  100  rolls.  This  form 
also  pro\ides  for  cumulative  data 
to  maintain  a  running  record  of 
the  month  to  date. 


REEL  REPORT 

During  each  shift,  the  reel  room 
operator  maintains  a  reel  report 
supplied  by  Abitibi-Price.  ^ch 
newsprint  roll  is  identified,  plus 
any  breaks  that  occur  during  the 
shift,  with  their  causes. 


MONTHLY 

PERFORMANCE 

Once  a  month,  the  cumulative 
data  are  transferred  to  the 
monthly  pressroom  performance 
form.  These  data  are  then  for¬ 
warded  to  Abitibi-Price. 
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QUARTERLY 

FEEDBACK 

As  the  monthly  data  from  your 
pressroom  are  received  at  Abitibi- 
Price  they  are  fed  into  our 
computer. 

The  results,  which  are  for¬ 
warded  to  you  monthly,  provide 
you  with  a  running  three-month 
picture  of  your  pressroom  perfor¬ 
mance.  The  printout  includes 
total  rolls  used  and  the  number  of 
breaks.  It  shows,  comparatively, 
how  Abitibi-Price  newsprint  per¬ 
formed  in  your  pressroom  and 
how  your  pressroom  performed 
against  the  pressrooms  of  other 
PDM  participants.  They  have 
found  this  information  invaluable 
in  improving  their  pressroom  per¬ 
formance.  It  also  provides  them 
the  means  of  comparing  the  qual¬ 
ity  performance  of  their  various 
newsprint  suppliers. 


strength 
in  numbers: 


Because  there  is  a  high  random  inci¬ 
dence  of  web  breaks,  conclusions 
drawn  from  results  of  small  numbers 
of  rolls  would  be  misleading.  However, 
in  its  first  year  (1981)  RDM  gathered 
statistics  on  1.4  million  rolls.  Already 
this  year  —  by  July  1  —  we  had  logged 
over  1,250,000  rolls  —  an  annual  rate 
of  almost  2.5  million.  Numbers  of  this 
magnitude  give  validity  to  the  conclu¬ 
sions  reached  and  are  demonstrating 
an  overall  industry  average  of  slightly 
more  than  5%  breaks  from  all  causes 
as  a  reliable  assessment. 

Individual  pressrooms  vary  widely 
from  this  industry  average,  however. 
One  of  the  benefits  of  RDM  is  a  recog¬ 
nition  of  this  variance,  and  the  oppor¬ 
tunity  to  take  corrective  action  through 
the  joint  efforts  of  your  production 
team  and  our  Technical  Service  Rep¬ 


resentative.  As  RDM  is  installed  in 
more  and  more  pressrooms,  its  statis¬ 
tical  reliability  will  be  even  further 
increased. 

Industry-wide. 

RDM  is  a  true  industry-wide  tool, 
incorporating  the  standard  definitions 
of  newsprint  defects  published  by  the 
Joint  Technical  Committee  of  the 
ANRA/CRRA  Technical  Section,  and 
resulting  from  study  of  customers’ 
experience  with  their  own  existing  re¬ 
porting  systems. 

As  any  modern  manager  knows, 
control  can  stem  only  from  the  meas¬ 
urement  of  results.  This  is  fundamen¬ 
tal  to  the  control  of  pressroom  costs  by 
improved  runnability.  Accurate  meas¬ 
urement  and  uniformity  of  standards 
are  what  RDM  is  all  about. 

Acting  upon  that  measurement  is 
the  second  step,  and  that  is  what  we 
and  our  co-operating  customers  in  the 


RDM  system  are  now  enabled  to  do. 
Quality  in,  quality  out,  as  the  saying 
goes. 

Like  to  know  more? 

Abitibi-Rrice  customers  wishing  to 
know  more  about  RDM  should  call 
their  Sales  Representative  who  will  ar¬ 
range  a  visit  from  our  regional  Techni¬ 
cal  Services.  RDM  is  available  to  our 
customers  —  and  we  are  now  able  to 
extend  the  service  to  commercial 
printers  as  well  as  newspaper  publish¬ 
ers.  If  you’re  not  already  a  customer, 
that  can  be  easily  rectified! 


We  invite  all  readers  to  write  us  their 
comments  on  this  issue.  Rlease  write 

to  George  Arellano,  President, 
Abitibi-Price  Sales  Corporation,  45 
Rockefeller  Plaza,  New  York,  N.Y. 
10111. 


Current  participants  in  the  PDM  system 


Toronto,  Ont. 

The  Toronto  Sun 
Toronto,  Ont. 

The  Globe  &  Mail 
Hamilton,  Ont. 

The  Spectator 
Kitchener,  Ont. 
Kitchener-Waterloo  Record 
Montreal,  PO. 

La  Presse 
Quebec,  PQ. 

Le  Soleil 
Regina,  SK 
The  Leader  Post 
Saskatoon,  SK 
Star-Phoenix 


Sandusky,  OH 
Sandusky  Register 
Fremont,  OH 
The  News  Messenger 
Toledo,  OH 
The  Blade 
Findlay,  OH 
The  Courier 
Sidney,  OH 
Amos  Press  Inc. 
Bluefield,  W.V. 

Bluefield  Daily  Telegraph 
Cleveland,  OH 
The  Plain  Dealer 
Detroit.  Ml 
Detroit  Free  Press 
Pontiac,  Ml 
The  Oakland  Press 


St.  Joseph,  Ml 
The  Herald-Palladium 
Lansing,  Ml 
Lansing  State  Journal 


Sharon,  PA 
The  Herald 
Allentown,  PA 

Call-Chronicle  Newspapers,  Inc. 
Bethlehem,  PA 
The  Globe-Times 
Erie,  PA 

The  Erie  Daily  Times 
Butler,  PA 
Butler  Eagle 
Tarentum,  PA 
Valley  News  Dispatch 
Reading,  PA 
Reading  Eagle  Co. 

So.  Brunswick,  NJ 
Wall  Street  Journal 
Chicopee.  MA 
Wall  Street  Journal 
Silver  Spring,  MD 
Wall  Street  Journal 
Rochester,  NY 
The  Gannett  Co.  Inc. 

Middletown,  NY 
Times  Herald-Record 
Hagerstown,  MD 
The  Herald-Mail  Co. 

Sharon,  PA 
Wall  Street  Journal 
Willingboro,  NJ 
Burlington  County  Times 
Trenton,  NJ 
Trenton  Times 


Washington,  DC 
The  Washington  Post 
Springfield,  VA 
The  Washington  Post 
Easton,  PA 
The  Express 
York,  PA 

The  York  Dispatch 
White  Plains,  NY 
Westchester  Rockland 
Newspaper,  Inc. 


Bogota,  Col 
El  Espectador 
Bogota,  Col 
El  Tiempo 


Panama  City,  FL 
News  Herald 
Nashville,  TN 
Newspaper  Printing  Corp. 
Atlanta,  GA 

Atlanta  Newspapers,  Inc. 
Austin,  TX 

Austin  American-Statesman 
Charlotte,  NC 
The  Charlotte  Observer 
Columbia,  SC 
Columbia  Newspapers,  Inc. 
Fort  Myers,  FL 
Fort  Myers  News-Press 
Miami,  FL 
The  Miami  Herald 
Lakeland,  FL 
The  Ledger 


Greenville,  SC 

The  Greenville  News-Piedmont 
Pensacola,  FL 
Pensacola  News-Journal 
San  Angelo,  TX 
San  Angelo  Standard  Times 
Shreveport,  LA 
Newspaper  Production  Co. 


Rockford,  IL 
Rockford  Register  Star 
Omaha,  NB 
Omaha  World-Herald 
St.  Cloud,  MN 
St.  Cloud  Daily  Times 
St.  Paul,  MN 
Northwest  Publications 
Minneapolis,  MN 
Minneapolis  Star  &  Tribune  Co. 
Wichita,  KN 

The  Wichita  Eagle-Beacon 
Kansas  City,  MO 
Kansas  City  Star  &  Times 
St.  Louis,  MO 
St.  Louis  Post-Dispatch 
Highland,  IL 
Wall  Street  Journal 
Naperville,  IL 
Wall  Street  Journal 
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Writing  guide _ 

By  Ethei  Grodzins  Romm 

Back  to  School  Quiz  #35 

Since  the  dawn  of  writing,  all  writers  have  made  the  same 
kinds  of  errors.  I  am  a  writer;  therefore,  my  errors  are  no 
different.  (I  feel  better  already.) 

Here  are  the  venerable,  sometimes  obscure,  names  for  10 
common  language  mistakes.  Next  to  each,  write  both  the 
letter  of  its  definition  and  of  the  typical  example. 

Def.  Ex. 

1 .  Acyron  (ak-EER-on) _ 

2.  Amphiboly  (am-FIB-uh-lee) _ 

3.  Anachorism  (un-NAK-uh-ri-zm) _ 

4.  Anachronism  (uh-NAK-ruh-ni-zm) _ 

5.  Barbarism  (BAHR-buh-ri-zm) _ 

6.  Boner  (BOH-nuhr) _ 

7.  Catachresis  (cat-uh-CREE-sis) _ 

8.  Circumlocution 

(sir-come-low-KEW-shun) _ 

9.  Cliche  (klee-SHAY) _ 

10.  Double  entendre 

(DUB-ul  ahn-TAHN-druh) _ 

Definitions 

a.  Latin:  “to  speak  around.”  Roundaboutness,  wordiness. 

b.  From  the  Greek  for  a  non-Greek,  a  foreigner  and  therefore 
uncivilized.  Incorrect  or  non-standard  language. 

c.  Past  participle  of  a  French  verb:  “to  stereotype,”  make  a 
printing  plate  to  reproduce  over  and  over  and  over.  A  trite, 
hackneyed,  over-used,  lifeless  expression. 

d.  French:  “double  meaning.”  A  term  having  more  than  one 


meaning,  especially  when  one  is  bawdy.  A  form  of  ambigu- 

ity. 

e.  Greek:  “back-timing.”  Anything  out  of  its  proper  tinie. 

f.  Greek:  “misuse.”  (Same  as  the  Roman  abusio,  abuse). 
Misapplication  of  a  word,  especially  in  a  mixed  metaphor. 

g.  Greek:  “thrown  on  both  sides.”  An  ambiguity  produced  by 
either  grammatical  looseness  or  double  meaning. 

h.  A  solecism  committed  by  the  young. 

i.  Greek:  “something  misplaced.”  An  action,  scene  or  char¬ 
acter  placed  where  it  does  not  belong. 

j.  Greek:  “incorrect  speech.”  Roman:  improprietas.  A  per¬ 
son’s  ignorance  is  utterly  revealed:  Malapropism. 

Examples: 

A.  Former  Chicago  Mayor  Daley:  “Harassing  the  atom.” 

B.  “The  fate  of  Lebanon  is  hanging  in  the  balance.” 

C.  Clairol  ad:  “Does  she  or  doesn't  she?” 

D.  “The  President  spoke  to  Dan  Rather  frowning.” 

E.  Shakespeare's  direction  in  The  Winter's  Tale:  “Bohemia. 
A  desert  country  near  the  sea.” 

F.  “You  don’t  know  about  me  without  you  have  read  a  book 
by  the  name  of  The  Adventures  of  Tom  Sawyer;  but  that 
ain’t  no  matter.” 

G.  George  Bernard  Shaw,  referring  to  the  Roman  emperor  in 
Androcles  and  the  Lion  as  “the  Defender  of  the  Faith.” 

H.  On  7th  grade  test:  “Henry  Ford  was  a  wealthy  typhoon.” 

I.  Ian  Fleming:  “Bond’s  knees,  the  Achille’s  heel  of  all  skiers, 
were  beginning  to  ache.” 

J.  “The  effectuation  of  reformation  of  adoptive  procedures  is 
dependent  to  large  degree  upon  the  extent  of  awareness  of 
current  practices  in  that  sector  among  members  of  the 
general  as  well  as  the  adopting  populace.” 

Answers:  l-j,A.  2-g,D.  3-i,E.  4-e,G.  5-b.F.  6-h,H.  7-f,I.  8-a.J. 

9-c,B.  IO-d,C. 

NEXT  WEEK:  More  language  goofs  and  goofers. 


In  the  sea  of  syndicated  features,  hundreds  are  avail¬ 
able,  on  scores  of  subjects,  serving  every  kind  of  reader 
interest,  every  newspaper  purpose.  For  in-depth  data  on 
the  right  ones  for  your  readers,  cross-referenced  by  title, 
author  and  subject,  in  the  only  complete  list  in  print — 


Felix  Sergio,  formerly  assistant  man¬ 
ager  of  Reuters’  bureau  in  Chicago,  has 
been  named  chief.  He  joined  Reuters  in 
1949  and  has  served  as  a  reporter  and 
commodities  editor  in  both  New  York 
and  Chicago.  Sergio  replaces  Geoffrey 
Atkins,  who  was  named  chief  corre¬ 
spondent,  West  Germany. 

Philip  Wardle  joins  Reuters’ Chica¬ 
go  bureau  as  commodity  services  editor. 
North  America.  Wardle  has  held  posts  as 
editor  in  France  and  Asian  economic  ser¬ 
vices  editor.  In  1980,  he  was  named  editor 
for  Asia,  Australia  and  New  Zealand, 
based  in  Hong  Kong. 

♦  ♦  ♦ 

Stephen  S.  Rosenfeld  was 
appointed  deputy  editorial  page  editor  of 
the  Washington  Post.  In  addition  to  his 
new  responsibilities,  Rosenfeld  will  con¬ 
tinue  writing  editorials  and  his  weekly 
column.  With  the  Post  since  1959,  first  as 
a  reporter  and  then  on  the  editorial  page 
staff  beginning  in  l%2,  he  opened  the 
Moscow  bureau  in  1964  and  served  two 
years  before  returning  to  editorial  page 
duties. 

4c  # 

Tony  Sauro  was  named  sports  editor 
of  the  Stockton  (Calif.)  Record  August 
30,  replacing  Chuck  Roames,  who 
accepted  a  position  as  assistant  managing 
editor,  sports/lifestyle  with  the  Bakers¬ 
field  Californian. 

Sauro  has  been  in  charge  of  the  Re¬ 
cord’s  entertainment  pages  the  past  year. 
He  joined  the  paper  in  1975  as  a  sports 
reporter. 
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Suite  470  •  9300  Wilshire  Blvd. 

Beverly  Hills.  CA  90212 
(213)  273-9012 

’Money  Back  Guarantee 
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Sheinfeld  Burt 


At  the  Boston  Herald  American,  Robert 
J.  Sheinfeld  was  appointed  advertising 
director  and  Marjorie  Burt,  classified 
advertising  manager. 

Sheinfeld,  classified  manager  since 
March  of  this  year,  previously  was  sub¬ 
urban  advertising  sales  manager.  During 
35  years  with  the  Hearst  Corporation,  he 
has  held  retail  positions  and  was  assistant 
to  the  ad  director. 

Burt,  classified  telephone  sales  super¬ 
visor  for  more  than  two  years,  earlier  was 
classified  advisor  in  educational  advertis- 

JIS: _ 

Drex  Heikes,  former  managing  editor 
of  the  Anchorage  (Alaska)  Times,  has 
been  named  metropolitan  editor  of  the 
Fresno  (Calif.)  Bee.  He  succeeds  C.  Ray 
Steele,  Jr.,  who  moved  to  the  Sac¬ 
ramento  (Calif.)  Bee  as  administrative 
director. 

In  other  changes  in  Fresno,  Desa 
Belyea  has  returned  from  leave  to  a  new 
post  as  assistant  managing  editor.  Her 
former  position  as  feature  editor  has  been 
filled  by  Diane  Webster. 

♦  4c  ♦ 

David  M.  Beihoff  was  appointed 
vicepresident  of  advertising  of  the  Buffa¬ 
lo  Courier-Express,  succeeding  DENNIS 
L.  Atkin,  advertising  director  who  left  to 
become  vicepresident  of  marketing  at  the 
Long  Beach  (Calif.)  Independent-Press 
Telegram.  Beihoff  was  president  and 
publisher  of  Community  Publications 
Company,  a  group  of  weeklies  owned  by 
Cowles  Media  Company  which  also  owns 
the  Courier-Express. 


NEWSPEOPLE 


Appointments  at  the  Los  Angeles 
Herald  Examiner  include  Mikal  Gilm- 
MORE,  to  serve  as  pop  music  critic,  and 
Bernee  Strom,  as  assistant  to  the 
editor. 

Gilmore  has  been  a  columnist  for 
several  Pacific  Northwest  periodicals  and 
was  a  co-founder  of  Musical  Notes,  a 
monthly  forum  of  music  criticism  and 
personality  profiles.  He  remains  an  editor 
and  columnist  for  the  L.A.  Weekly  and  a 
contributing  editor  to  Rolling  Stone. 

Strom,  since  1980,  has  served  as  a 
senior  consultant  for  the  Los  Angeles 
accounting  firm  of  Deloitte  Haskins  & 
Sells  and  earlier  was  a  professor  of 
mathematics  and  education  at  Queens 
College,  City  University  of  New  York, 
and  a  private  consultant  to  the  New  York 
City  Board  of  Education. 

4e  4t  4c 

Eric  B.  Schoch  was  named  business 
writer  and  columnist  for  the  Indianapolis 
Star.  He  has  been  an  assistant  city  editor, 
city-county  government  reporter  and 
business  writer  since  joining  the  Star  in 
1978. 

*  *  * 

Walt  Suft,  community  relations 
manager  of  The  Arizona  RepublicIThe 
Phoenix  Gazette,  retired  August  27, 
completing  29  years  with  the  newspapers. 

*  *  * 

Mark  Forkey  was  promoted  to  Bos¬ 
ton  sales  manager  by  Landon  Associates, 
Inc.,  the  newspaper  sales  and  marketing 
company.  Forkey  was  a  sales  representa¬ 
tive  for  Landon  in  Boston  the  past  three 
years  and  previously  was  associated  with 
the  Marlborough  (Mass.)  Enterprise  Sun. 

4c  4c  4( 

William  J.  Coughlin,  former  foreign 
correspondent  for  the  Los  Angeles 
Times,  was  named  managing  editor  of  the 
Wilmington  (N.C.)  Star-News,  which  is 
owned  by  the  New  York  Times. 
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SERVING  THE  NEWSPAPER  PUBLISHING  INDUSTRY 
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—  Capital  Expenditure  Programs 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Craig  Klugman,  a  professor  and 
administrator  for  the  Medill  School  of 
Journalism  at  Northwestern  University, 
has  been  named  editor  of  the  Fort  Wayne 
(Ind.)  Journal-Gazette.  Klugman  joined 
the  Medill  faculty  in  1978  after  1 1  years 
with  the  Chicago  Sun-Times,  where  he 
held  several  positions,  including  city  edi¬ 
tor  and  assistant  managing  editor  for  fea¬ 
tures.  At  Medill,  he  was  director  of 
undergraduate  studies  three  years. 

Klugman  has  made  two  promotions  at 
the  newspaper:  Steve  Jacob,  from  assis¬ 
tant  editor  to  managing  editor;  and  Dan 
Lehmann,  from  news  editor  to  assistant 
managing  editor  for  news. 

*  ♦  ♦ 

Fritz  T.  Jacobi  was  named  circulation 
director  for  Madison  Newspapers,  Inc., 
publisher  of  the  Capital  Times  and  Wis¬ 
consin  State  Journal.  He  joined  the  com¬ 
pany  in  1977  as  a  circulation  district  man¬ 
ager  and  was  promoted  to  circulation 
manager  in  1980,  moving  to  marketing 
manager  last  October. 

^  *  4: 

Publisher  of  the  Llano  (Tex.)  News, 
Hal  Cunningham,  has  been  elected 
president  of  the  Texas  Press  Association. 
Serving  with  him  will  be:  John  Craw¬ 
ford,  Denison  Herald,  first  vicepre¬ 
sident;  George  Baker,  Fort  Stockton 
Pioneer,  second  vicepresident;  Norris 
Monroe,  Lampasas  Record-Dispatch, 
treasurer. 

4c  4c 

R.E.  Bell  ,  who  started  at  the 
Wenatchee  (Wash.)  World  as  a  carrier  in 
1932  retired  as  advertising  director 
September  1,  to  be  succeeded  by 
Charles  C.  Mussen,  who  was  assistant 
ad  director. 

At  the  same  time,  Ernie  McCart  was 
named  retail  advertisng  manager. 

4e  *  4e 

James  White,  former  news  editor  with 
the  Halifa.x  Chronicle-Herald,  Nova  Sco¬ 
tia,  has  been  named  assistant  general 
manager  of  the  Saint  John  Telegraph- 
Journal  and  Evening  Times  Globe,  New 
Brunswick.  White  practiced  law  before 
entering  the  newspaper  business. 

James  Morrison,  executive  news  edi¬ 
tor  with  the  Saint  John  dailies,  has 
accepted  appointment  as  vicepresident  of 
editorial  with  Henley  Publications  Ltd., 
Woodstock,  N.B.,  publisher  of  three 
weeklies  in  the  province. 

Morrison  began  his  newspaper  career 
with  the  Saint  John  papers,  worked  as  a 
Canadian  Press  reporter  and  once  was  a 
supervisor  with  Famous  Writers  School. 
He  also  has  served  as  managing  editor  of 
the  Fredericton  (N  .B.)  Daily  Gleaner  and 
the  Regina  (Sask.)  Leader-Post. 


From  left — 
Craig  Klugman 
H.  Doyle  Horvill 


Albert  T.  August  was  named  assis¬ 
tant  advertising  director  for  Richmond 
(Va.)  Newspapers,  Inc.,  succeeding 
Edward  H.  Harrell,  who  moved  to 
assistant  general  manager  of  the  Pitt¬ 
sburgh  Press  and  Post-Gazette.  August 
has  worked  in  the  circulation  department 
eight  years,  most  recently  as  associate 
circulation  director. 

Robert  E.  Snead  was  named  press¬ 
room  superintendent,  succeeding  Ed¬ 
ward  J.  McGarry,  who  retired  after  17 
years  in  that  position.  Snead  has  worked 
on  the  pressroom  staff  almost  32  years. 

4f  ♦  ★ 

J.C.  Chatmas  ,  retired  publisher  of  the 
Marlin  (Tex.)  Daily  Democrat,  has  been 
named  publisher  emeritus  of  the  paper 
now  owned  by  the  Woodson  group.  Chat- 
mas  is  a  consultant  to  the  Democrat. 

4t  4c  4t 

Samme  Chittum  was  named  news  edi¬ 
tor  of  the  Edmond  (Okla.)  Evening  Sun. 
She  was  city  editor. 

Jim  Ellis,  previously  production  man¬ 
ager,  has  been  named  director  of 
operations  of  the  newspaper. 


H.  Doyle  Harvill  has  been 
appointed  publisher  of  the  Montgomery 
Advertiser  and  Alabama  Journal,  Multi- 
media  newspapers.  Harvill  succeeded 
James  G.  Martin,  who  resigned  because 
of  health  and  for  personal  reasons. 

Harvill  worked  for  newspapers  in 
Arkansas,  Texas,  Florida  and  Virginia 
before  joining  Multimedia's  Greenville 
(S.C.)  News  and  Piedmont  as  executive 
editor  in  1976.  He  was  promoted  to 
vicepresident/operations  of  Multimedia 
Newspaper  Co.,  in  June,  1979. 

Harvill  once  taught  journalism  at  the 
University  of  South  Florida  while  manag¬ 
ing  editor  of  the  Tampa  Times. 

♦  4c  4c 

Gerald  A.  Spielvogel  was  named 
production  drector  of  the  Beaver  County 
(Pa.)  Times,  a  Calkins  Newspaper  group 
member.  He  succeeds  Alfred  R.  Glas¬ 
er.  who  retired  after  working  more  than 
50  years  at  the  Times. 

Spielvogel  was  circulation  distribution 
manager  of  the  Times  the  past  eight 
years. 

(Continued  on  page  36 1 
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Newspeople 

(Continued  from  page  35) 

Donald  L.  Meyer,  editor  of  the 
Jamestown  (N.Y.)  Post-Journal  the  past 
six  years  and  assistant  general  manager 
since  1980,  was  named  publisher.  He  suc¬ 
ceeds  Earl  S.  Champlin,  who  moved  to 
business  manager  of  the  Wheeling 
(W.Va.)  Intelligencer  and  News- 
Register. 

Meyer  will  continue  to  carry  the  title  of 
editor. 

Champlin,  who  became  the  Jamestown 
publisher  in  1976,  in  his  new  post  will  also 
be  responsible  for  Wheeling  Sunday  op¬ 
erations. 

In  related  changes,  Cristie  L.  Herbs? 
moved  from  regional  editor  to  managing 
editor.  James  P.  Brown  moved  from 
news  editor  to  regional  editor,  and  San¬ 
dra  Carocci,  from  an  assistant  news 
editor  to  news  editor. 

♦  ♦  ♦ 

Linda  M.  Dulye,  most  recently  a 
news  and  feature  writer  for  the  West 
Chester  (Pa.)  Daily  Local  News,  was 
appointed  coordinator  of  news  services  at 
Drew  University,  Madison,  N.J. 

4:  *  ♦ 

Publishing  responsibilities  at  the 
Mineola  (Tex.)  Monitor  have  been 
assumed  by  Dan  Smith,  who  was  gener¬ 
al  manager  of  the  Cleburne  (Tex.)  Times- 
Review. 


Linnee 


Turner 


Reid 


CHIEFS  OF  BUREAU — The  Associated  Press  has  named  chiefs  of  bureau 
for  Puerto  Rico,  Egypt,  Peru  and  Spain. 

Robert  H.  Reid,  formerly  news  editor  at  Bonn,  was  appointed  Cairo  chief, 
succeeding  Alexander  Higgins,  who  was  named  World  ^rvice  correspondent 
and  special  writer  in  Washington. 

Kernan  R.  Turner,  chief  of  bureau  in  Lima,  Peru,  was  appointed  chief  of 
Caribbean  Services  in  San  Juan,  Puerto  Rico.  Former  Caribbean  chief  Lew 
Wheaton,  earlier  was  named  to  head  operations  in  Upstate  New  York,  based 
in  Albany  bureau. 

John  F.  Wheeler,  Madrid  bureau  chief,  was  appointed  chief  of  bureau  in 
Lima,  succeeding  Turner. 

Susan  Linnee,  correspondent  in  Abijan,  the  Ivory  Coast,  was  promoted  to 
chief  of  bureau,  Madrid,  and  chief  of  Iberian  services  for  Spain  and  Portugal. 


Wheeler 


Landon  Associates,  Inc.,  has  named 
two  additional  national  advertising  sales¬ 
people  to  the  Los  Angeles  office.  They 
are  Lori  Matzke,  who  joins  the  com¬ 
pany  from  a  sales  representative  position 
in  Seattle  with  Mexicana  Airlines,  and 
Lori  Phillips,  a  graduate  of  California 
State  University,  Fullerton,  with  adegree 
in  communications. 


Robert  S.  Andrews  was  promoted  to 
vicepresident  and  director  of  newspaper 
relations  at  Parade  magazine.  Andrews, 
who  joined  Parade  as  manager  of  mid- 
western  newspaper  relations  in  July  of 
1981,  will  move  from  Chicago  to  New 
York  headquarters.  Previously  Andrews 
was  southwest  assistant  regional  mana¬ 
ger  for  Bowater  Sales  Company. 

*  ♦  ♦ 


the  most  experienced 
lirm  in  newspaper  executive 
recruitment. 


Publishers,  corporate  executives,  managers  in  all 
departments -we’re  the  industry  professionals  at  recruiting  these 
key  people  for  newspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  15  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 


Richard  A.  Pfohl,  Jr.,  has  been 
appointed  budget  manager  of  the  San 
Francisco  Newspaper  Agency.  He  suc¬ 
ceeds  John  Bottini,  who  is  on  medical 
leave.  Prior  to  joining  the  agency,  Pfohl 
was  a  financial  analyst  at  Synertek,  an 
integrated  circuit  manufacturer. 

*  4c  * 

J.  Michael  Price  was  named  director 
of  sales  and  marketing  and  Richard  Hei- 
land,  was  named  executive  editor  of  the 
News-Texan  newspapers,  a  group  of  six 
dailies  and  a  weekly  in  the  Dallas-Fort 
Worth  suburbs. 

Price  is  the  former  advertising  director 
of  the  defunct  Cleveland  Press.  Heiland 
edited  newspapers  in  Piqua,  Ohio,  and 
Macomb,  III.,  and  was  general  manager 
of  both  papers. 

David  Berry,  managing  editor  of  the 
Brazosport  Facts,  Clute,  Texas,  was 
named  editor  of  the  Arlington  Daily 
News.  Judith  Terry  returned  to  the 
weekly  Suburban  News  as  business  man¬ 
ager.  Casey  Selix,  education  writer  for 
the  Brownsville  Herald,  was  named  edi¬ 
tor  of  the  Grand  Prairie  Daily  News,  and 
Gene  Abrahamson,  was  promoted  from 
sports  editor  to  assistant  editor. 

Randy  Patcett,  wire  editor  of  the 
Denison  Herald,  was  named  wire  editor 
of  the  News-Texan  papers. 

Bill  Rea,  former  advertising  director 
for  Gibson  Discount  Stores,  was  named 
director  of  group  advertising  sales. 
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Notes  on  people 

Better  late  than  .  .  .  Monday  mornings  or  Fridays,  or  any  day 


-San  Francisco's  mayor.  Dianne  Fein- 
stein.  wrote  to  copy  editor  Jim  Toland  at 
the  San  Francisco  Chronicle  in  July  say¬ 
ing  she  is  a  firm  believer  in  that  old  adage, 
“Better  late  than  never." 

Mayor  Feinstein  explained  she  wanted 
to  express  .San  Francisco's  sincere  appre¬ 
ciation  for  Toland's  "actions  in  Septem¬ 
ber.  1978,  when  you  protected  your  jour¬ 
nalism  students  at  City  College  from  a 
knife-wielding  attacker." 

Mayor  Feinstein  said  the  incident  had 
only  recently  been  brought  to  her  atten¬ 
tion  along  with  the  fact  that  he  was  never 
thanked  or  commended  for  what  was 
obviously  a  courageous  and  intelligent  re¬ 
sponse  to  a  potentially  very  dangerous 
situation. 

Declared  the  mayor.  "Your  students 
must  have  been  singularly  affected  by 
your  calm  and  sensible  handling  of  this 
incident  and  I  can  tell  you  that  at  least  one 
of  them  has  not  forgotten  it. 

“Do  accept  my  apologies  for  the  long 
overdue  praise  from  San  Francisco  and 
thank  you.  again,  for  your  heroic  action. 
You  are  a  model  of  civic  leadership." 

Toland  teaches  part-time  at  City  Col¬ 
lege.  The  incident  involved  Toland's 
stepping  in  front  of  a  knife-wielder  who 
rushed  into  the  classroom  with  an  open 
Swiss  Army  knife  and  screamed."  I'll 


during  a  holiday  week.  That's  when  many 
officials  join  in  a  mass  exodus  by  shuttle 
flights  to  Rio  or  any  other  beach  city  on 
the  Brazilian  coast." 

Personal  contact  with  officials,  once 
they  are  in  town,  usually  is  easy,  if  not 
always  helpful.  Eisner  said,  explaining 
that  the  military-backed  government 
gives  foreign  and  domestic  journalists  a 
free  hand.  But  the  military  often  has  its 
own  ideas  about  what  is  news. 

Fisner  recalled.  "  I  once  was  at  the  air¬ 
port  by  chance  when  a  jetliner  made  an 
emergency  landing.  ‘This  isn't  news.'  an 
airport  official  told  me.  ‘Come  back 
tomorrow  and  we'll  type  up  a  news  re¬ 
lease.'" 

Chicago  Hall  of  Fame 

Chicago  Sun-Times  columnists  Irv 
Kupcinet  and  Sydney  J.  Harris  are  among 
the  10  newly  elected  members  of  the  Chi¬ 
cago  Journalism  Hall  of  Fame 

Ceremonies  sponsored  by  the  Chicago 
Press  Club  will  be  held  October  I  at  the 
club  to  enshrine  the  journalists. 

Other  inductees  will  be  former  Chicago 
Sun-Times  and  Chicago  Daily  News 
editorial  director  Emmett  Dedmon,  sci¬ 
ence  editor  Arthur  J.  Snyder  of  Field 
newspapers  and  sportscaster  and  sports 
reporter  Wendell  Smith. 

The  only  active  journalists  in  the  group 


are  Kupcinet.  author  for  almost  40  years 
of  "Kup's  Column,"  and  Harris,  an 
essay  columnist  and  former  drama  critic. 
Dedmon  is  now  a  consultant  for  the  publ¬ 
ic  relations  firm  of  Hill  and  Knowiton. 

The  other  elected  journalists  are 
deceased. 

From  the  era  before  I960,  the  Press 
Club  board  and  committee  elected  the 
following:  EeRoy  (Buddy)  McHugh,  a 
famed  police  reporter  for  the  Chicago 
American  and  a  figure  in  "The  Front 
Page"  play;  and  Bob  Elson.  a  sportscas¬ 
ter  who  already  has  been  elected  to  the 
baseball  Hall  of  Fame.  Additionally. 
Warren  Brow  n.  a  sports  columnist  for  the 
Chicago  American,  and  Carl  Sandburg,  a 
reporter  for  the  Chicago  Daily  News  and 
honored  author  and  poet,  were  selected. 

Also  elected  from  the  early  days  of  Chi- 
cago-style  journalism  was  Irwin  St.  John 
(FriarTuck)Tucker.  acolorful  writer  and 
political  activist  with  the  Chicago  Amer¬ 
ican. 

In  government  posts 

James  Harvie  Wilkinson  HI.  former 
editor  of  the  Norfolk  Virginian-Pilot,  has 
been  appointed  deputy  assistant  attorney 
general  in  the  Justice  Department's  Civil 
Rights  Division.  Wilkinson,  an  attorney, 
is  the  author  of  several  books. 

B.  Jay  Cooper,  former  reporter  and 
editor  at  the  Waterbary  (Conn.)  Amer¬ 
ican  and  Republican ,  is  now  press  secre¬ 
tary  to  Secretary  of  Commerce  Malcolm 
Baldrige.  Cooper  worked  the  past  year  as 
a  speech  writer  for  Baldrige. 


slash  you  all  up!" 

Toland  dodged  a  couple  of  slashes  and 
picked  up  a  chair,  shouting.  "Drop  the 
knife,  or  you'll  eat  this  chair"  The  fel¬ 
low.  who  had  a  history  of  mental  illness, 
ran  out.  to  be  captured  by  Toland  and  the 
police. 

What  is  news  in  Brasilia? 

Peter  Eisner,  who  was  Brasilia  corre¬ 
spondent  for  the  Associated  Press  from 
1979  to  last  January  and  now  is  Mexico 
City  news  editor,  recalls  his  assignment 
in  the  AP  World  Magazine. 

Eisner  remembered  that  one  question 
invariably  would  come  from  someone  on 
the  line  from  New  York.  “So  how's  life 
down  there?  I  guess  you  get  to  spend  a  lot 
of  time  at  the  beach." 

For  the  record,  Eisner  wrote  that  the 
modernistic  inland  capital  isn't  anywhere 
near  a  beach  and  that  anyone  who  wants 
to  swim  has  to  settle  for  the  municipal 
pool  which  comes  equipped  with  an  artifi¬ 
cial  wave  machine. 

Eisner  added  a  newly  arrived  reporter 
can  get  frustrated  until  he  or  she  learns 
about  the  capital's  peculiarities.  "More 
than  one  traveling  correspondent  has 
dropped  in  on  the  capital  for  a  few  days, 
only  to  discover  that  all  potential  sources 
have  left  town  for  the  weekend.  A  repor¬ 
ter  usually  can  forget  about  interviews  on 


Perspective  on  today’s  news  . . .  1 
Outlook  on  tomorrow’s  headlines 

Editorial  Research  Reports  will  bring  you  comprehensive,  objective 
analysis  of  the  national  issues  your  readers  care  about. 

Congressional  Quarterly  Service  provides  the  most  reliable  coverage 
available  of  legislative  and  political  action  in  Washington  and  across 
the  country 

Together  these  services  provide  a  news  research  and  analysis  system 
you'll  rely  on  when  you  need  to  be  familiar  with  all  facets  of  a  national 
issue,  and  when  you  need  insightful  analysis  and  interpretation. 

Hundreds  of  editors  and  reporters  rely  on  Congressional  Quarterly 
Service  and  Editorial  Research  Reports  as  their  primary  news  research 
tool.  Call  us  today  to  discuss  how  you  could  be  using  these  unique 
services  to  provide  your  readers  the  reliable,  well-researched  news 
coverage  and  analysis  they  demand 

C]  Congressional  Quarterly  Service 
Editorial  Research  Reports 

1414  22nd  Street  N.W..  Washington.  D.C.  20037  (202)  887-8500 
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EQUIPMENT  NEWS  SECTION 


Edited  by  BILL  GLOEDE 


stackers  to  nine. 

The  papers  are  moved  from  the  stack¬ 
ers  on  the  Shuttleworth  conveyors,  then 
they  are  paced,  wrapped,  and  tied  before 
they  reach  the  Ledger's  14  distribution 
windows. 

The  new  equipment  was  set  up  directly 
beside  the  old  equipment,  and  the  old 
equipment  was  phased  out  line  by  line  as 
the  new  equipment  was  placed  online. 
Most  of  the  work  was  done  on  site  in  the 
newspaper  plant,  including  the  fabrica¬ 
tion  of  the  steel  hangers  for  the  Ferag 
system. 

Harteveld  says  the  conveyor  system 
has  worked  flawlessly  since  the  job  was 
finished  in  late  July.  “We  hooked  up  the 
chains,  pressed  the  button,  and  away  it 
went.  They’ve  been  running  ever  since.” 

The  Newark  plant  handles  most  of  the 
Ledger’s  production,  with  four  presses 
run  on  the  average  weekday.  Another 
Ledger  facitly,  located  in  Piscataway, 
N.J.,  normally  runs  two  presses  on  the 
average  weekday. 

The  Piscataway  plant,  which  Ledger 
executives  say  houses  the  largest  Tokyo 
Kikai  Seisakusho  (TKS)  press  installa¬ 
tion  in  the  country  (18  units  with  three 
folders),  also  handles  inserting  for  the 
Ledger’s  Sunday  editions.  With  a  pair  of 
Harris  72P  inserting  machines,  the  Led¬ 
ger  normally  runs  650,000  to  680.(X)0  in¬ 
serts  per  week.  On  Sunday.  Aug.  29,  the 
Ledger  ran  22  inserts. 

The  mailroom  eqipment  in  the  Piscat¬ 
away  plant  was  supplied  by  EDS-ldab 
and  Hall. 


Star-Ledger  mailroom  conversion 
is  accomplished  in  record  time 


presses,  which  total  30  units.  According 
to  Harteveld,  the  five  press  lines,  four 
Hoe  Colormatic  and  one  Goss  Mark  V 
with  three  Hoe  units  tied  in,  were  con¬ 
verted  with  no  loss  of  actual  production 
time.  “We  went  around  everything,  from 
the  old  stackers  to  the  presses,”  says 
Harteveld. 

“As  long  as  I’ve  been  in  this  business. 
I’ve  never  seen  anyone  do  this  much  this 
quickly,”  he  continues.  The  swiftness  of 
the  installation  was  accomplished 
through  “a  lot  of  cooperation”  among  the 
management  of  the  newspaper,  the  equip¬ 
ment  suppliers,  mailroom  and  production 
personnel,  the  electrical  contractor 
(Bauer  &  Brush,  Inc.)  and  Skidmore  & 
Mason. 

The  Ledger  installed  Ferag  single¬ 
gripper  conveyors.  Hall  Monitor  stack¬ 
ers,  Shuttleworth  Roller  Top  conveyors, 
Gerard  pacers.  Ideal  plastic  wrappers, 
Rockwell  bottom  wrappers,  Signode 
MLN  2A  tyers,  and  Nolan  belt  distribu¬ 
tion  systems  with  pneumatic  deflectors. 

Five  lines  of  Ferag  single  grippers  pick 
up  the  newspapers  from  each  of  the  press 
line  folders.  The  Ferags  move  the  papers 
up  one-story  into  the  mail  room,  where 
single  copies  are  dropped  alternately  be¬ 
tween  a  pair  of  stackers  on  each  of  four 
lines.  One  line  feeds  directly  into  a  single 
stacker,  bringing  the  total  number  of 


Ask  Pete  Harteveld  what’s  new  in 
newspaper  production,  and  he’ll  tell  you 
about  the  Newark  (N.J.)  Star-Ledger  % 
new  mailroom  system.  He’ll  take  you  on 
a  tour.  He’ll  introduce  you  to  members  of 
the  production  staff  who’ll  tell  you 
they’re  amazed  at  how  fast  the  mailroom 
was  converted  from  aging  wire  con¬ 
veyors,  stackers  and  handlers  to  the  state 
of  mailroom  art. 

Harteveld,  project  coordinator  for 
Skidmore  &  Mason,  Inc.,  a  Jersey  City 
firm  which  has  been  rigging,  engineering, 
machining  and  moving  newspaper  pro¬ 
duction  facilities  since  1932,  coordinated 
the  mailroom  conversion  at  the  Ledger. 
The  conversion,  according  to  just  about 
everyone  concerned,  was  accomplished 
in  record  time  with  a  minimum  of  press 
downtime. 

Executives  of  the  Newhouse-owned 
daily  (ABC  March  FAS-FAX  circulation 
415,406  average  weekday;  384,186  Sat.; 
606,044  Sun.)  made  the  decision  to  re¬ 
equip  the  Ledger’s  downtown  Newark 
mailroom  in  January.  By  mid-March,  the 
contracts  were  signed.  Installation  began 
June  1 ,  once  all  the  equipment  had  been 
received.  The  mailroom  was  completely 
re-equipped  by  the  end  of  July. 

The  job  was  accomplished  with  no 
more  than  three  days  of  shutdown  time 
per  press  on  each  of  the  Ledger’s  five 


MOVING  RIGHT  ALONG  the  Newark  (N.J.)  Star-Ledgers  new  mailroom  system,  single  copies  of  the  newspaper  are  picked  up  by  a 
Ferag  single  gripper  conveyor  as  they  emerge  from  the  folder  (top  left).  The  papers  are  transported  on  the  snakelike  conveyor  (center) 
up  one  story  into  the  mailroom,  where  they're  distributed  among  Hall  Monitor  Stackers  (right).  The  papers  then  emerge  from  the 
stacker,  fit  to  be  tied,  after  pacing  and  wrapping. 
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New  platemakina  system 
delivers  top-quanty 
reproduction,  breaks 


records 

St.  P&ul,  Minn. 

Newspaper  publishers  atxHJnd 
the  world  re  joiced  today  up»»n 
learning  they  can  now  pnv 
duce  plates  at  least  twice  as 
fast  and  for  as  little  as  half  the 
ct>st  of  amventional  silver-film 
plateinaking  systems. 

It  was  revealed  that  plates 
made  by  Deadliner  are  tough 
enough  to  pnxluce  runs  in  ex¬ 
cess  of  HXI.fXX)  and  provide  ; 
quality  repnxJuction  of  dou-  ; 
bic  trucks.  KXMinc  halftones.  ^ 
and  b»>th  pnvess  and  spot  j 
coU>r. 

Makers  of  conventional  plate- 

.  .  .... _ _  .......I.l  rud  K* 


Deadliner  plate  proccs,ser  and  imager  — 

Deadliner  recoups  cost  in  two  years! 

1^  .1 cnan  WC 


St.  J«iseph,  Michiisan 

Production  Manager,  Bill 
Fisher,  of  the  Herald- 


Makersof conventional  piaie-  Fisher,  or  inc 
makine  systems  could  be  palladium  states  that  the 
"  rw.<.riii««r  Platcmaking  Sys- 


rcached  for  cHunment. 
However,  stnirces  who  have 


railUUIurri  ; - 

Deadliner  Platcmaking  Sys¬ 
tem  permits  the  paper  to  go  to 
™  _ _  7ft  min- 


;  However,  stnirces  who  nave  i^pc  ►  ^  26  min- 


seen 

report  that  its  balanced  platy 
making  meth«Kl  allows  the  fi¬ 
nal  image  on  the  plate  t‘> 
nearl>  match  the  eap;ibilities 
of  comnH>nly-use‘d  newspa¬ 
per  presses,  papers,  and  inks 
According  to  these  sources,  the 
result  is  a  sharp  and  elean- 
Uxrking  finished  product 
One  very  highly-plaevel  s»Hiav 
told  The  Daily  Biiiile  that 
Deadlincr’s  ability  to  pntduee 
press-ready  plates  directly 
^,m  pasteup  saves  enough 
time  to  allow  newsroom 
deadlines  to  be  expander!  to 
catch  later  -  breaking  news 

was  confirmed  that  the 


Gtiw  ahead  of  the 
noon  deadline.  Said  F.^r 
“Wfe  have  been  pnxlucing  our 
plates  on  a  Pynrfkx  .rr  Dead¬ 
liner  System  for  over  fom 


years.  In  that  time  span  we 
I  have  never  been 

i  thepfessduetoamalfiinctwn 

j  of  the  platemaking  equip- 

I  ment." 

(  According  to  Fisher,  the  first 
two  years  of  operation  re¬ 
coup^  the  newspaper  s  in-  ^ 
vestment  in  the  system. 

:  When  the  cost  ol  silver  ^ 
lated  and  the  price  of  Wm 
skyrocketed,  the  Herald- 
'  PaHtMlium  was  saving  in  ex-  i 

cess  i»f  SI  .60  per  page. 

I  “Even  with  today  ’s  reduced 
film  prices."  Fisher  an- 
mHiiK-ed.  “we  am  slil  cm 
iovinB  a  saving  over 
ionventional  platcmaking 
systems."  I 

Without  reservation.  Fi^r 
endorsed  me  ,De..^Mne. 


FREE 

BROCHURE 
OFFERED  I 

i  A  new  color  hnvhure  has 
I  been  produced  featuring 
I  complete  information  on 
I  Deadliner.  Free  copies  may 
be  obtained  by  writing  to 

I  Mike  Rynerson.  Printing 
f  Pnxiucts  Divisitm  3M.  — 

7 ft]  3M  Center.  St.  Paul. 

55144.  Interested  par¬ 
ties  can  also  call  toll-free  I- 
X(X)-328-I676  Minnesota 
residents  should  call  collcvt 
612-7.33-4041. _ 

Iji 


IH-adliner  brmhure 

OMdiwriMjdW 


joying  a  ^  Paul.  Minn, 

conventional  platem  g  .  ^..^rtrered  trxJay  that 

systems.  ,  •'  j  |,„hting.  plumbing. 

Without  reservation.  Fisjw  ^^ilaiimt  and  darknxm  fa- 
endorsed  ‘•jf  its  cifitUare^neralbw^newIcd 

Platemaking  Systein  Idf  ,«!fatioo  of  Deadliner. 

speed,  cost-effec  jldabiury:  spac^is 


BiMFisIwr 


speed.  cosi-ci.cv...r..  -- 
t^standing 
and  ability  to  P*«*ff* 
sistently  P*’"**^ - - 

supply  sav»P<=*  _‘ey^i!lS! 


1  I 


tor  operwu-  . . - 

and  only  minima)  spacx-  is 

required. 

As  a  result,  the  user's  choice 
of  Onnlliner  System  location 
aiJqws  optimum  utiluatian  of 
•vatitiNe  ptrao— el.  Plaoe- 

meot  near  pteaa  or  otxppoi^ 


In  the  early  morning  hours  on  September  1 ,  Washington  Times  Editor  and  Publisher 
Jan>es  R.  Whelan  pushed  the  start  button  on  the  newly-installed  eight  unit  Goss 
Urbanite  offset  press,  and  The  Times  for  the  first  time  thus  began  printing  on  its  own 
presses. 

Three  Washington  Times  employees  from  papers  that  have  recently  failed,  shared  in 
the  rare  occasion  of  starting  up  a  paper.  Left  to  right,  pushing  the  button:  Norb 
Olshefski,  copy  editor,  formerly  copy  editor  and  assistant  photo  editor  at  the  Washing¬ 
ton  Star  for  16  years,-  Pat  Innerst,  news  editor,  formerly  managing  editor  at  the 
Philadelphia  Bulletin:  Larry  Nighswander,  photo  editor,  formerly  photo  editor  and 
chief  photographer  at  the  Cleveland  Press. 

At  the  far  left  is  Carlyle  Reed,  Associate  Publisher  and  General  Manager,  formerly 
Publisher  at  the  Sacramento  Union. 

Don  Jochens,  Production  Director,  previously  with  the  Sacramento  Union  and  Press 
AAanager,  Charles  Patterson,  formerly  with  the  Washington  Post  and  the  Birmingham 
and  the  installation  of  the  press,  with  Cary  Automatic  Pasters.  The  press  will  produce 
30,000  per  hour  net. 

Online  processing  system  helps 
expand  information  service 


Since  1828,  when  its  two  Chesapeake 
sloops  intercepted  large  sailing  ships  at 
the  approaches  to  New  York  for  the  latest 
cargo  news,  the  Journal  of  Commerce 
has  been  a  leading  source  of  information 
for  people  concerned  with  importing  and 
exporting  goods. 

In  1970,  the  Journal  began  offering  the 
business  community  computer-produced 
reports  of  the  information  its  reporters 
had  collected.  But  the  large  amount  of 
data  the  batch-oriented  machine  then 
handled  with  inflexible  programs  soon 
posed  a  problem. 

“About  400,000  records  a  month  are 
currently  generated  by  cargo  move¬ 
ments,”  said  Edward  Dear,  manager  of 
the  Journal's  Trade  Information  Service. 
“The  retrieval  of  this  information  was 
formerly  quite  cumbersome,  particularly 
as  our  customers  use  the  data  for  market 
research.  They  were  requesting  more 
information  than  necessary,  requiring 
additional  manual  effort  to  extract 
meaningful  material  from  pounds  of 
paper.” 

“The  depth  of  the  problem  became 
apparent  one  day  in  1977.  when  we 


delivered  a  recap  of  all  the  U.S.  imports 
from  the  Far  East  to  a  major  steamship 
company.  The  report  came  to  15  boxes  of 
computer  printout,  or  about  20,000 
pages.  I'll  never  forget  the  look  on  the 
customer’s  face  when  we  lugged  those 
cartons  to  his  office.  We  knew  then  we 
needed  a  better  way  to  access  the 
information." 

In  1980.  the  Journal  installed  an 
interactive,  online  NonStop'"  system 
from  Tandem  Computers  Incorporated. 
Cupertino.  Calif.  It  allows  the  Journal's 
PIERS  (Port  Import  Export  Reporting 
Service)  customers  to  do  their  own 
searching  by  dialing  up  the  database  to 
see  what  is  available,  and  to  judge  the  size 
of  a  report  before  it  is  printed. 

Before  it  bought  a  NonStop  system,  the 
Journal  used  a  batch-oriented  machine  to 
offer  customers  data  on  cargos,  ship 
lines,  banks  and  ports  of  origin  and  desti¬ 
nation. 

“Typical  users,"  said  Dear,  “might  be 
a  port  concerned  with  how  much  and 
what  kind  of  business  a  rival  port  is  doing, 
or  a  multi-national  chemical 
manufacturer  interested  in  how  much  of 


what  competitive  product  is  being 
imported  from  where  to  help  it  plan  its 
manufacturing  runs.  Shippers  also  use 
our  data  to  keep  watch  over  quota- 
sensitive  commodities,  such  as  steel." 

The  Journal's  batch-oriented  system 
could  present  import/export  information 
in  several  ways,  but  it  could  not 
summarize,  suppress  or  derive  new  val¬ 
ues  such  as  percentages  for  the  data. 
Most  of  the  batch  reports  were  arranged 
in  one  of  three  ways:  by  commodity,  by 
trade  route  or  by  location  of  importer/ 
exporter.  Customers  desiring 
information  in  other  formats  were  out  of 
luck  until  the  installation  of  the  NonStop 
system.  Dear  said. 

The  NonStop  system  offers  “an  almost 
infinite  variety  of  retrieval,  summarizing, 
formatting  and  extra  calculations."  said 
Dear.  “Fixed  format  reports  that  might 
run  several  thousand  pages  can  often  be 
boiled  down  to  a  few  sheets.  It's  a  tre¬ 
mendous  extension  of  power  and  flexibil¬ 
ity,  and,  consequently,  it  boosted  sales." 

The  Journal  selected  its  online  system 
after  looking  at  half-a-dozen  machines, 
data  processing  manager  Stan  Watson 
reporter.  “Performance  and  the  capabil¬ 
ity  for  modular  growth  were  our  key 
criteria.  We  knew  we  had  a  market  for  our 
information  but  we  didn't  know  how  big  it 
was.  We  needed  a  building  block  system 
that  could  grow  with  us  and  not  force  us 
to  swap  out  our  investment  when  we 
needed  more  capacity." 

The  initial  configuration  consisted  of 
two-processor  NonStop  system  with  six 
300-megabyte  (Mbyte)  disk  drives.  It 
then  grew  to  a  10-processor.  36  300- 
Mbyte  disk  drive  system.  In  April,  1982.  a 
six-processor  NonStop  11'”  system  and 
18  more  300-Mbyte  drives  were  added 
because  of  the  further  growth  of  the 
PIERS  customer  base.  Watson  said. 

Customers  access  PIERS  with  their 
own  terminals  through  the  X.25  public 
packet-switched  networks.  A  flat  month¬ 
ly  fee.  dependent  on  the  trade  route  in 
which  they  are  interested,  allows  them  to 
initiate  inquiries  and  conduct  online 
searches.  Reports  may  be  printed  out 
either  on-line  at  the  end-user's  office  or 
off-line  at  the  Journal. 

Even  with  the  magnitude  of  the  Jour¬ 
nal's  database,  the  system  came  up 
quickly,  according  to  Watson.  The  search 
for  a  computer  system  took  six  months. 
The  NonStop  system  was  installed  at  the 
end  of  February.  1980  and  the  Journal 
was  billing  time  on  it  four  months  later. 

Getting  the  added  capacity  up  and 
running  has  been  the  major  activity  for 
PIERS  in  early  1982.  “We  plan  to  expand 
our  markets  to  smaller  manufacturing 
companies  and  to  specialist  import/ 
export  houses,"  Dear  said.  “We  believe 
there  are  a  lot  of  companies  that  could 
find  PIERS  useful,  but  it  means  we'll 
have  to  adapt  a  system  to  handle  many 
more  iquiries.  with  fewer  records  re¬ 
trieved  per  inquiry." 
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LChemco, 


,chemco, 


ALL  OUR 


Anytime  you  buy  Chemco  films,  chemicals  or 
equipment  you  get  an  added  benefit.  The 
expertise  of  your  Chemco  representative. 

He  has  the  knowledge  and  experience  to 


help  make  your 


graphic  arts  or 


photomechanical 


department 


run  smoother 


and  more 


profitably. 


Chemco 


representatives 


become  specialists 


and  processors. 
Productive  roll- 
film  cameras. 


lenses  and  the 
widest  selection 
of  contact  screens. 

Economical  silverless 
duplicating  film  and  silver 
recovery  equipment  and  service.  Plus  we 
sell  and  service  the  products  of  over  200 
other  graphic  arts  manufacturers. 

Remember  Chemco  has  the  products 
you  need.  And  they  all  come  with  a 
benefit  that  speaks  for  itself,  your 
Chemco  representative.  Call  him  today! 


USA  Today  using 
Atex  system 

USA  Today,  the  new  national  daily 
newspaper  from  Gannett,  is  being  wntten 
and  edited  on  an  Atex  newspaper  system. 

The  newspaper  system  at  USA  Today 
consists  of  five  Atex  computers  linked  by 
Atex's  Copy  Management  Processor  and 
supports  125  reporter  and  editor  ter¬ 
minals  on  site. 

The  C opy  Management  Processor  links 
the  processing  complexes  (computer  and 
associated  mass  storage)  together  to  pro¬ 
vide  true  distributed  database  manage¬ 
ment  and  to  prevent  the  loss  of  even  one 
story.  The  system  ensures  that  copies  of 
stories  created  on  one  computer  are 
passed  across  the  CMP  and  reprocessed 
to  the  disk  of  another  computer. 

The  Atex  9000  newspaper  system  at 
USA  Today  will  be  capable  of  connecting 
to  Atex's  Trace/Remote  Diagnostic  Cen¬ 
ter  in  Bedford.  Mass.  The  system  will 
also  be  supported  by  the  nation's  largest 
field  service  force  and  parts  depots  net¬ 
work  dedicated  to  the  publishing 
industry. 

"Atex's  capability  to  provide  a  system 
supportive  of  USA  Today's  late 
deadlines  and  its  commitment  to  the 
development  of  future  products  such  as 
news  and  advertising  pagination  will  en¬ 
sure  a  constantly  up  to  date  front-end  sys¬ 
tem.”  said  Karen  Howze.  managing  edi¬ 
tor  systems. 


tion  test  of  Hall  Systems'  new  Stream- 
Scan  I  abeling  System. 

Advantages  in  production  performance 
and  cost  efficiency  have  convinced  Gan¬ 
nett  Newspapers  to  order  24  systems 
installed  at  their  USA  Today  locations. 

The  Stream-Scan  System  has  the  abil¬ 
ity  to  accurately  position  mail  labels  on 
the  press  conveyor  stream  and  control 
the  7ip  code  sorting  within  the  counter 
stacker.  The  system  utilizes  Fan-fold  as 
its  standard  label  configuration  with  roll 
label  attachments  available  at  a  slight 
increase  in  cost. 

The  System's  architecture  provides 
output  to  a  production  system  as  an 
option.  An  added  feature  is  its  ability  to 
apply  promotional  or  two-part  prize 
labels  to  the  daily  bulk  operation.  This 
additional  feature,  if  utilized,  should 
accelerate  the  already  efficient  payback 
on  equipment. 

Film  documents  end 
of  hot  type  at  Times 

A  documentary  film  picturing  the  last 
issue  of  the  New  York  Times  to  be  pro¬ 
duced  by  the  hot-metal  process  is  avail¬ 
able  from  the  Museum  of  Modern  Art's 
film  library. 

The  film,  entitled  "Farewell.  Etaoin 
Shrdlu."  was  made  on  July  2.  1978.  and 
has  won  several  awards. 

The  producer  was  David  Loeb  Weiss,  a 
former  proofreader  at  The  Times.  It  runs 
29  minutes. 


Quality  &  productivity 
conference  scheduled 

The  latest  in  a  series  of  newspaper 
quality  and  productivity  conferences,  to 
be  held  November  1st  through  4th  in  Chi¬ 
cago.  Illinois,  has  been  announced  by  the 
Graphic  Systems  Division  (GSD)  of 
Rockwell  International  Corporation. 

The  conference  will  focus  on  news¬ 
paper  production  techniques,  as  have 
previous  conferences  in  the  series. 

Persons  interested  in  attending  the  con¬ 
ference  may  contact  Lori  Gruenwald  or 
Frank  Drazan,  Graphic  Systems 
Division,  Rockwell  International,  JlOO 
South  Central  Avenue.  Chicago.  Illinois 
606.50;  Telephone.  (312)  656-8600. 


MIS  director  named 
in  Minneapolis 

Nicholas  (Nick)  Eian,  38,  was  named 
vicepresident  and  director  of  Manage¬ 
ment  Information  Systems  of  the  Min¬ 
neapolis  Star  and  Tribune  Company, 
effective  July  19. 

Eian  replaces  Bruce  Gensmer,  who 
was  named  vicepresident/director  of  op¬ 
erations.  earlier  this  year.  Eian  will  report 
directly  to  Lee  Canning,  senior  vicepresi¬ 
dent  and  business  manager  of  the  Min¬ 
neapolis  .Star  and  Tribune  Company. 


. . .  and  the  Hall  Automated  cash  settlement  system 
Stream-Scan  labeler  saves  time  and  money  in  Detroit 


The  Sprin/ifield  (Mo.)  Daily  News,  a 
Gannett  newspaper,  was  the  location  of 
the  first  successfully  completed  produc- 


The  Hall  Stream  Scan  labeling  system 
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Counting  and  other  processing  of  coin, 
currency  and  other  forms  of  payment 
from  street  and  city  sales  of  the  Detroit 
News  now  takes  45  fewer  hours  each 
week,  and  is  accomplished  by  fewer  peo¬ 
ple.  in  the  cashier's  department  of  Michi¬ 
gan's  largest  daily  newspaper. 

The  time  and  overhead  savings  have 
been  achieved  through  installation  last 
fall  of  two  computerized  cash  settlement 
systems  manufactured  by  Brandt.  Inc. 

Each  system  processes  and  provides  a 
complete  audit  of  a  bagful  of  money  in  .30 
minutes.  Before,  using  a  coin  sorter,  an 
adding  machine,  paper  and  pencil  —  and 
counting  and  totaling  currency,  checks 
and  other  items  by  hand  —  the  time  re¬ 
quired  for  the  same  bag  was  an  hour-and- 
a-half  more. 

According  to  Sue  Eedolak.  accounting 
director,  money  arrives  daily  in  the 
department  from  thousands  of  boxes 
emptied  by  the  newspaper's  60  district 
managers,  and  from  carrier  collections 
turned  in  to  the  same  men. 

One  Brandt  system  is  used  for  street 
sales  in  the  metro  area,  the  other  for  city 
sales,  and  each  is  operated  by  a  single 
department  employee. 


Components  of  the  cash  settlement 
system  are  a  high-speed  coin  sorter,  a 
currency  counter,  and  a  microprocessor- 
based  Central  Control  Unit  (CCU),  which 
memorizes  all  input  and  prints  out 
detailed  data  on  tape  for  permanent  rec¬ 
ords.  It  eliminates  the  drudgery  of  manual 
processing  —  “and  our  girls  argue  over 
who's  going  to  use  the  equipment,”  says 
assistant  cashier  Kathy  Wieezor  —  while 
saving  time  and  dollars  for  the 
department. 

"When  our  old  Brandt  coin  sorters 
started  to  go  after  seven  years,"  Fedolak 
notes,  “we  called  the  company's  repre¬ 
sentative  in  Detroit  and  asked  for  a 
recommendation  on  new  equipment.  He 
suggested  the  two  cash  settlement  sys¬ 
tems  and  assisted  in  putting  together  a 
cost  analysis  that  showed  payback  would 
be  realized  quickly  through  labor  sav¬ 
ings." 

All  projections,  she  says,  have  come 
true  since  the  systems  were  put  to  use 
nine  months  ago. 

“Any  newspaper,"  adds  Wieezor, 
“with  a  daily  sales  volume  such  as  ours 
will  find  cash  settlement  equipment  very 
beneficial  to  cost-cutting  efforts." 
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-I  '74  OODG^  DART,  RAOIALS^  A^C, 
i  BRAND  NEH  PAINT  JOB,  CAt.L  SMIRL^ 
H  AT  456-2322 


LOOKING  TO  BUY;  ANY  YEAR  OP  NASH 
NETROPOLITAN.  CALL  ABE  AT 
222-6762^ 


\NlCrtW.  ^  chatactet  ^„00E*o^' 


K^cro-V>sion  for 

i  iTcSesV-^ 


Mycro-Vision  7000 
is  logical  link  for 
papers  entering 
cable  tv  industry 


The  MV  7000  cable  tv  character  generator  system 
is  designed  to  be  compatible  with  the  MC  1100 
front-end  newspaper  system,  it  is  manufactured 
by  Mycro-Tek,  an  industry  leader  with  a  reputation 
for  staying  on  top  of  technology  and  the  needs  of 
the  newspaper  industry. 

Mycro-Tek  has  more  than  300  front-end  systems 
instaiied  worldwide  and  a  reputation  for  high  qual¬ 
ity  products  and  services. 

If  you  are  on  the  verge  of  extending  your  news¬ 
paper  into  cable  television,  cali  us.  we  will  docu¬ 
ment  Mycro-Tek’s  excellent  _ 

service  and  reliability  record.  SJ 
And  we  wiil  arrange  a  demon-  SS  r 
stration  of  the  Mycro-Vision 
7000.  It's  ready  to  generate  — — BBB 
new  profits  for  you!  _  _  _  , 


Mycro-Tek 

An  Allied  Company 


lestaurant  Guide 
Brunswick  Restaurant 

JUST  ONE  SLOCK  SOUTH  OF  THE  STOP 
LIGHT 

TENDER  AND  JUICY  PRIME  RIB, 

STEAK  FRIES,  LOVELY  SALAD  BAR, 
HOHEMAOE  NMOLE  W4EAT  ROLLS,  CLlW 
CHONOER - *10.95 


T 


T0  UQgoffi  Qaaj^ 


«  Ik  •  » 


mvism-mm 


mWnpii  n  fAnma  tip  n 


Get  details  now.  No  obligation. 

□  Send  me  more  information. 

□  Please  call  me  to  arrange  a  demonstration. 

□  Please  have  a  sales  person  call. 

Name: _ 

Newspaper: _ - 

Address: - - - - 

City,  State.  Zip: - 

Telephone: _ _ _ 

Mail  to: 

Mycro-Tek 

820  West  Second  /  Wichita,  Kansas  67203 
Toll-Free:  1  -800-835-2055  ep-9-7,ooo 


Atex  software  checks 
spelling  errors 

While  they  may  never  become  spelling 
champions.  Alex  newspaper  system 
users  will  write  cleaner  copy  with 
“Check-Mate,”  Atex’s  newest  user-help 
program,  which  checks  the  spelling  of 
stories  and  ads. 

“Check-Mate  throws  the  book  (spel¬ 
ler)  at  writers  and  editors  and  helps  them 
eliminate  misspellings,  improper  case, 
and  punctuation  errors  in  stories  and 
ads,”  said  Frank  Rizzo,  vicepresident  of 
Newspaper  Systems  at  Atex.  in 
announcing  the  availability  of  the  new 
software  program. 

This  new  offering  can  verify  spelling  in 
an  entire  text,  or  in  selected  portions  of 
stories  and  ads.  Check-Mate  can  be  used 
interactively  and  stop  at  each  possible 
error;  or  it  can  review  an  entire  story  and 
produce  a  list  of  suspect  words  which  can 
then  be  reviewed  and  edited. 

Check-Mate  features  a  multi-tiered 
dictionary  that  allows  high  speed  access 
of  up  to  Iflfl.flOO  words.  This  high  speed  is 
achieved  by  locating  the  language's  most 
common  words  in  highspeed,  internal 
memory.  Only  about  one  word  in  20  re¬ 
quires  Check-Mate  to  refer  to  a  disk- 
resident  dictionary,  according  to  Rizzo. 
A  single  master  file  can  update  both  the 
Check-Mate  and  hyphenation 
dictionaries. 

While  Check-Mate's  basic  dictionary  is 
based  on  word-frequency  analysis  and  is 
common  to  all  installations,  each  news¬ 
paper  may  add  several  thousand  specific 
terms,  local  proper  names,  and  preferred 
spellings.  Additionally,  each  editor  may 
include  words  in  personal  dictionaries. 

Working  interactively,  the  program 
rapidly  compares  each  word  in  text 
against  each  level  of  the  dictionary,  mov¬ 
ing  on  as  soon  as  a  match  is  found.  The 
cursor  advances  until  an  apparent  mis- 
spelled  word  (a  word  not  in  the 
dictionary)  is  identified .  The  operator  can 
then  correct  the  word  or  ignore  it.  and  the 
cursor  continues  to  the  next  misspelled 
word. 

If  the  editor  prefers,  Check-Mate  will 
scan  the  text  and  produce  a  list  of 
apparent  misspellings.  Editors  may  then 
remove  improperly  flagged  (correct  but 
not  listed)  words,  make  corrections,  or 
retain  words  for  later  review. 

Check-Mate  also  identifies  errors  in 
capitalization  and  performs  extensive 
handling  of  punctuation  where  that 
punctuation  is  part  of  a  word,  such  as 
R'Nai  B'Rith. 

With  Check-Mate  newspapers  can 
improve  editorial  quality,  reduce  the 
work  of  proofreading,  and  speed  stories 
to  typesetting. 

The  new  function  will  be  available  to 
Atex  4  newspapers  in  January,  1983.  The 
price  is  $5,000,  including  the  standard 
dictionary. 
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On  the  supniy  side  . . . 


RAYTHEON  GRAPHIC  SYSTEMS  has  signed  a  manufacturer's  repre¬ 
sentative's  agreement  with  ATEX,  Inc.,  providing  for  cooperative  marketing 
of  Raycomp  AdSet  and  Raycomp  III  ad  composition  systems  to  which  Atex 
Model  7000  systems  are  interfaced. 

Under  the  agreement,  a  Raytheon  save-recall  interface  to  the  Atex  system 
will  be  provided  by  Raytheon  at  no  charge  to  either  Atex  or  the  customer. 

This  arrangement,  aimed  at  the  medium-to-small  newspaper  entering  into 
electronic  journalism,  will  ensure  a  smooth  and  economical  transition  for  the 
customer. 

The  agreement  between  Raytheon  Graphic  Systems  and  Atex  covers  the 
United  States  and  Canada. 

*  *  * 

In  a  continuing  effort  to  reduce  labor  intensive  production  operations. 
REALTIME  ASSOCIATES,  INC.,  of  Satellite  Beach.  Florida,  has  developed 
and  introduces  ADMAN.  According  to  Leon  Williamson,  v.p.  marketing. 
“Adman  is  a  display  ad  management  system.  It  is  the  first  of  a  series  of 
products  to  support  the  present  emerging  concept  of  management  informa¬ 
tion  control." 

“Essentially.  Adman  is  designed 
for  newspapers  who  make  from 
200  to  1200  pages  per  week." 

According  to  Williamson,  “It  con¬ 
sists  of  a  packaged  system  includ¬ 
ing  hardware  and  software  and  fea¬ 
tures  single  point  entry,  data  base 
access  to  support  total  market 
coverage,  data  base  access  for  re¬ 
ports,  report  generators,  physical 
tracking,  verified  billing  reports 
and  Layout-80  compatibility." 

Release  1.0.  the  first  of  the  standard  software  packages,  is  scheduled  for 
delivery  in  January  1983.  It  utilizes  Digital  Equipment  Corporation's  RSX- 
IIM  operating  system  and  supports  DEC  VTIOO  or  equivalent  terminals  and 
printers.  The  software  requires  128K  bytes  of  memory  and  hard  disc  similar 
to  DEC  RL02. 

RTA  is  offering  a  brochure  detailing  this  new.  unique,  cost-savings  system 
for  newspapers  and  magazine  display  ad  applications.  For  more  information 
contact  Realtime  Associates,  (305)  777-1790. 

*  *  * 

The  Watchtower  Bible  &  Tract  Society  of  Brooklyn.  New  York,  has 
placed  an  order  for  EOCOM’s  LASERITE  V  laser  platemaking  system.  With 
%  branches  throughout  the  world,  the  Society  produces  vast  quantities  of 
literature  in  many  languages. 

The  group  plans  to  use  the  special  Laserite  V  mainly  for  producing  re¬ 
prints  of  previously  printed  books. 

The  plate  exposure  unit  will  be  equipped  with  facsimile  receive  capability 
which  can  accept  input  from  the  EPIC  (EOCOM  Page  Image  Composer). 
The  Epic  can  be  added  in  the  future  when  Watchtower  converts  to  Com- 
puter-to-Plate. 

The  Watchtower  Bible  &  Tract  Society  has  37  printing  facilities,  where 
they  produce  magazines,  tracts,  and  books — including  the  Bible— with  edi¬ 
tions  of  5  million  to  100  million.  Among  the  best  know  magazines  are 
Watchtower  and  Awake. 

*  *  ♦ 

ALPHATYPE  COPORATION,  a  member  of  the  Berthold  group  located  in 
Niles.  III.,  offers  a  versatile  interactive  display  screen  for  the  Alphatype  Ac¬ 
tion  II  Keyboard  System.  The  Ad  Action  Interactive  Display  Screen  allows 
users  to  see  the  job  prior  to  typesetting;  save  machine  time,  materials  and 
money;  meet  deadlines  easily;  and  deliver  more  professional  jobs. 

Operators  have  the  option  of  working  in  millimeters,  pica/points  or  in¬ 
ches,  and  scales  along  the  perimeter  of  the  screen  aid  in  positioning  job  ele¬ 
ments.  The  package  is  easy  to  install  and  may  be  added  at  anv  time  to  an 
existing  Action  II  keyboard. 

A  similar  interactive  display  screen  is  also  available  for  all  Berthold  area 
compositions  systems. 
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“COMPUTER-TO-PLATE” 

Via  EPIC"*  and  LASERITE,’the  concept 
is  now  reality  through  the  combined 
efforts  of  EOCOM,  Hastech,  and  Compugraphic. 


EPIC 

•  Computer  Interface 

•  Text  Fonts 

•  Tone  Fonts 

•  Art  Fonts 

•  Screened  Output 

a  Raster  Image  Processor 


LASERITE 

•  Image  Digitizing 

•  Perfect  Register 

•  High  Quality 

•  Full  Tonal  Range 

•  Fast  Throughput 

•  Fully  Automated 


‘EOCOM  Paqe  Image  Composer 


EOCOM  Electronic  Systems 

TECHNICAL  INFORMATION  SYSTEMS  DIVISION 
AMERICAN  HOECHST  CORPORATION 
1S771  Redhill  Avenue 
Tustin.  Calitornia  926A0.  U.  S  A 
Telep»K>ne  (714)  730-S0S1/Telei  68-5698 


Hoechst 


1982 

July 

Linage 

Th*  following  linage  tabulations  hove  been  compiled  by 
Media  Records,  Inc.  for  the  exclusive  publication  of  tditor 
A  Publisher.  They  may  net  be  reprinted  or  published  in 
ony  form  without  explicit  permission  from  Medio  Rec* 
ords,  Inc.  NOTE:  Newspapers  morked  with  code  below 
include  odvertising  in  Parade  or  Family  Weekly, 
approximote  linoge  as  follows: 

*Parade-3 1,655  tFamily  Weekly-34,231 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ATLANTA,  GA. 


ConstiTufion-m  . 

.  2.^2,082 

488,805 

2.968.825 

519,586 

Journal -e . 

.  2,394,119 

435,157 

3,067,720 

525,506 

Jountol  &  Constitution-S  1,549,920 

357,984 

1.555,404 

183,379 

Joumol&ConsTitution-sot  605.366 

470968 

Grond  Total 

7.011.487 

1,281,946 

8,062.917 

1,228,471 

NOTE.  Consitution-m 

1  ond  Journol-e  published  5  days  o  week  only 

BALTIMORE,  MD. 

•News  Amertcon-S 

382.792 

24,480 

374.861 

122,864 

News  Americon-e 

840,829 

107,840 

975,228 

101,308 

5on-m  . 

..  1.760.060 

160,296 

1,819,635 

62,542 

Soo-e . 

1.651,876 

130,157 

1,901,321 

74.926 

1.558,381 

38160 

1.627  202 

99  613 

Grond  Total 

6,193,938 

460,933 

6,698.247 

461,253 

BERGEN  COUNTY,  NJ. 

Record-e . 

.  2,051,337 

453,145 

2,340,366 

500.230 

•Record-S . 

.  1.316.385 

281.200 

1.174  466 

283.356 

Grond  Totol 

3,367,722 

734.345 

3,514,832 

783.586 

NOTE  Record-e  published  5  doys  o 

week  only 

BOSTON,  MASS. 

Herold  Amencon  m 

610,042 

86.568 

689,724 

124,714 

Herald  Americon-S 

301,870 

111,780 

289.205 

124,589 

Globe-o/d 

2,244,630 

131,187 

2,453,861 

123.912 

•Globe  S 

1.959  556 

89,580 

2.202.788 

115.120 

Grand  Total 

5,116.098 

419.115 

5,635,578 

488,335 

NOTE:  Herald  Amencoo-m  ond  S  chonged  from  nine  column  broodsheet  to 
seven -column  tobloid  Sept  13,  1981 


BUFFALO,  N.Y. 

Courier  Express  m  .  586,368  7.142  793,421  32,081 

•Courier  Express-S  641,167  10.192  836.460  75,880 

Newse  1.496.496  40,768  2,172.532  23,121 

News-S  .  329,537  42.864  347,261  63.208 

GrondTotol  3,053,568  100,966  4.149.674  194.290 

NOTE  Effective  Oct.  5, 1981  the  Courier  Express-m  ond  S,  ond  effective  Aug 
3,  1981  the  News  e  and  S  chonged  from  8  to  9  column  width 
NOTE:  July  1982  clossified  linoge  not  ovoiloble  Total  odvertising  for  July 
1982  excludes  classified 


CAMPEN,  N.J. 

Courier  Post  e  1,622,243  58,360  1,714.856  101,554 

rCourier  Post-S .  570,218  6.320  528.712  13.928 

GrondTotol .  2,192.461  64,680  2.243.568  115.482 

NOTE  Effective  Sunday,  Jon  31.  1982  the  Courier-Post  storied  publishing 
Porode  mogozine 


CHARLOTTE,  N.C. 

Newse  1.040.757  46,136  1.456.434  92,904 

Observer-m  1.574,176  382,293  1,710.791  388,516 

*Observer-S  702.273  149,710  803,340  81,464 

GrondTotol  3,317,206  578.139  3.970,565  562.884 

NOTE  News  e  published  5  doys  o  week  only  Lost  sot  publicotion  Feb  27. 
1982 


CHICAGO,  ILL. 

Tribune  o/d 

2,648,551  1,980,154 

2,992.178 

2,588,252 

Tnbune-S  . 

1,361,755  635,248 

1,743,726 

611,146 

Sun-Times-m,  . 

2,187,788  692,254 

2,378,771 

533,003 

•Sun  Times  S . 

564135  391.385 

620.689 

389,318 

Grond  Total 

6,762.229  3.699,045 

7.735,364 

4.121.719 

CINCINNATI.  OHIO 

Enquirer-m 

2,115,878 

3.098.965 

15.776 

Enquirer-S . 

.  1,077,954 

1,458,523 

44,176 

Post-e  . 

963.168  _ 

1  415984 

_ U4fi 

Grand  Total . 

.  4,157,000 

5,973.472 

61,120 

NOTE:  Enquirer-m 

ond  S  ond  Post-e  changed  from  nine-column  to  six 

* 

1 

f 

29.1982 

1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CLEVELAND,  OHIO 

Plo.n  Oeoler-m .  2,967,865  406,211  2.980.044  376,301 

Plain  Dealer  s  1.140,106  40,891  1,378.173  76,181 

Press  e  1.839,948  309.836 

Press-S  _  _  _  _ 

GrondTotol  4.107,971  447,102  6,198,165  762.318 


NOTE  Effective  Aug  2, 1981  the  Press  started  publishing  oSundoy  edition 
NOTE  Effective  May  22, 1982thcPress  soteditionhosdiscontinuedpublico 
tion  The  Press  is  now  published  Mon  through  Fri  and  Sunday 
NOTE:  Press-eS  lost  publicotion  dote  June  17.  1982 


DALLAS,  TEX. 

Newsm .  4.842,661  220,670  4.920.924  359,100 

■News  S .  2,035,043  207,591  2,180,121  179,721 

Times  Herald  o/d  4.034,070  386.817  4.310,188  259,832 

Times  Herold-S .  1749,903  170,819  1,913.568  125.656 

GrondTotol  12.661,677  985,897  13,324,801  924.309 

NOTE  Effective  Sunday,  Jon  3,  1982  the  News  started  publishing  Porode 
mogozine 

DENVER,  COLO. 

Rocky  Mt  News-m  5,151,980  4,801,024 

•Rocky  Mt  News  S..  996.164  906.132 

Post-m .  3,089,090  111,492  3.539.466  138,773 

Post-S .  1.683.649  _  1.932.970  _ 

GrondTotol . 10,920,883  111,492  11.179.592  138.773 


NOTE:  Rocky  Mountain  News  m  and  S  chonged  from  six-column  to  seven 
column  tabloid  Mar  2,  1982 

NOTE:  Post-e  changed  to  o  nxirning  edition  June  7,  1982 


Free  Press-m . 

DETROIT,  MICH. 

1,607,646  394.765 

1.935,552 

426,272 

•Free  Press  S . 

.  457,400  230,497 

562.305 

182.001 

News-o/d . 

..  2,231,391  380,599 

2,736,315 

551,665 

News  S 

1.018.089  280.815 

I  180  781 

266.512 

Grand  Totol 

5,314,526  1.286,676 

6,414,953 

1,426.450 

Times-e  . 

ERIE,  PA. 

1,133,605 

1,358.859 

1,568 

•Times  News-S . 

.  748.439  36.704 

750,687 

17.200 

Grand  Total . 

1,882,044  36,704 

2.109.546 

18.768 

Time-e . 

GREENWICH/STAMFORD,  CONN. 

.  1,160.202 

tTime-S  . 

.  434,246  8.120 

Advocate  e  .. 

1.641.013  38.112 

tAdvocote-S 

455.793  8.120 

Grond  Total. 

3,691,254  54,352 

NOTE  Figures  for  1981  not  ovoiloble 

Couront-m . 

HARTFORD,  CONN. 

.  2.279,841  411.631  2.427.450 

538,548 

Couront-S 

969.355  402.748  1.058.635 

2?7,900 

Grand  Total 

.  3,249,196  814,379  3,486.085 

826.536 

NOTE  Couront  Sunday  Porode  lost  publication  Feb  28.  1982 

1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


HONOLULU,  HAWAII 

Adveniser-m  2,697,818  2,976,874 

Stor  Bulletm-e .  2.574.513  2,969.472 

‘Star  Bulletin  & 

Advertiser-S .  1.086.202  1,231.518 

GrondTotol  6,358,533  7.177,864 


HOUSTON,  TEX. 

Chronicle-o/d  .  6,256,054  440,621  5,916,132  798,034 

Chronicles  2,171,187  200.976  2,606,533  271,859 

Post-m .  4,739,347  271,018  4,526,171  690.506 

•Posts .  1.207.259  265.964  1.373.937  204.936 

GrondTotol . 14,373,847  1,178.579  14.422.773  1,965.335 

KANSAS  CITY  MO. 

Times-m.  1,947,803  334.664  2.078.666  485.568 

Stor-e  .  967.218  220,929  1.150.037  129,945 

Stor-S  .  907.865  247.904  1.038.214  140.712 

GrondTotol .  3,822,886  803.497  4,266,917  756,225 


KNOXVILLE.  TENN. 

Journol-m  1,269,490  28.639  1.216.221  179,671 

News  Sentinel-e .  1,323,152  51,198  1,348,173  142,216 

•News  Sentinel  S .  701.113  77,232  725.311  46.260 

GrondTotol  3.293.755  157,069  3.289.705  368.147 


LITTLE  ROCK,  ARK. 

Arkonsas  Gozette-m . .  863,096  246,284  1,225,715  370,600 

•Arkansas  Gozette  S .  482.251  228.432  530.806  165.024 

GrondTotol  .  1,345,347  474.716  1.756.521  535.624 

NOTE:  Arkonsas  Gazette  m  and  S  chonged  from  nine  to  six-column  width 
Jon.  1.  1982 


LONG  ISLAND,  N.Y. 

Newsdoye .  2,650.967  661.278  2.763.170  728,235 

Newsdoy  S  1.041.870  626.431  955.532  491.330 

Grand  Total .  3,692,837  1.287,709  3.718.702  1,219,565 


LOS  ANGELES,  CALIF. 

Times  m  .  4,864.697  3,053,424  5.055.772  3.054.857 

Times  S  2,139.850  1,038,019  2.717.101  1,315,299 

Herald  Examiner  m  854,752  103,730  1.025.161  218.787 

Herald  Exominer  S  230.582  48.323  272.045  23.702 

GrondTotol .  8.089.881  4.243.496  9,070,079  4.612,645 

NOTE  Herold  Examiner  e  changed  to  o  morning  edition  June  5,  1982 

LOS  ANGELES  SAN  FERNANDO  VALLEY,  CALIF. 

Newsm  2,945.798  556,855  3,220,362  710.495 

•News  S  ,  769.063  91,568  860.817  77.592 

GrondTotol  .  3.714,861  648.423  4,081,179  788.087 


Ad  Expenditure  Trends 
July  1982 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 54  Cities  Report 


1982  1981  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 

July . $  356.789  324.887  +  31.902  +  9.8 

First  Seven  Months  2.823.213  2.480.502  342.711  -t  13.8 

Department  Stores 
(Included  in  Retail) 

July .  66.943  60.572  -i-  6.371  -t-  10.5 

First  Seven  Months  578.594  501.033  +  77.561  +  15.5 

General 

July .  80.893  85.049  -  4.156  -  4.9 

First  Seven  Months  831.013  744.305  -i-  86.708  +  11.6 

Automotive 

July .  18.603  14.557  +  4.046  +  27.8 

First  Seven  Months  158.558  117.854  +  40.704  +  34.5 

Financial 

July .  24.318  26.795  -  2.477  -  9.2 

First  Seven  Months  211.801  185.576  +  26.225  14.1 

Classified 

July .  203.587  196.450  +  7.137  -r  3.6 

First  Seven  Months  1.480.531  1.416.024  -i-  64.507  +  4.6 

Total  Advertising 

July .  684.190  647.738  +  36.452  -r  5.6 

First  Seven  Months  5.505.116  4.944.261  +  560.855  -i-  11.3 
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MEMPHIS  TENN. 

UCKi.mefCiol  Appeal  m  2.0/8, 9  9  2/5.49R  2.384  J/9  222.868 

Contnwietuol  Appcol  S  8>8./82  1  34.748  94S.1/7  9b,2/2 

Preai  Scunitor  e  -06 38/  t  694y81  213263 

Urond  Totol  4,5)9.610  616,633  5.024  637  531,403 

NOIE  EHeciive  iwtthAAov  I  1982.  TheP.e^i Scm.ito.  Ihj^ chunyeOThctofriKit 
ot  its  sat  eOitiuft  from  a  sturjoro  si^e  ivnt  co'jii.ii  to  o  tu0Io<0 
sevei>  COlufTKi  foniiut  IhtMon  Thf009hFr>  editMi^  buntmue  the  stutKkird 
nii>e  coiurrm  foimut 


NASHVILLE,  TENN. 


BoixTer  t 

1.311.563 

109  J44 

i,si4,jo;; 

189.150 

Tenr^sseur  m 

1.390  485 

1 3/,4BU 

l.»4Ulb 

18/  749 

'Tennessean  S 

72/0/5 

io3»3; 

83392 

Grand  lotol 

3,429  123 

J/07i6 

3,833.033 

46U,291 

NEW  YORK,  N.Y. 

Times  ri. 

2.491.64/ 

357  /34 

2.631.B44 

266  9/6 

Titiies  5 

2  15/633 

943  31/ 

7  446  173 

882.691 

News  m 

i.062,(>89 

1  336,684 

1,794.460 

1,299  768 

News  5 

450  6/U 

/8;,625 

439  442 

804.U48 

Post  o/d 

942./U/ 

o34y44 

Grond  lutui 

7  104,646  4,474.360 

/,6bb.693 

3.253,483 

NOTE  Post  t  ;hai.9ed  trutr.  )ia  culumt.  toblOiQ  to  coiurr.r  ]cR)lo<a 
6epi  1  1981 


NEWARK,  N.J. 

6lO(  Ledyer  tr  2,901.848  128,386  3  142.8/4  110.326 

‘6tuf  Ledye.  S  1  /82  796  096  1  734  6/8  116/44 

Oiond  iotjl  4  684,044  300.481  4  8?/.462  226.069 


OAKLAND,  CALIF. 

I(iboi«e  1,613  668  28/ lo3  1919,613  26/329 

'Tfiboi^ri  6/i  99/  29  424  869  690  2/  040 

Ofcitd  Total  2,285,565  316.52/  2  779,303  294.369 


ORANGE  COUNTY,  CALIF. 

Rey.iiei  a/d  4  793121  1809/2  5  1/9.205  163912 

TRcyistef  5  1  44i  /16  _  1  /35  83I  168uu 

Grand  Total  6.234,83/  180,972  6.915.036  180,/I2 


PATERSON,  N.J. 

Ne*im  816.844  219  064  855  083  86  048 

Groftd  Total  8)6.844  219,064  855  083  86  048 

PEORIA,  ILL. 

Journol  Sta>  o-d  1,347.856  74  520  1,527  802  121  464 

•Jao'nat  Sto-  5  593601  6/  896  Qi/  264  6/  920 

Giuiid  Ictal  1941.467  134.4)6  2  146.066  17V  384 

PHILADELPHIA,  PA. 

bulletin  e  1109  /64  620  185 

Bulletin  S  34/ 196  226,662 

Inquirei  m  1.981,3/2  231.694  1.936.681  96,391 

Inquiier  S  1.244,046  272,899  1.4/1.305  268.287 

Newit  1  lOQ  161 _  894  1 55  /.7?b 

Grand  Total  4.325.5/9  604.693  5.758  101  l,l09,3ol 

NOlb  BuHetii  e  jnd  5  teoaed  publication  Jon  29  1982 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PARI  RUN 


SAN  ANTONIO,  TEX. 


Express  m 

2.688.659 

236,060 

2.93/  960 

358. /OU 

Tbxpress  News  S 

1.245,980 

149.5/6 

1.192,898 

126. 736 

Express  News  sat 

810.174 

5/3,582 

News-e 

2,371,668 

204,188 

2./27.434 

344  100 

Light  e 

2.396.648 

377.048 

2,833,118 

348.260 

■light  5 

1.129,232 

203,244 

1,132,002 

141  128 

Light  sot 

606  /93 

Gror>d  Total 

n.249.154 

1.170.116 

1I,8//./9/ 

1.318.924 

NOIE  Express  m. 

News  e  and  Light 

e  published  5  doys  a  week  only 

SAN  DIEGO,  CALIF. 

Umon  m 

346/  636 

202.34tl 

3.33b,674 

250.110 

‘Unton  S 

1.240  563 

37,397 

1,434  482 

10,200 

Tribuite  e 

3  58x680 

717.602 

3.900.607 

300.4/y 

Grand  lotol 

8.290,8/9 

452,642 

8913.763 

560/89 

SAN  FRANCISCO,  CALIF. 

Chronicle  m 

2  0/8.981 

604.356 

2,342  098 

511.520 

Exuminer  e 

2,039  /49 

595,591 

2.322.382 

510,144 

Exan.mer  &  Chtonrcle  S  999  o62 

3aL44a 

1  i/I  918 

2tX/,252 

Grand  Total 

5. 117.792 

1  501.395 

5.836  398 

1.221,916 

SAN  JOSE,  CALIF. 

AAeiCuiy  m 

4,442.466 

53/9/6 

5,259  15/ 

325759 

News  e 

3453/11 

605,730 

4  522  742 

326.528 

*Mtn.ufy  News  S 

1  664  446 

1/L566 

1  8/2  9/0 

_ 

GrorxJ  Total 

9,450.622 

1  165,2/4 

11,654.869 

6/2,591 

NOTE  Mercury  m 

and  News  e  have 

0  combiiied  sat  edition 

The  Image  is 

only  showii  in  the  Mercury  m 

SHREVEPORT,  LA. 

Journal  e 

1.454,445 

66920 

1,086. 760 

4/664 

Tmies  rn 

1  982  750 

1 20.240 

2.326,431 

96  656 

'Times  S 

93/483 

42.74b 

696-206 

Grand  Total 

4  3/46/8 

219  908 

4,910.39/ 

144.320 

SYRACUSE,  N.r. 


Herald  JouriHil  t 

1.521,198 

244  132 

1.56/.U89 

174  964 

‘Herald  Aii<eficaii  5 

76/  364 

54,044 

898.5/5 

8.818 

Post  standard  m 

1-098.383 

431  4/9 

200024 

Gror>d  Total 

3.386.945 

729655 

3.743  3// 

383.806 

WASHINGTON,  O.C. 

Post  in 

4  834.651 

59/132 

4,703,717 

695  181 

■Post  5 

t  536  313 

3/1.30/ 

1. 700,747 

500/22 

Stor  e 

1,601,969 

244.838 

Stui  5 

_ _ 

_ 

443.369 

_ 

Giuird  Total 

6.3/0.964 

968,439 

8.449,802 

1  461,601 

NOTE  5tu(  e  ond  S  ceased  puEtlicatiori  Aug  7. 

1981 

WASHINGTON, 

O.C.  JOURNALS 

Altxundrio  Journal  m 

743.445 

Prince  Geoige  s  Journal 

in  641.UI8 

4.224 

Mmitgurr^iy  Journal  -u 

703,205 

4.x24 

FuirtoA  Journal  ni 

796,142 

4.224 

Arlington  Jounxii  m 

749  9/9 

_ 

Grand  Total 

3,633,789 

12.672 

NOTE  Figures  for  1981 

not  available 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispatch  e 

1.231,344 

137  744 

1.449  166 

154  348 

Reporter  Dispatch  5 

608.405 

_  41  104 

Grand  Total 

1839  749 

244.496 

2.044  259 

195.452 

1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

BRANTFORD,  ONT. 

tiposiiof  t  1 ,330.940  1 .456. 7 1 2 

BRIDGEPORT,  CONN. 

Teieyroinm  1,253.579  1.547.020 

Poste  1,363,006  1,658.983 

Post  S  469  //I  592  627 

Gfond  lotol  3,106.358  3.798.630 

NUTE  Sot  Imoye  reponed  «n  Post  e  figures  only 

BURLINGTON,  VT. 

freePreiS-m  1. 737.232  1.822.450 

Free  Press  S  3398/8  22/262 

G.ondTofol  2.0/7.110  2.049.712 

CALGARY.  ALTA. 

Herald  e  4,231,502  5.468.465 

CASPER,  WYO. 

Star  Iribuie  n.6  2  )33,642  2.212.994 


NOlb  IfKiudes  ms«r;»  2l2  786  lines  m  1962.  229.124  Imes  in  1981 
Foniily  Mfeeily  not  included  37.130  lines  m  15^.  49.470  lines  m  198) 

CHICAGO,  ILL. 

Herald  m  851,346  257.178  1.2;4.2;3  248.156 

Herald  S  117.172  35  3V6  142  972  2/.B43 

Orond  Total  968,518  292,574  1.417,245  275.999 

OES  MOINES,  IOWA 

Rtyisiei  m  609.165  199.923  572,282  235,211 

Iribunee  713819  883.066 

Reg-ster  5  65/  322  24  265  694  260  28.467 

Urond  Tuiol  1,880  306  224.178  2.149.628  263,678 

DOVER,  DEL. 

oekMsore  Stott  Ne*^  e  728.406  785.960 

0tk>*uie  Stott  Neifcs  S  318  668  26/  792 

Grond  Total  1.04/0/4  1.053./52 

NOib  Inserts  not  included 

EDMONTON,  ALTA. 

JouriHile  3.861,800  4  /42.56/ 

FORT  WORTH,  TEX. 

Stor  Telegram  m  3.638.066  750.458  3.554.;U  812,072 

5tai  Teiegiam  e  2.951.440  796.684  3,120.284  8/4.482 

Star  Teleg-om  S  1.563.4V9  164  JI6  1.562.164  209.572 

OronoTotol  8.152995  1. 711.458  8.237,162  1,896,126 

NOlb  Includes  inserts  end  ioned  editions 


GREENSBURG,  PA. 

Tribune  Rcme*  m  1.345.680  1.602.454 

Tribune  Revwrw  S  74^,854  641  830 

Grand  lotoi  2.088  534  2.244,284 

INDIANAPOLIS,  INO. 

5iof  m  1.952.374  2.231.744 

Ne«st  1.501.229  1.707.437 

Stoi  S  1  129006  1.204,927 

Grond  Total  4.682.611  5.144.106 

KITCHENER-WATERLOO.  ONT. 

Record  e  2.216,584  2.445.467 

LINCOLN,  NEB. 

JouiTfOl  Star  d/S  I  194.648  1.431.094 

NOTE  kKludes  .nsens  291.648  lines  m  1982.  394.870  Imes  m  1981 


PITTSBURGH,  PA. 

Post  Go^ettc  n;  856.371  585,612  I  0I0,U6B  58/  6/6 

Press  e  1.613.465  583,611  1,936  316  039  dbu 

‘ Press  5  1  344  /33  4!  oOb  1  48/  /56  36  944 

Grand  latal  3,814  069  1  210.831  4  434,139  1.266  4/9 


PROVIDENCE,  R.l. 

Bulletin  e  i  350.2/4  500  587  1 .562.39/  488  358 

JouriHil  n.  1348  469  316  661  1  492  935  362.805 

Journal  6  985.641  39  39,;  1JU/.833  1 19  160 

Gland  Total  3,684  284  966  630  4  163  )  66  96U323 

NOTE  bulletin  e  ond  JuuMKil  n.  have  a  cuiMbinea  sui  edition  Iht  i<ivagt  is 
shuwn  only  «n  the  Bjlletm  e 


ROCHESTER,  N.Y. 

Oeii'ociat  4  Lhfomclt  m  1591  062  56o/2  1  670  545  94,41/ 

Otmociai  &  Chroi.elt  S  833  6/0  40  264  843  488  117  //6 

times  Union  t  1  35/  4/3  _  '.463.590  _  /i,893 

Grond  lotal  3  /82.105  96  130  3V//.623  284  086 

NOIE  lines  Unioi'  e  published  5  days  a  Aeek  only 


ST.  PETERSBURG,  FLA. 

Indepeidentt  1,749,085  2/666  2,066.635  22  684 

Tenesm  2,590.286  1  228,290  2.808  186  1.210  /46 

•limtsS  1  iOO.ibl  346.2n  l-‘L/3Ai2  253.066 

Groid  Total  5,439.532  i.6u2  157  6.037.253  1 -186.496 

EDITOR  &  PUBLISHER  for  September  18, 


JULY  I9B2  1981 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


ALBANY,  N.Y. 

liiites  Union  m  1.356.597  1.51/027 

KnicLerbocLef  News  e  859,207  965.648 

Ttrrtes  Union  S  500  1 13  576_Q77 

Grand  lotol  2  715917  3.057  /52 

NOIE  Hear)!  New.4iapei  period  runs  June  28  July  25  1982 

ALTOONA.PA. 

Mm  rote  13/8,86/  I  539.64J 

ANAHEIM.  CALIF. 

Bulletir  e  1.4/4/18  1.451.632 

BANGOR,  ME. 

Daily  New^.n  910  663  1  019  962 

NOTE  ROf  iiiToge  •.inly  inserts  not  included 

BIRMINGHAM,  ALA. 

Newse  1  733  858  242,508  2.I/8./22  266  364 

News  5  1,058  120  1  0/1  7/0 

Post  herald  tn  1 .323.560  _ i. 640,490  _ _ 

Grand  Total  4.US.538  242.508  4  /90982  266  364 

1982 


LOS  ANGELES  TORRANCE,  CALIF. 


O'  exxe  e 

2  939,314 

3.201.0/2 

LOUISVILLE,  KY. 

Cccti<<  Journol  m 

1  8/V  094 

345.668 

1,989.209 

3X.332 

Louisville  Times  c 

1.805.159 

397,830 

2  1/1,315 

500.952 

Cuuriei  JoU'tiol 

&  Times  S 

1.3V/U/5 

_JU49 

'-456.948 

_ LSfiT 

Giixid  Toioi 

5141  928 

751  847 

5.6194/2 

832.87 1 

NOIt  KOP  display  Image  is  published  uo  6  colon >n  busts  but  converted  to 
8  volun.n  bosis  above  (.lasSifred  published  and  reported  on  10  coluinn 


MADISON.  Wise. 

Cupiiol  Times  e  I.OJ0.U32  1.221.56/ 

5tutt  Journal  rr.  ).6l8.5/4  1.9/1.622 

State  iuuMXil  S  669.869  621  449 

Grand  lotol  3  280  4/5  3  814  638 

NOTE  6  eJumn  pogts  vUveited  to  8  coKntin  liKludes  legal 

MERIDEN,  CONN. 

Record  Journal  r.  905199  986  3T4 

MONROE,  LA. 

News  6ta  AutiOd  1.810  900  1  //8.350 

News  Stor  World  S  B08.206  853,580 

Grond  Total  ^6)9 106  2.631.930 

NOTE  Goroett  newspaper  pc.  >Od  runs  June  28  Aug  1.  1982 

iCtmliniied  <in  inific  48) 


47 


Unsgo—iConf'd  from  page  47} 

1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MONTREAL,  QUE. 

Gozenem  2,714.865  3.371.291 

LeDevoir-m .  232.163  273.192 

Le  Otmonche-Motm  S .  150.832  201.370 

Grand  ToMl .  3,097.860  3,845,853 

NOTE:  Gozene  incudes  TV  Times  -20.972  tines  m  1982.  21,433  lines  in 
1961  Le  Dimonche-Motin  includes  inserts  11,376  lines  in  1982.  28.480 
Imes  m  1961 


NASHUA,  N.H. 

Telegroph-e .  1,407,732  1.477,427 

NEW  BRUNSWICK,  NJ. 

HomeNews-e  1,282.042  1,4U6.587 

Home  News-S .  647  543  609.8/6 

Grand  Totol .  1,929.585  2,016,463 

NEWPORT  NEWS,  VA. 

Ooilv  Press-m .  2,002,224  2,2 1 6,032 

Times  HeraW-e .  1.642.354  1.983,184 

Doily  Press-S .  972.524  917,686 

Grand  Totol .  4.617,102  5.116,902 

NORFOLK,  VA. 

Virginion-Pilot-m .  2,289,253  211,148  2,583,151  158,218 

Ledger-Stor-e .  1,995,439  485.934  2,166,418  515,306 

Virgmion-Pilot  & 

Ledger  Stor-S .  1.072.780  280.062  1.050.241  242.565 

Grand  Totol .  5,357,472  977,144  5,799,810  916,109 

NORTH  BAT,  ONT. 

Nugget -e .  806.946  859,722 

NORTH  PLATTE,  NEB. 

Telegraph-mS .  680,360  862,968 

NOTE:  Includes  Fomily  Weekly  35.831  lines  in  1982.  45.908  lines  m  1981 

OGDEN,  UTAH 

Stondord-Exominer-e 1,900,724  2,237,680 

Stondord-Exominer-S 597  648  _  597.688  _ 

Grond  Totol .  2,498,372  2,835,368 

NOTE:  Sunday  includes  Family  Weekly  37,142  lines  m  1982;  49,728  Imes  in 
1981 

OKLAHOMA  CITY,  OKLA. 

Oklohomon  m .  2,255,686  1.074,897  2.350,926  1,030,077 

Times-c.-  2,162,221  1,054,519  2,186.764  981,020 

OktahonxmS  1.126.038  1.122.808  _ 

Grond  Totol .  5,543,945  2,129,416  5,660,498  2,011,097 

OMAHA,  NEB. 

World-Herald  meS .  2,251.564  2,604,616 

ORLANDO,  FLA. 

Sentinel  Stor-o/dS .  3,913,028  1,311,618  4,261.558  1.243.158 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Republic-m . 

PHOENIX,  ARIZ. 

.  3,825,612  106,806 

4,134.144 

710,670 

Gazette  e . 

3,735.130  112,056 

4,097,730 

114,506 

Republic  S 

i.ni  0/2 _ 

1.918.658 

_ 

Grond  Total 

9,291,814  218,862 

10,150,532 

225,176 

Press-Herald-m. . 

PORTLAND,  MAINE 

1,263,211 

1,236,097 

Exprtss  e 

1,191,506 

1,189,208 

Telegrom  S. 

889.U2I 

844  454 

Grond  Total . 

3.343.738 

3.273.759 

Oregonion  ni$ 

PORTLAND,  ORE. 

4,380.4/4 

5,0/3,992 

Gregor.  Jourriai  e 

1. 70b.  JOB 

I.997.B02 

Grand  Totoi. 

6.0B8.782 

7.064.704 

Le  5oleil-e 

QUEBEC,  QUE. 

1,585,479 

1,668,133 

NOTE:  Inserts  not  included  343,440  lines  in  1982,  271,580  lines  in  1981 


Times  m/Eogie-e  .. 

READING,  PA. 

1,219,103 

1,322,436 

Eogle-S 

719.788 

56L164 

Grond  Totol . 

.  1,938,891 

1,883,600 

Journal-m 

RENO,  NEV. 

.  1,250,634 

1,321,488 

Gozette-e  . 

1,301,692 

1,375,430 

Gozette-JouriKil-S 

333.466 

319.298 

Grand  Totol . 

2,885,792 

3,016,216 

Tintes-Dispotch-m.. 

RICHMOND,  VA. 

1,787,355 

2,039,397 

Times  Dispotch-S  .  . 

...  1,012,808 

972.812 

NevYS  leoder-e 

1.376.295 

1.600.047 

Grond  Total 

4.176.458 

4,612,256 

NOTE.  Parr-run  unO  comics  not  included 

Press-Enterpfise-m  . 

RIVERSIDE,  CALIF. 

.  1,981,518 

2,249,674 

Press-Enterprise  e 

1,607,830 

1,897,826 

Press-Enterprise-S... 

3/4.500 

517.230 

Grond  Total 

3.963,848 

4,664,730 

NOTE:  Porode  linoge  or  preprinted  inserts  not  included. 

SAN  BERNARDINO,  CALIF. 

Sun  rnS  3,155,320  3,559,878 

NOTE:  Parade  linoge  not  included. 

SANTA  BARBARA,  CALIF. 

News  Presses  2,637,684  8,176  3,047,891  7,658 

NOTE:  Porode  linogt  not- included 


1982  1981 

FULL  RUN  PARI  RUN  FULL  RUN  PARI  RUN 


TUCSON,  ARIZ. 

Star-m .  2,733,150  3,146,696 

Citi2en-e .  2,655,464  3,118,458 

Stor-S .  998.886  1.116.052 

Grond  Total  6,387,500  7,381,206 

NOTE:  Sunday  includes  Parode  linoge. 

TULSA,  OKLA. 

World-m .  1,772.429  1.857,874 

Tnbune-e  .  1.696,960  1,865,181 

World-S .  783.796  789,224 

Grond  Total  4,258,085  4,512,279 

NOTE:  Figures  are  based  on  6-column  format  and  9-column  classified 

VANCOUVER,  B.C. 

Sun  e,  3,720,669  4,940,198 

NOTE:  Includes  Today  Moguzine 

WAUKEGAN,  ILL. 

NewsSun-e .  1,450,848  1,735,902 

WEST  PALM  BEACH,  FLA. 

Postm  2.316,230  110,152  2.699.466  153,230 

Tinnse  1,618,778  7,714  2,224,712  139.524 

Post  S  1.067.108  86.310  1.178.142  28.238 

Grond  Total .  5,002,116  204,176  6,102,320  320,992 

WILKES-BARRE,  PA. 

Tlmes-Leoder  a/d .  784,252  807,352 

WILMINGTON,  DEL. 

News-Journal-m,e .  1,501,362  1,719,530 

News-Journal-S .  544,^  558.163 

Grond  Total .  2,045,768  2,277,693 

WILMINGTON,  N.C. 

Storm .  940,492  1.044.792 

Stor-News-S .  347.494  363.608 

Grand  Total  .  1,287,986  1,408,400 

WINDSOR,  ONT. 

Store .  1,715,205  2,212,733 

WINSTON-SALEM,  N.C. 

Journal-m .  1,470,084  1,732,136 

Seniinet-e .  1,355,060  1,553,440 

Journal-Sentinel-S  577.948  549.248 

Grond  Total .  3,403,092  3,834,824 

NOTE:  Part-run  und  comics  not  included 

WORCESTER,  MASS. 

Gazette-e .  983,731  1,165,640 

Telegrum-m .  1,083,372  1,167,848 

Telegrom-S .  867.566  885.265 

Grond  Total .  2,934,669  3,218,753 


OHAWA,  ONT. 

Le  Droit -e .  1,354,855  1,448,313 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-e  .  1,335,932  1,543,973 

PALO  ALTO,  CALIF. 

Peninsula  Times 

Tribune-e .  1.367,996  257,250  1,686,678  221,830 


SCOTTS  BLUFF,  NEB. 

Star  Herold-mS .  724,155  1,004,066 

NOTE:  Includes  Family  Weekly  35,831  lines  in  1982;  45,894  lines  in  1981 

SEATTLE,  WASH. 

Post-Intelligencef  dS  1,503,274  2,072,925 

Times-dS .  3.642.212  4.166.708 

Grand  Total .  5,145,486  6,239,633 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Mveitisiat  News.  432-436  Elizabeth  St.. 

Sarry  Hills.  Sybney.  Aastralia  2010 
Send  a  copy  of  each  issue  for  one  year,  in¬ 
cluding  FREE: — 

Guide  to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers  List  (August) 

Brand  Names  Index  (February) 

Aaaual  Subscription— U.S.A.  SA40.00  Paynient 
must  be  maOe  by  bank  Piatt  in  Australian  currency. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . ZIP . 


Spokesman-  Rev  lew-m. . 

SPOKANE,  WASH. 

1,417,696 

1,745,800 

Spokesrnan-Review-S.. 

523,306 

683.571 

Chronicle-e . 

...  1.407,420 

1.762.054 

Grond  Total 

3,348,422 

4,191,425 

News-Trtbune-e  & 
Tnburie  Ledger-S 

TACOMA,  WASH. 

1,942,080 

2,192,218 

Tribune  m 

TAMPA,  FLA. 

3,257,102 

3,445,721 

Tribune- S . 

1,378,791 

1,351,409 

Times-e 

1.937,578 

2.165.321 

Grond  Total 

6,573,471 

6,962,451 

NOTE:  Port-run  ond  comics  not  included 

Blode-e. 

TOLEDO,  OHIO 

1,792,151 

2,119,820 

Blode-S 

815.503 

914917 

Grond  Total . 

2,607,654 

3,034,737 

Copitol  Journal  o/d.  .. 

TOPEKA,  KANSAS 

..  1,101,201 

1,193,311 

Capital  Journal  $ 

38.7.499 

367.5/7 

Grand  Total 

1,488,700 

1,560,888 

Store 

TORONTO,  ONT. 

4,024,208 

4,351,219 

Sun  m 

2.008.361 

2.516.239 

Grond  Total 

6,032,569 

6,867,458 

ITU  and  Guild 
begin  merger  move 

The  29,0()0-member  Newspaper  Guild 
and  the  82.000-niember  Internatiunal 
Typographical  Union  took  the  first  step 
last  week  toward  merger  of  the  two 
unions. 

Agreement  on  merger  terms  was 
reached  after  four  days  of  talks  at  the 
typographical  union's  headquarters  in 
Colorado  Springs.  The  memberships  of 
both  unions  ntust  approve  the  merger. 

The  negotiations  were  led  by  Charles 
Perlik  Jr.,  president  of  Ihe  Newspaper 
Guild,  and  Joseph  Bingel,  president  of  the 
l.T.U. 

Bingel  said  the  decision  could  encour¬ 
age  newspaper  locals  of  the  two  unions  to 
merge  as  well,  but  that  they  would  not  be 
required  to  do  so. 

if  ratification  is  forthcoming,  a  special 
convention  of  the  Guild  will  be  sched¬ 
uled,  probably  for  January,  to  approve 
the  plan. 
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National  Newspaper  Week 
press  kits  offered 

The  press  kit  for  use  during  Notional  News¬ 
paper  Week,  October  10-16,  is  now  available 
and  includes  comic  strip  characters,  editorial 
cartoons,  art  service  clip  sheets,  editorials  and 
other  ideas  and  suggestions  for  promoting  the 
week. 

Shown  here  ore  the  ten  comic  strip  cartoons 
included  in  the  kit  on  the  theme,  "A  Free  Press: 
Your  Key  to  Freedom." 

Notional  Newspaper  Week  has  been  con¬ 
ducted  many  years  by  the  Newspaper  Associa¬ 
tion  Managers.  The  kit  includes  o  number  of 
items  relating  to  open  meetings  and  access  to 
news,  in  addition  to  material  on  the  theme. 

Dove  West,  manager  of  the  Illinois  Press 
Association  and  chairman  of  this  year's  event, 
said  the  kits  ore  available  from  most  state 
press  associations  and  from  IPA,  1035  Outer 
Park,  Springfield,  III.  62704.  The  kit  may  be 
ordered  by  sending  a  check  for  $3.50,  which 
includes  first  class  postage. 


BlONOIf 
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SUPPORT 
A  FREE  PRESS/ 

T  IS  A  VITAL  PART 
OF  OUR  PRECIOUS 
HERITAGE/ 


MARY  worth 


EDITOR  &  PUBLISHER  for  September  18,  1982 


49 


Syndicates 

By  Lenora  Williamson 


New  executive  posts  at  Special  Features 


Granston  Jacob  Reichler 


Special  Features,  the  syndication  arm 
of  the  New  York  Times  Company, 
announced  a  major  reorganization  of 
executive  responsibility,  according  to 
Sam  Summerlin,  president  of  the  syn¬ 
dicate. 

Emily  Jacob  has  been  named  vicepresi¬ 
dent,  finance  and  administration. 

David  Granston  was  named  vicepresi¬ 
dent,  planning  and  product  development. 

Paula  Reichler  was  named  editorial 
director. 

“These  moves  are  a  reflection  of  a 
strong,  broad-based  commitment  to  the 
development  of  timely,  important  fea¬ 


tures  and  newspaper  services  of  major 
distinction.  We  are  confident  that  this 
team  will  extend  Special  Features  into  a 
wider  range  of  newspaper  and  related 
activities,”  Summerlin  said. 

Jacob  originally  joined  the  Times  Com¬ 
pany  in  1976  as  a  controller  of  Times 
Books.  She  was  named  manager  of 
corporate  accounting  in  September  of 
1979.  Previously  associated  with  Macmil¬ 
lan  &  Co.,  publishers,  she  holds  a  bache¬ 
lor's  degree  in  accounting  and  an  MBA- 
controllership  from  St.  John’s  Univer¬ 
sity. 

Granston  joined  the  Times  Company  in 


1978  as  group  controller  for  the 
Information  Services  Division.  Named 
vicepresident,  finance,  for  Special  Fea¬ 
tures  in  1980,  he  holds  a  bachelor’s 
degree  in  economics  from  Colgate  Uni¬ 
versity  and  an  MBA-finance  from  Syra¬ 
cuse.  Granston  was  formerly  associated 
with  The  Bendix  Corporation  and  Allied 
Chemical. 

Reichler,  who  joined  the  Times  Com¬ 
pany  in  1977,  was  formerly  managing  edi¬ 
tor/acquisitions  of  Special  Features.  She 
will  continue  to  acquire  books  and  arti¬ 
cles  for  syndication  while  developing  new 
features.  Before  joining  Special  Features 
Reichler  was  associated  with  the  London 
Daily  Express. 

Paul  Gendelman  continues  as  senior 
vicepresident  for  overseas  sales,  with 
headquarters  in  Paris. 

Paul  Finch  continues  as  vicepresident, 
western  sales,  with  offices  in  Los 
Angeles. 

Summerlin  said,  "These  moves  are  just 
the  beginning  of  our  plans  for  a  closer 
working  relationship  with  newspapers 
magazines,  and  the  communications 
industry  in  general.” 

*  * 

A  50-year-old  family  tradition  came  to 
an  end  this  month  when  Roger  C.  Whit¬ 
man,  author  of  United  Feature  Syn¬ 
dicate’s  “First  Aid  for  the  Ailing 
House,”  put  aside  his  typewriter. 

The  feature  will  continue  as  a  home 
repair  column,  but  will  now  be  written  by 
Henri  and  Muriel  de  Marne,  a  husband 
and  wife  team  living  in  Waitsfield,  Ver¬ 
mont.  Their  column  “About  the  House” 
^n  in  the  late  Washington  Star  and  for 
five  years  in  the  Burlington  (Vt.)  Free 
•Press.  Henri  de  Marne  is  a  former  Wash¬ 
ington,  D.C.,  remodeling  contractor,  and 
his  wife  is  a  free-lance  writer. 

For  the  past  35  years.  Whitman  has 
been  helping  newspaper  readers  find  bet¬ 
ter,  cheaper  and  faster  ways  to  do  house¬ 
hold  repairs  and  maintenance.  The  col¬ 
umn  began  in  1932  with  his  father,  Roger 
B.  Whitman,  and  first  appeared  on  the 
real  estate  page  of  the  New  York  Sun.  The 
popularity  of  the  feature  led  to  its  pur¬ 
chase  by  the  Bell-McClure  Syndicate  in 
1934. 

Whitman  and  his  wife,  who  doubled  as 
his  secretary,  found  themselves 
answering  questions  from  readers  across 
the  country.  Mrs.  Whitman  took  over  the 
column  under  the  name  Roger  C.  Whit¬ 
man  when  her  husband  died  in  1942  and 
when  her  son  returned  from  the  Navy,  he 
worked  with  his  mother  for  two  years 
before  assuming  the  feature  in  1947. 

*  3|( 

Gene  Basset,  whose  editorial  cartoons 
are  distributed  by  United  Feature  Syn¬ 
dicate  to  more  than  .50  newspapers,  has 
joined  the  Atlanta  Journal  as  editorial 
cartoonist. 

Most  recently.  Basset  has  been  doing 
covers  and  illustrations  for  U.S.  News 
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and  World  Report.  Prior  to  that  he  was 
chief  editorial  cartoonist  for  Scripps- 
Howard  Newspapers. 

A  past  president  of  the  Association  of 
American  Editorial  Cartoonists,  Basset 
has  done  sports,  theatrical  and  political 
cartooning  and  his  newspaper  cartoonist 
background  includes  the  Brooklyn  Euftle, 
Boston  Post,  Indianapolis  Times  and 
Honolulu  Star-Bulletin.  The  cartoonist 
also  taught  at  the  Famous  Artists  School. 
♦  ♦  ♦ 

The  current  “Kerry  Drake"  sequence 
has  a  new  character,  “Captain  Mac" — 
and  adventure  strip  afficionados  and 
Alfred  Andriola's  cartooning  friends  are 
right  in  thinking  the  captain  looks 
familiar. 

This  is  not  the  first  time  Andriola  has 
used  a  fellow  cartoonist  as  a  character  in 
his  comic  strip.  He's  borrowed  real  peo¬ 


ple  many  times  before,  including  himself, 
and  always  as  villains  who  are  continually 
biting  the  dust,  says  Andriola. 

About  six  months  ago  he  did  a  charac¬ 
ter  called  “Brant  Barker.”  without  doubt 
Brant  Parker,  who  does  “The  Wizard  of 
Id"  with  Johnny  Hart.  “Barker"  also 
came  to  an  untimely  end  in  the  sequence. 

But  the  current  new  character  Andriola 
couldn't  make  all  bad  and  doesn't  expire 
in  the  sequence. 

The  personage  of  “Captain  Mac"  came 
about  when  Andriola  sent  cartoonist  Mil- 
ton  Caniff  (“Steve  Canyon")  batches  of 
cookies  for  his  birthday,  and  CanitT  sent 
back  a  sketch  of  himself  surreptitiously 
devouring  the  treat  in  cookie  monster 
fashion. 

Andriola  said  the  unique  “thank  you" 
sketch  got  him  to  thinking  that  he  had 
seen  many  such  sketches  in  various 


guises  over  the  years — cherubic,  sly,  joy¬ 
ful.  and  befuddled.  “It  suddenly  hit  me 
Milt  would  make  a  great  character." 
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For  Better  or  For  Worse 


by  Lynn  Johnston 


Exlitors  and  readers  agree,  Lynn  Johnston’s  For  Better  or  For  Worse 
has  been  a  hit  since  its  birth  in  1979. 


“For  Better  or  For  Worse  is  one  of  the  most 
popular  new  comic  strips  that  we  have  intro¬ 
duced  in  Newsday  during  the  past  few  years. 
You  can  be  proud  of  its  quality  and  success. 
We  certainly  are." 

—  David  Laventhol.  Publisher 
Newsday 


"I  love  For  Better  or  For  Worse.  I  have  recently 
become  a  Jull-time  mommy  and  it  makes  my 
day  to  read  For  Better  or  For  Worse.  I  often 
laugh  out  loud  for  several  minutes  and  make 
mention  of  it  to  myjriends.  We  chose  the  Daily 
Mail  instead  of  the  Gazette  to  subscribe  partly 
for  this  reason." 

—  Linda  Harshbarger 
Hurrlcan,  W.Va. 
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PRINICPALS  in  the  Oklahoma  NIE  project,  OK-NEWS,  review  the  manual 
prepared  by  the  State  Department  of  Education  at  a  meeting  in  Oklohoma 
City  June  18.  Left  to  right:  Judie  Campbell,  Lawton  reading  consultant;  Dr. 

Zoe  Leimgruebler,  Oklahama  City,  administrator,  showing  the  mascot  covei 
of  the  manual,  and  Steve  Bentley,  Lawton  Constitution  &  Press  officer. 

NIE  program  expanded 
by  Oklahoma  dailies 


Funded  in  part  by  a  $3().IHK)  grant  from 
the  Oklahoma  Newspaper  Foundation,  a 
pilot  Newspaper  In  Fducation  program 
will  reach  more  than  6.(KH)  fifth  through 
eighth  graders  in  66  school  systems  in 
large  and  small  towns  over  the  state. 

The  ONF,  allied  with  the  Oklahoma 
Press  Association,  is  providing  the  funds 
for  teacher  training  —  and  the  individual 
school  districts  the  newspapers  to  be  read 
in  classrooms  —  with  direction  from  the 
State  Department  of  Education. 

Dr.  Leslie  Fisher,  state  superintendent 
of  schools,  gave  immediate  backing  to  the 
project,  ffe  appointed  a  full-time  adminis 
trator.  Dr.  Zoe  Leimgruebler.  1  he  State 
Reading  Section  she  also  heads  used  its 
full  resources  to  train  teachers  in  these  66 
schools  this  summer. 

In  1983-84.  the  66  systems  will  become 
demonstration  schools  and  the  project 
will  expand  to  introduce  classroom  news¬ 
paper  reading  to  still  another  group  of 
Oklahoma  youngsters. 

NIE  is  not  new  in  Oklahoma.  More 
than  20  years  ago.  Dr.  Idella  Lohman, 
professor  at  Oklahoma  State  University. 
Stillwater,  interested  the  Oklahoma 
Publishing  Company  in  setting  up  the  use 
of  newspapers  in  actual  classroom 
instruction. 

Goals  of  the  project  are  not  only  to 
interest  the  middle  school  and  junior  high 
school  student  in  his  own  community 
newspaper,  but  also  include 
52 


improvement  of  reading  achievement 
levels  and  writing  skills,  plus  motivating 
students  to  read  for  pleasure  as  well  as  for 
information. 

On  a  practical  level  the  6.t)(H)-plus  stu¬ 
dents  in  Oklahoma's  pilot  program  will  be 
given  a  standaid  reading  test  (the  Gates- 
MacGinitie  Reading  Survey)  at  the 
beginning  of  the  school  year  Newspap¬ 
ers,  selected  by  each  school  for  its  own 
program,  will  be  distributed  weekly 
beginning  in  mid- September. 

At  the  end  of  the  school  year,  the  same 
students  will  be  tested  again  with  Gates- 
MacGinitie.  Samples  of  their  writing 
efforts  and  the  Estes  Reading  Attitude 
Inventory  will  be  taken  in  September  and 
May. 

A  red  looseleaf  manual  v\  as  produced 
by  an  SRS  committee  headed  by  Judie 
Campbell  and  distributed  to  teachers  at 
two  kickoff  workshops,  one  in  Oklahoma 
City  and  one  in  1  ulsa.  For  an  overview  of 
the  program.  .KK)  teachers  attended  the 
two  workshops. 

Oklahoma  publishers  active  in  the 
committee  overseeing  the  project  are 
chairman  Steve  Bentley.  Lawton  Con¬ 
stitution  dc  Hiess:  Milt  Garbei.  Lnid 
News  <&  Lufili’,  Joe  McBride  Jr., 
AnaJurko  Daily  New  s  :  Allan  Muchmoie, 
Finn  a  City  News  :  John  D.  Montgomery, 
Tishomingo  C  apital-Deinoerat .  as  well  as 
OFA  executive  vicepresident  Ben  Black- 
stock. 


Several  years  ago  there  was  some 
debate  about  whether  NIE  should  be 
developed  by  the  circulation  sales  force 
or  be  placed  on  a  somewhat  higher  and 
more  esoteric  level  by  hiring  NIE  coordi¬ 
nators  from  the  ranks  of  people  in  the 
teaching  profession.  Another  debate,  of 
course,  was  whether  to  have  circulation 
or  promotion  people  responsible  for  the 
administration  of  the  program. 

At  Seattle  we  had  an  immediate  need. 
We  needed  numbers  m  a  highly  competi¬ 
tive  newspaper  town.  We  opted  to  have 
the  circulation  department  administer  the 
program  with  a  short  term  goal  of  numb¬ 
ers  and  the  long-term  goal  of  future  P  I. 
readers.  From  dead  zero  to  ten  thousand 
per  day  in  three  years  was  remarkable. 

1  believe  that  teachers  have  a  truly  hon¬ 
orable  dedication  to  education  and  are 
more  concerned  with  creating  novel  new 
ways  to  use  the  newspaper  as  an  educa¬ 
tional  tool  than  in  getting  down  to  the 
gut-wrenching  every  day  task  of  selling. 
If  anyone  is  under  the  delusion  that  sig¬ 
nificant  NIE  programs  do  not  take  sell¬ 
ing,  every  day ,  they  will  never  succeed  in 
creating  such  a  program. 

So  now.  1  think,  we  can  answer  number 
one:  “Do  NIE  programs  fulfill  the  goal  of 
creating  future  habitual  newspaper  read¬ 
ers?” 

nt  Most  programs  do  not  have  significant 
ng  reach.  Most  programs  do  not  have  teach- 
br  ing  units  of  long  enough  duration. 

Sporadic  use  of  classroom  newspapers 
u-  does  not  promote  dedicated  readership, 
be  Most  NIE  programs  lack  the  kind  of 
;s-  newspaper  use  that  creates  interest  in 
he  newspapers  as  newspapers.  Most 
ip-  newspapers  utilize  the  wrong  kind  of  peo- 
vn  pie  to  motivate  teachers,  school  superin- 
ly  tendents,  boards,  etc.,  to  use  the  newspa¬ 
pers  in  enough  volume  to  be  meaningful, 
lie  Frankly .  the  money  would  be  better  spent 
;s-  on  good  solid  circulation  programs  with 
ng  high  retention  values,  like  good  slop  con- 
de  trol  programs  which  are  not  costly,  yet,  in 
nd  a  year's  time  the  results  of  which  could 
put  most  NIE  programs  to  shame, 
ed  1  his  report  is  not  meant  to  be  a  vilifica- 
Jic  tion  of  all  NIE  programs.  Many  are 
at  excellent,  like  those  in  Oklahoma  City, 
nia  Memphis,  Knoxville  and,  of  course, 
of  Seattle. 

ihe  It  ij>  only  written  to  urge  newspapers  to 
examine  their  NIE  programs  for  signifi- 
he  cance  and  direction.  I  would  like  to  see 
ire  fewer  “cut  and  paste”  and  use  of  the 
1/1-  newspaper  as  a  textbook  to  improve  read¬ 
ing  ing.  math.  etc.  1  would  very  much  like  to 
r.,  see  more  newspapers  used  as  dis- 
iic,  seminators  of  news  and  editorials  and 
ry,  advertising  and  entertainment.  1  would 
las  like  to  see  much  more  emphasis  on  the 
ek-  use  of  the  newspaper  by  young  people  in 
its  natural  environment,  the  home. 
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Many  stands  report 
USA  Today  sell  out 


Gannett’s  national  morning  daily,  USA 
Today,  began  its  run  in  Washington  D.C. 
on  September  15. 

A  Gannett  spokesman  said  more  than 
150,000  copies  of  Today  were  printed  be¬ 
ginning  with  a  1:30  a.m.  press  run 
attended  by  more  than  150  staffers  and 
Gannett  officials,  who  were  bussed  to  the 
plant  for  the  occasion. 

A  spokesman  for  the  paper  said  pro¬ 
duction  of  the  first  edition  was  run  off 
without  a  hitch. 

Within  hours,  and  in  some  cases,  mi¬ 
nutes,  many  newsstands,  vending  boxes 
and  racks  were  sold  out.  In  the  National 
Press  Building,  a  newsstand  operator 
found  people  waiting  in  line  to  buy  the 
new  paper  when  he  opened  at  7  a.m. 
Within  in  three  hours,  alt  500  copies  were 
gone.  In  New  York,  at  the  Hotaling’s  out- 
of-town  newsstand  in  Times  Square,  an 
elderly  women  asked  for  the  paper  and 
was  told  it  was  not  being  sold  at  the  popu¬ 
lar  newsstand. 

By  noon,  1 1  vending  boxes  checked  in 
the  downtown  Washington  area  were 
empty.  Some  newsstand  operators  com¬ 
plained  that  Gannett  “grossly  underesti¬ 
mated”  first  day  sales,  saying  they  could 
have  sold  many  times  the  number  of  pap¬ 
ers  they  received. 

Gannett's  plans  call  for  introducing 
USA  Today  in  Atlanta  on  September  20, 
Minneapolis-St.  Paul  on  September  27, 
and  Pittsburgh  on  October  4. 

Ten  more  cities  are  scheduled  to  be 
added  in  1983:  Los  Angeles,  San  Francis¬ 
co,  Seattle,  Denver,  Houston,  Miami, 
Chicago,  Detroit,  New  York,  and  Phi¬ 
ladelphia. 

Today  editor  John  J.  Curley  defended 
the  decision  to  place  the  Lebanon  assas¬ 
sination  story  on  page  9 A,  instead  of  on 
page  1 .  The  lead  story  was  about  Princess 


First  edition 

“Unlike  the  normal  urban  area  publica¬ 
tion,  USA  Today  will  be  heavily  distri¬ 
buted  in  a  200  to  250  mile  radius  around 
these  cities,  thereby  incorporating  many 
smaller  cities  and  suburban  locations,” 
Fuchs  said.  “It  is  in  these  areas  that  the 
paper  may  have  its  greatest  success  as  a 
complement  to  the  locally-oriented  pub¬ 
lication  in  that  community.” 

Gannett  has  commissioned  Price 
Waterhouse  to  audit  USA  Today’s  cir¬ 
culation  and  will  have  the  Louis  Harris 
polling  firm,  a  company  subsidiary,  test 
consumer  reactions  to  the  paper. 


Past  Week’s  Stock  Prices 


NEWSPAPERS 

One 

Year 

9/15  9/7 

Affiliated  Publications  (AMEX) .  26^4  26?ts  28Vi 

A.H,  BeloCorp.  (OTC) .  22V4  22H  N/A 

Blue  Chip  Stamps  (OTC) .  29V7  28%i  23W 

Capital  Cities  Conim.(NYSE) .  88  86H  SBVa 

Cowles  Comm.  (NYSE) .  39 Va  38^4  27 

CSX  (NYSE) .  46  45^4  45^b 

Dow  Jones  (NYSE) .  47H45^43^/«a 

Gannett  (NYSE) .  42V'4  40V5  36 

Gray  Comm.  (OTC) .  34V4  34VS  42V4 

Harte-Hanks  (NYSE) .  31  3lV4  3lV4 

Jefferson  Pilot  (NYSE) .  27^-4  26  23^4 

Knight-Ridder  (NYSE) .  36^4  34^  32 

Lee  Enterprises  (NYSE) .  27^4  26^4  25^ 

McCormick .  22^4  22V7  17W 

Media  General  (AMEX) .  38^/»  39Lb  33^4 

Meredith  Corp.  (NYSE) .  66V«  65^4  54^4 

Multimedia  (OTC) .  36V4  36  33^4 

New  York  Times  (AMEX) .  43^  42  29V4 

Post  Corp.  (Wise.)  (AMEX) .  31^S  30^S  24 

Power  Corp.  (CE) .  lOVi  llVS  17^4 

Quebecor  (AMEX) .  13V4  13V4  llVa 

Southern  (CE) .  27VS  28  31 

Stautfer  Comm.  (OTC) .  45  N/A  45 

Tele.Comunications(OTC) .  21 VS  20?b 

Thomson  Newspapers  (CE) .  23  23^4  19V4 

Time,  Inc.  (NYSE) .  38  34^4  68W 

Times  Mirror(NYSE) .  49  45  48'A 

Toronto  Sun  (CE) .  7VS  7VS  8 

Torstar(CE) .  10  9^4  12 

Washington  Post  (AMEX) .  39^  38V4  27 Va 

a — 2  for  1  stock  split  on  Oct.  1,  1981. 


NLRB  rules 
in  AP’s  favor 

National  Labor  Relations  Board's  re¬ 
gional  office  in  New  York  ruled  that  44 
Associated  Press  domestic  news  and 
photo  positions  currently  covered  by  the 
Wire  Service  Guild  must  be  removed 
from  union  jurisdiction. 

The  decision,  dated  September  10, 
affects  16  of  AP’s  39  news  editors,  17  of 
45  correspondents  in  offices  with  two  or 
more  employees,  seven  regional  news- 
photo  editors  and  four  supervisors  in 
New  York. 

The  NLRB  also  dismissed  a  unit  clar¬ 
ification  petition  by  the  Guild  that  had 
sought  to  add  scores  of  administrative 
personnel  to  coverage  by  the  union. 

Both  parties  have  until  September  23  to 
appeal  the  decision  to  the  full  labor  board 
in  Washington. 


Capital  Cities  buys 
Block’s  Jersey  daily 


Grace’s  auto  death. 

If  USA  Today's  circulation  does  not 
reach  200,000  by  year-end,  “serious  con¬ 
sideration”  should  “be  given  to  a  mercy 
killing,”  said  a  publishing  industry 
analyst  in  New  York. 

R.  Joseph  Fuchs,  of  Kidder,  Peabody 
&  Co.,  stated  it  should  be  “relatively 
easy”  for  USA  Today  to  reach  the 
200,000  mark,  but  attaining  that  circula¬ 
tion  is  a  “evidence  of  non-failure,  not 
success.” 

He  predicted  USA  Today,  if  it  “moves 
according  to  plan,”  will  reach  1  million 
circulation  by  the  end  of  1983. 

If  USA  can  top  1.5  million  in  circula¬ 
tion,  it  will  “be  an  enormous  success,” 
Fuchs  stated.  He  said  the  1.5  million  to  2 
million  circulation  mark  could  be  reached 
by  1985  or  1986  and  the  company’s  objec¬ 
tive  of  2.35  million  circulation  by  1987. 


Capital  Cities  Communications,  Inc., 
has  purchased  all  the  common  stock  of 
the  Red  Bank  Register  in  Shrewsbury, 
N.J.,  from  the  Toledo  Blade  Company. 

The  Register,  established  in  1878,  pub¬ 
lishes  a  daily  and  Sunday  newspaper, 
each  with  a  31,000  circulation. 

James  McKeamey  Jr.,  vicepresident 
marketing  for  other  Capital  Cities-owned 
newspapers,  the  Kansas  City  Star  and 
Kansas  City  Times,  was  transferred  to 
the  Register,  where  he  will  serve  as  presi¬ 
dent  and  publisher. 


The  sale  of  the  Red  Bank  newspaper 
leaves  the  Block  family  with  three  dailies, 
Toledo  (Ohio)  Blade,  Pittsburgh  (Pa.) 
Post-Gazette  and  Monterey  (Calif.) 
Peninsula  Herald. 

Capital  Cities  publishes  10  other  daily 
newspapers  in  eight  markets,  22  weekly 
community  publications  and  3 1  business 
and  specialized  newspapers  and  maga¬ 
zines.  It  owns  and  operates  six  network 
affiliated  tv  stations  and  14  radio  stations 
in  major  markets  throughout  the  United 
States,  and  also  owns  and  operates  51 
cable  tv  systems  in  16  states. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


1  FEATURES  AVAILABLE  | 

1  ASTROLOGY 

HEALTH 

"Senior  Clinic."  Specialist  treats  Medical  and 
Social  problems  of  Elderly.  See  Editor  &  Pub¬ 
lisher  1982  Syndicate  Directory,  Page  98.S. 

HUMOR 

COMIC  STRIPS 

FOR  THE  ONE  PUBLISHER  in  10  really  serious 
about  humor.  The  Humble  Farmer,  St  George 
ME  04857;  (207)  372-8052. 

SHERLOCK  HOLMES.  Daily  comic  strip.  Sam¬ 
ples  on  request.  AFS.  PO  Box  10293.  Glendale 
CA  91209. 

FROM  PANTY  HOSE  to  career  capers,  "Smile 
Awhile"  will  keep  your  readers  happy!  Award 
winner!  For  samples,  rates  write:  Cal.  Box  407. 
Lancaster  Wl  53813. 

GENERAL 

A  CHANGING  WORLD,  national  world  affairs 
column  by  John  Pinkerman.  is  now  available 
from  News  Associates  (formerly  a  Copley  Item), 
PO  Drawer  J.  Idyllwild  CA  92349;  (714)  659- 
2329. 

MONEY 

“MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  MikeLeFan,  1802  S 
13th,  Temple  TX  76501. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate,  7  Charles  (>)urt.  Middletown 
NY  10940;  (914)  692-4572. 

HOME  ENERGY  column;  cutting  bills  with  con¬ 
servation.  wood-heat,  solar.  Weekly.  Third  year; 
350.000  readers.  Samples,  rates:  Down  to 
Earth,  Rt  1  Box  639-A,  Borden  IN  47106. 

MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures. 
International  Photo  News.  Box  2405.  West 
Palm  Beach  EL  33402;  (305)  793-3424. 

OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures.  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett.  1324  N  3rd,  St  Joseph  MO 
64501. 

REAL  ESTATE 

HOUSE  CALLS-Miami  Herald,  Dallas  News. 
Buffalo,  Rochester,  Des  Moines,  etc.  800-worr 
column,  7th  year.  National  award:  "concise, 
entertaining,  wealth  of  real  estate  knowledge, 
solid  writing  skills."  E  Lank,  240  Hemingway, 
Rochester  NY  14620;  (716)  271-6230. 

PERSONAL  COMPUTING,  the  Washington 
Post  column  on  home  computers,  is  for  readers 
who  want  to  know  whether  a  computer  is  in  their 
future.  Bi-weekly.  Write  Don  Nunes.  Washing¬ 
ton  Post,  1150  15th  St  NW.  Washington  DC 
20071. 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  2,  1982 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.50  per  line.  1  week  —$3.00  per  line. 

2  weeks— $4.00  per  line,  per  issue  2  weeks— $2.50  per  line,  per  issue. 

3  weeks— $3.40  per  line,  per  issue.  3  weeks— $2.25  per  line,  per  issue. 

4  weeks— $2.60  per  line,  per  issue.  4  weeks— $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  tor  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch ;  3  times-$70per 
column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Mltdr  &  PubliflMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

PUBLISHING  BUSINESS  for  sale.  No  equip¬ 
ment  investment.  Corporate  newspapers.  Ideal 
for  couple  with  photojournalism  experience. 
Located  in  central  Virginia.  Also  available,  nice 
attractive  home  in  choice  location  that  can  be 
used  for  business  headquarters.  Principals 
only.  Box  4719,  Editor  &  Publisher. 

BROKERS  and  CONSULTANTS 
tor  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO.  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

STAFF  OF  GROWING,  acclaimed,  profitable 
alternative  newspaper  in  major  East  Ck>ast  city 
seeks  investor.  Box  4788,  Editor  &  Publisher. 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 

A  Division  of 

Graphic  Management  Associates,  Inc 

1 1  Mam  St,  Southboro  MA  01772 
(617)  481-8562 

CAREER  SERVICES 

PUBLIC  RELATIONS  PROS:  School  districts 
buy  expertise,  materials  for  communications 
programs.  Reach  through  unique,  award¬ 
winning  catalogue.  For  information:  lASB Com¬ 
munications  Catalogue,  Dept  A,  1209  S  Fifth 
St,  Springfield  IL  62703.  Send  self-addressed, 
stamped  envelope.  For  information  on  how  to 
obtain  copy  of  catalogue  call  (2 1 7)  528-9688. 

ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

FELLOWSHIPS 

PROGRAM  IN  RELIGIOUS  STUDIES 

FOR  JOURNALISTS 

Journalists  with  at  least  five  years  of  pro¬ 
fessional  experience  are  invited  to  apply  for 
fel  lowships  to  study  religion  and  its  relationship 
to  contemporary  social,  cultural  and  political 
affairs.  From  mid-January  through  mid-May, 
1983,  Fellows  will  pursue  independent  study 
centered  in  the  Department  of  Religion  at  the 
University  of  North  Carolina  at  Chapel  Hill. 
Deadline  for  applications  is  1  November. 
1982.  For  further  information  or  application 
materials,  contact:  John  H  Schufz,  Director. 
Program  in  Religious  Studies  for  Journalists, 
101  Saunders  Hall  043A,  The  University  of 
North  Carolina,  Chapel  Hill  NC  27514;  (919) 
962-5666, 

JOHN  N  JEPSON  &  ASSOCIATES 

Serving  the  West  and  Northwest 

John  Jepson'Rod  Whitesmith 
(406) 266-4223.  Box  8.  Townsend  MT  59644 

KREHBIEL-BOLITHO,  INC 

Over  500  sales  in  our  3 1  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 

PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N  BOLITHO.  "Kansas  City  Office." 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

NEWSPAPER  BROKERS 
KNOW  THAT 

E&P  CLASSIFIEDS 

GET  THEM 

THE  BUSINESS! 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

SYD  S  GOULD  ASSOCIATES,  INC. 

Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

THE  MIDWEST 

BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 

Box  212,  Galva  IL  61434 

Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX.  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

VALUATIONS  PERFORMED  for  estate,  tax. 
merger,  sale  and  other  purposes.  Hempstead  & 
Co.  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026. 

WE  KNOW  TEXAS,  sell  only  Texas  newspapers. 
Bill  Berger,  Associated  Texas  Newspapers,  Inc. 
1801  Exposition  Blvd,  Austin  TX  78703;  (5 12) 
476-3950. 

THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
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NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
6009. 


Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust  j 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 
PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


NEWSPAPER  CONSULTANTS 


34  YEARS  successfully  supervising  | 
departments,  newspapers,  groups  of  newspap-  i 
ers,  substantiate  our  ability  and  knowledge,  i 
Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  for  Newspapers 
227B  RRl,  Brookneal  VA  (804)  376-3021 


NEWSPAPERS  FOR  SALE  j 

CALIFORNIA  WEEKLIES 

1.  Mountain  Resort.  Exceptional  growth.  Profit¬ 
able.  $550,000  price. 

2.  Coastal  Group.  Gross  $5  million.  Price  $4 
million  including  real  estate,  presses. 

3.  Southern  (iroup.  Price  $3.5  million 
including  real  estate. 

Mel  Hodell.  Broker.  Box  2277,  Montclair  CA 
91763;  (714)  626-6440. 


NATIONALLY  DISTRIBUTED  monthly  rodeo 
publication  with  a  1981  gross  of  $160,000. 
Box  4299,  Editor  &  Publisher. 


NEWSPAPER  ASSETS  for  sale  in  Eugene.  Ore¬ 
gon  for  recently  suspended  aggressive  seven- 
year-old  weekly.  Second  class  permit,  ability  to 
publish  legals,  advertising  contracts,  subscrip¬ 
tion  lists,  canboxes,  plus.  Economic  turnar¬ 
ound  provides  opportunity  to  revive  newspaper 
doing  $3OO.OO0  gross  sales.  $35,000  cash. 
Call  (503)  689-4094. 


SMALL,  PROFITABLE  northern  California 
mom  and  pop'  weekly  in  mountain  hide-a-way. 
$77,000,  terms.  Broker,  (707)  983-6853. 


SUCCESSFUL  SEMI-MONTHLY  shopper  in 
Zone  5.  Profitable.  $140,0(K),iyear  gross.  Ideal 
husband/wife  team,  strong  in  graphics.  High 
potential.  Owner  desires  retirement,  would 
assist  for  2  years.  Box  4754,  Editor  &  Pub¬ 
lisher. 


THREE  WEEKLIES  in  Zone  3;  “grass  roots " 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


THE  TIME  TO  BUY 
YOUR  FUTURE  IS  NOW! 

Iowa— One  of  states  best  weekly  properties  in 
city  with  great  future.  $560,000  gross,  sub¬ 
stantial  net. 

Illinois— 9500  free  distribution  paper  that's 
merger  of  three  100-year-old  weeklies.  Great 
opportunity.  $160.0(10  with  generous  terms. 

Illinois — Newspaper  and  print  shop  doing 
$127,000  annually.  Can  be  bought  for  less 
than  gross. 

Illinois — String  of  5  small  weeklies.  Total 
circulation  4400.  with  $260,000  gross  in 
1981.  Price  $150,000  with  $60,000  down. 

Several  other  good  newspaper  opportunities 
available. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212 
Galva  IL  61434 
(309)  932-2270  or  879-2412 


UNOPPOSED  long  established  Tennessee 
weekly  with  3-unit  (Joss  Community.  Price  less 
than  $275,000  annual  gross.  Owner  terms. 
James  White,  Box  109,  McMinnville  TN. 


CENTRAL  CALIFORNIA  coast  weekly.  40.000 
market  area.  Retirement  area.  Growth  poten¬ 
tial.  $158,000  gross.  Legally  ajudicated.  Own¬ 
er  planning  retiring.  Good  income  for  couple 
operation.  Box  4795.  Editor  &  Publisher. 


GENTRY  OLD  lower  Zone  3  county  seat  semi- 
weekly  available  due  to  owners  retirement. 
Newspaper  gross  in  excess  of  $800,000.  Blue 
chip  property  located  in  rapidly  growing 
affluent  market.  Owner  terms  on  balance.  Box 
4765.  Editor  &  Publisher. 


CAROLINA  county  seat  weekly.  l'/5  times 
$300,000  gross  plus  real  estate.  Good  net. 
Growth  market  Box  4819.  Editor  &  Publisher. 


DAILY  NEWSPAPER  with  commercial  division 
located  in  growing  Northeast  Industrial  area. 
Contact  Richard  E  Vowles,  212  Edgehill  Rd. 
York  PA  17403;  (717)  846-7146. 


HAWAII-dsland  of  Maui)  twice-monthly.  4000 
circulation,  excellent  potential.  We  will  teach 
you  the  ropes.  $25,000  cash.  Robert  Kelsey. 
PO  Box  221,  Lahaina  HI  96761;  (808)  661- 
3179. 


I NNOVATI VE  COLORADO  free  weekly  and  com¬ 
mercial  printing.  $207,000  cash  gross  plus 
$40,000  AR.  $190,000  with  super  terms  in 
excellent  location.  Box  4810.  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 


EXPERIENCED  EDITOR  seeks  California  week¬ 
ly  in  $200,000  gross  range.  Prefer  growth  area. 
Box  4707,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your  home 
I  base,  do  not  have  a  central  printing  plant,  and 
I  have  at  least  4500  paid  circulation .  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752.  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


I  ' 

I  INDUSTRY 
i  SERVICES 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Usinga  high  quality  sales  organization  makes  a 
real  difference — better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  or  qual¬ 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates.  3864  Center  Rd.  #10C. 
Brunswick  OH  44212;  (216)  225-7440. 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  pa  id  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


ED  SALZMAN  builds  circulation.  Specializing  | 
in  telephone  and  crew  sales;  analysis.  \ 
development  and  establishing  m-house  pro-  i 
grams.  Call  (703)  955-2638. 


THE  TRAININGWORKS  I 

CIRCULATION  SEMINARS  for  telephone  sub-  I 
scription  sales  management  per¬ 
sonnel  .  .  .coast-to<oast. 

2255  Benson  Av.  Brooklyn  NY  11214 
(212)  372-7021 


WHEN  CIRCUUTION  FALLS  as  it  sometimes 
will  and  the  road  to  recovery  seems  all  up  hill — 
when  the  advertisers  baulk  at  the  pending  crisis 
don't  panic.  (^11  Donnelly  Enterprises.  Circula¬ 
tion  Consultants  specializing  in  telephone  and 
crew  marketing  operations. 

(215)  586-3954 


MARKETING  i 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 


WEEKLY  PUBLISHER:  Thinking  of  retiring  in  a  I 
year  or  so?  We  would  like  to  negotiate  ownership  | 
transition  in  which  your  valuable  knowledge  i 
would  help  us  learn  the  community.  We  are  a 
husband-wife  team  (net  worth  in  the  $60's) 
with  extensive  daily  and  weekly  experience.  We 
are  interested  in  building  on  the  home- 
ownership  base  you  have  established  We  are  I 
looking  for  a  viable  paper  in  a  progressive,  grow-  ' 
ing  area.  Box  4737,  Editor  &  Publisher. 


WANT  TO  PURCHASE  agricultural,  scientific 
or  trade  magazine  that  can  be  located  in  Midw¬ 
est.  Box  4667,  Editor  &  Publisher. 


PUBUCATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica-  | 
tions  (newspaper  format)  with  gross  or  potential  | 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671.  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 


MEET  ME  IN  LAS  VEGAS 


The  first  goal  of  a  market  research  company 
must  be  to  provide  its  clients  with  accurate 
rexdership  research.  At  Consumer  Data  we 
believe  the  role  of  a  newspaper  research  firm 
does  not  end  there. 

We  have  created  for  each  of  our  clientsa  unique 
competitive  edge  that  has  resulted  in  improved 
ad  Image  from  their  advertising  base. 

Our  aim  is  to  become  a  part  or  your  manage¬ 
ment  team.  From  our  presentations  to  top  man- 
.  agement.  to  our  sales  seminars  with  your  sales 
!  force,  we  work  to  make  your  research  data  a 
I  useful  and  profitable  tool. 

I  We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable 
research  can  be.  Call  our  Director  of  Newspaper 
1  Research.  Jack  Brodbeck.  at  (305)  655-0926, 
,  or  write  for  our  brochure. 

CONSUMER  DATA 


COMEAU  BUILDING 
319  Clematis  Street 
West  Palm  Beach  FL  33401 


MARKETING  SERVICES 


BUY  THE  BEST  CIRCULATION  TEAM 


Estil  Cradick,  Consultant 
950  Parkwood  Dr.  Dunedin  FL  33528 


in  the  industry  for  your  telephone  marketing 
Don  White  Bob  Giambelluca.  (716)  688-4162 


I  ...We  Bet  You’ll  Be  Satisfied! 

I  If  your  game  is  equipment,  products,  services  or  systems  used  in 
I  newspaper  production  (or  if  you're  a  publisher  with  surplus 
'  equipment  on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to 
I  make  (or  save)  some  easy  money. 

j  E  &  P's  Help  Wanted  ads  reach  the  industry  people  you  are 
I  looking  for  to  fill  that  open  position  at  your  paper.  And,  Positions 
>  Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 


EDITOR  &  PUBLISHER  for  September  18,  1982 


EQUIPMENT 
a  SUPPLIES 


CAMERA  «■  DARKROOM 


REPROMASTER  MK3  ST  AT  camera  and  CP  38 
processor.  Plus  paper.  $2000.  (703)  338- 
5700 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067.  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ADMASTER 

Breakthrough  in  powerful,  low-cost  computer 
software  for  advertising  scheduling,  billing 
collections  and  sales  management.  Especially 
designed  for  weeklies  and  small  dailies. 
Includes  features  usually  found  on  $1(X),000 
systems.  Electronic  run  sheet,  automatic  ad 
scheduling,  reminder  notices  to  slow-pays. 
Runs  on  many  computers,  including  Apple  and 
CP/M  machines.  Hard  disk  and  ftopm  disk  ver¬ 
sions.  Software  $2500;  hardware  $35(X)  and 
up.  Free  brochures.  Sunlight  Software.  Box 
553,  Mill  Valley  CA  94942;  (415)383-4500. 


BILLING  SOFTWARE 

Prints  KHimals.  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports.  Publisher,  Control 
Systems,  Steve  Kuckuk.  PO  Box  476.  Shawano 
Wl  54166.  (715)  526-6188. 


COMPUTERS 


HARRIS  2200  Display  Ad  System  includes: 
Terminal  Control  Unit  (POP  11/05)  with  24K 
memory.  8K  refresh  memory  per  Terminal.  RS- 
232  CLA  board,  (4)  workstation  terminals.  (4) 
BRPE  paper  tape  punchers  with  hoods,  spare 
parts.  Contact  Ed  Harding.  (502)  582-4568. 


NCP399COMPUTERIZEDaccountingsystem. 
Fully  programmed  and  in  use.  Now  out  pown, 
I  system  has  given  6  years  superb  service.  2  con- 
I  soles,  line  printer.  Over  $160, 0(X}  new. 
$12,000.  Call  Naples  Florida  Daily  News, 
(813)  262-3161. 


ENGRAVING 


ENGRAVING  PUTES 

1400  Dow-Etch  magnesium  EC  pattern  plates. 
I  23  "x30''x.035''.  Price  totally  negotiable.  The 
I  Orlando  Sentinel.  633  N  Orange  Av.  Orlando  FL 
I  32801;  (305)420-5553. 


MAILROOM 


CHESHIRE  525/E  labeling  and  addressing 
machinewith  18feetad|ust^leconveyor.  Only 
4  months  old.  Call  Bob  Yorgey.  (215)  272- 
1720. 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  4  P  CLASSIFIEDS 
(212)  752  7050 


I  GOOD  RECONDITIONED  Cheshire  and  Mag- 
I  nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  folders.  Call 
ScottorEdHeIsley;  (800)  527-1668  or  (214) 
1  357-0196. 


i  KANSA  INSERTER  with  5  stations.  Available 
I  immediately.  Reply  to  Graphic  Management 
Associates.  Inc,  (617)  481-8562. 


KANSA  Didde-Glaser  Newspaper  Inserter.  4 
into  1.  Model  DG320-5.  excellent  condition  on 
our  floor.  Price  $19.5(X).  Call  Bill  Schneider  at 
(414)  784-0110. 


FERAG  H  500  HS-80  Counter  Stackers  in 
excellent  condition.  Factory  rebuilt  and  guaran¬ 
teed.  Ideal  for  commercial  or  newspaper 
operation.  Will  stack  from  4  to  96  page  pro¬ 
ducts  such  as  TV  Guide  at  press  speeds  up  to 
70.000  products  per  hour.  Willalso  stack  quar¬ 
ter  paw  products.  Available  immediately.  Con¬ 
tact  Graphic  Management  Associates.  Inc. 
(617)481-8562. 
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EQUIPMENT  &  SUPPLIES 
_ MAILROOM 


EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


MUELLER  Model  259  high  speed  counter- 
stacker.  new  1979. 

Eerag  conveying  systems.  2  forwarding  sta¬ 
tions.  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

Count-O-Veyors  Model  106.  right  angle  tuin 
available. 

Signode  strapping  machines.  Bunn  Tying  ma¬ 
chines. 

IPEC 

97  Marquardt  Or.  Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


FERAG  'Y  "  DIVERTER 
Plastic  chain  sections  divert  bundles  right,  left 
or  straight.  54"x82*/S"  with  reversible  switch¬ 
ing  for  right  side  and  straight  sections.  Good 
condition,  spare  parts  included  at  a  reasonable 
price. 

Dial  (215)  820-6707.  Al  Trinkle.  Circulation 
Director.  Call-Chronicle  Newspapers.  Allen¬ 
town  PA. 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  lOAA's 

Cutler  Hammer  truck  loaders 

Sheridan  48P 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


MULLER  227  inserters  in  excellent  condition. 
Available  for  immediate  shipment.  Reply  to 
Graphic  Management  Assocs.  Inc.  (617)  481- 
8562 


48P  SHERIDAN  INSERTER  for  sale.  7;1  orcan 
be  used  as  3:1  double  out.  Professional 
installation  in  your  plant-guaranteed  produc¬ 
tion.  For  more  information  contact  Jimmy  R 
Fox.  Mail  Room  Consultant.  Houston.  Texas. 
(713)  468-5827. 


SHERIDAN  48P  inserter  with  9MS  heads. 
Excellent  condition  and  available  for 
immediate  shipment.  Reply  to  Graphic  Man¬ 
agement  Assocs.  Inc.  (617)  481-8562. 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stacker. 

Kansa  inserter  with  4  stations. 

Idab  440  Counter  Stacker  with  programming 
keyboard. 

Idab  shrink  wrap  machine. 

Ferag  H500  Counter  Stacker  factory  rebuilt. 
Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Cutler  Hammer  conveyors,  bottom  wraps  and 
pacers. 

Signode  ML2EE  and  MLN2A  tying  machines. 
Custom-Bilt  quarter  folders,  and  rotary 
trimmers. 

Sta-Hi  telescopic  truck  loader. 

Kansa  3:1  inserter. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Installation  services  also 
provided.  We  will  purchase  mailroom  equip¬ 
ment  and  complete  newspaper  mailrooms. 

Graphic  Management  Associates.  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Mam  St..  Southboro  MA  01772 
(617)  481-8562 


SIGNODE  MLN2A  in  excellent  condition.  Avail¬ 
able  immediately.  Reply  to  Graphic  Manage¬ 
ment  Associates.  Inc.  (617)  481-8562. 


TWO  SHERIDAN  tabloid  bindery  machines.  6 
pockets,  a  3-knife  B-trimmer  and  a  double-off 
collector.  2nd  machine  doesn't  collect  before 
trimming.  Reply.  Production  Department. 
News  American.  301  E  Lombard  St.  Baltimore 
MD  21202. 


MISCELLANEOUS 


MAILROOM/BINDERY 

Graphotype  Model  6341.  $500.  Addresso- 
graph  1900.  $300.  Addressograph  4000. 


ri<K. 


EDITORIAL 

Model  6100  Hendrix  PDPII.  $500;  with  5  ter¬ 
minals.  $300  each  for  all  five  or  $425  for 
individual  terminals. 

PRESSROOM 

Two  Gregg  Non-stop  imprinters.  Hi/Lo  drive 
shaft.  $15,000  or  best  offer. 

Write  or  call  Production  Manager.  Bob  Fisher. 
Citizen  Publishing  Co.  Beaver  Dam  Wl  53916; 
(414)  887-0321.  ext  54. 
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30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


REWINDING 

Mill  finishing  up  to  103"  wide 

News,  roto,  machine  Ctd,  etc 

Heller  &  Usdan 

Moonachie  NJ  07074 
(201)  933-8100  Ext  231 

If  your  game  is  equipment,  pro¬ 
ducts,  services  or  systems  used 
in  newspaper  production  (or  if 
you're  a  publisher  with  surplus 
equipment  on  your  hands)  E&P 
Classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 

PHOTOTYPESETTING 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPUGRAPHIC  IV  for  sale  or  take  over  lease. 
One  year  old.  Very  little  use.  Eight  type  fonts 
and  processor.  Channel  13.  Box  1568.  Sun 
Valley  ID  83353;  (208)  726-0113. 

COMPUWRITER  USERS 

COMPAX  IS  HERE 

Now  you  can  set  type  from  most  any 
microcomputer.  Driven  like  a  line  printer,  COM¬ 
PAX  will  work  with  with  the  Jr,  1,  II  or  IV.  Full 
time  automatic  hyphenation  too.  For  tuther 
information  contact: 

First  Mam  Computer  Systems 

Box  795-E 

Bedford  TX  76021 
(817)  540-2491 

COMP  IV-88.  fonts.  $4450 

7200,  6  fonts,  $11,50 

CompStan,  WJ  Stanton,  (603)  778-0106 

CG  8600  DIGITIZED.  9  months  old,  ACI,  10 
fonts.  $45,000. 

WSI,  (216)  729-2858 

COMP  IV  B  HR  TG,  $5750;  another  with  spare 
parts  kit  PMA,  $6250;  Comp  IV  B  LR  2  years, 
$6250;  Comp  88  B  HR,  $5250;  Comp  48  B 
HR.  spare  parts  kit,  2  strips,  $5000.  (xuaran- 
teed  in  writing.  Bob  Weber,  (216)  461-8270. 

COMP  48  B  HR,  spare  parts  kit,  15  strips, 
processor,  $5300;  Comp  88  B  HR.  $5250; 
Comp  IV  B  LR.  2  years,  $6250;  Comp  IV  B  HR. 
spare  parts  kit.  3  years,  $6250;  Comp  IV  A  HR, 
spare  parts  kit.  $4250.  Bob  Weber.  (2 16)  46 1  - 
8270. 

MDT  350  plain.  $3100,  with  format,  $3400; 
Communications,  $3500;  Trendsetter  812 
HR.  $8500;  Edit  7900  Universal  HR.  $9500; 
Edit  2750  RevC,  $4850;  RevD,  $5000;  MDR, 
$1400.  Guaranteed.  Bob  Weber,  (216)  461- 
8270. 

QUADRITEK  1200.  processor.  14  fonts, 
paper,  chemistry.  Assume  installment  pur¬ 
chase  agreement  with  no  down  payment.  (307) 
745-5165. 

EDIT  7770  II  LR  with  Preview,  1  year. 
$20,000;  Edit  7700  II  LR  Rev  E,  Dual  Disk. 
Prtr  option,  5  strips,  $11,750;  Edit  7700  LR, 
$9950;  Edit  7700  LR,  $9950;  Edit  2750  Rev 
C  ICI.  $6500;  ICI  for  Typesetter,  $2350. 
Guaranteed  in  writing.  Bob  Weber,  (216)  461- 
8270. 

EDIT  7500 HR,  5 strips,  lease  24 at  $520;  Edit 
7500  LR,  processor,  4  strips,  $7990;  Edit 
7500  LR,  dual  disc.  $8500;  Edit  7500  LR 
MCPO,  $7900.  Guaranteed.  Bob  Weber,  (216) 
461-8270. 

EDIT  7900  Universal  HR,  spare  parts  kit,  1 
year,  $10,250;  Edit  2750,  Rev  D,  1  year. 
$5000;  MDT  350  with  column.  $3500;  Edil 
75CX)  HR,  spare  kits,  $9750;  Edit  7500  HR, 
PMA,  $8000;  Edit  1750,  $3000.  Guaranteed 
Bob  Weber,  (216)  461-8270. 

7200 1  LR  Blue,  19  strips.  $2450;  7200 1C  LR 
Grey,  18  strips.  $1850;  another  with  visua 
display,  18  strips.  $2600;  Comp  1.  6  years.  8 
strips,  $2400.  Comp  Jr.  $185(J.  Bob  Weber 
(216)  461-8270. 

LINOTRON  202.  $35,000;  Trendsetter  HR. 
$9500;  Trendsetter  LR.  $8750;  Shatstall 
Interfaces.  $750;  IBM  EFC.  1  year.  $5500; 
Quad  1200  with  20  fonts.  $5950.  WSI.  (216) 
729-2858. 


COMPEDIT  5410  Why  buy  new’  $14,500; 
IBM  Mag  card  Composer  used  3  days.  $9900; 
ICI  option  for  Editwriter.  $2450;  Advantage  I. 
$17,500;  MVP  II  dual  disk  and  paper  tape  I/O. 
$5500;  VGC  Typositor.  2  years.  28  fonts.  X 
lens.  $1850.  Bob  Weber.  (216)  461-8270. 


CG  7200 1  (Blue).  15  strips.  $2450;  7200 1C. 
40  strips.  $2300;  CG  8"  floppy  reader, 
$1350;  CG  Kwikdro,  $500;  ACM  9000  HR. 
DEK  and  strips.  $4500;  pair,  also  LR.  $2500; 
each.  Written  guarantee.  Bob  Weber.  (216) 
461-8270. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


MERG  CRtronic  digital  typesetter 
$16,950 

CompStan,  WJ  Stanton,  (603)  778-0106 


2  ROCKWELL  METROSETS:  Metroset-Plus 
and  Metro-Set  II  (32K),  complete  spare  parts 
kit.  excellent  operating  condition.  Contact 
David  Blizzard  at  (416)  947-2348.  Canada. 


TYPESETTING  EQUIPMENT.  Buy  and  sell. 
10%  fee.  500  units— Lowest  prices.  WSI.  Inc, 
(216)  729-2858. 


TRENDSETTER  812  HR,  $8500;  MDT  350 
with  format.  $3400;  MDT  350.  $3100; 
Unisetter  HR.  DEK.  spare  parts  kit.  12  strips. 
$9350;  Videosetter  (Jniversal.  All  options.  2 
spare  parts  kits.  8  grids,  low  use.  $18.0C)0. 
Written  guarantee.  Bob  Weber.  (216)  461- 
8270. 


UNISETTER  HR,  DEK,  spare  parts  kit,  12 
strips,  $5750;  Videosetter  Universal,  2  spare 
parts  kits,  10  grids,  $12,000;  Videosetter  Uni¬ 
versal.  all  options.  2  spare  parts  kits  8  grids. 
$16,000,  another  3  years.  $18,500.  Guaran¬ 
teed  in  writing.  Bob  Weber,  (216)  461-8270. 


UNISETTER  HR,  $6950;  Unisetter  LR, 
$5450;  MDT  350.  $3450;  Unified  Composer. 
$3250;  DEK.  $1700;  8 "  FDR,  $1950.  WSI, 
(216)  729-2858. 


WANT  TO  SELL?  BUY? 

List  with  us!  10%  Commission 
•Save  Times  eFair  Price  •Protection 
•No  Headaches  oNo  Obligation 
Bob  Weber  (216)  461-8270 


PRESSES 


GOSS  MARK  I,  A-80,  22’/4"  Cutoff 
9  units — Digital  Pasters 
6  Color  Half  Decks 

2  Double  2:1  Folders  with  Balloon  Formers 

Goss  Mark  I,  A-82,  239/16  "  Cutoff 
23  units— Digital  Pasters 
4  Superimposed  Double  Half  Decks 

4  Single  Half  Decks 

5  Double  3:2  Folders 

Goss  Mark  II.  A-82,  229/16"  Cutoff 
2  units,  60o  Stagger— Full  Digital  Pasters 

Goss  Mark  I,  A-88,  239/16"  Cutoff 
30  units— Digital  Pasters 
5  3-Position  Color  Cylinders 
5  Double  2:1  Folders 

Double  and  single  Goss  portable  color  foun¬ 
tains. 

Add-on  units  available. 

Folder  enclosure  and  dust  collector  system 
presently  on  a  Goss  Mark  V. 

Hurletron  SCR  drive  with  50  HP  DC  motors. 
No.  330  Portable  Idab  Stacker  with  card  read¬ 
er  and  programmer,  excellent  condition. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


AVAILABLE  IMMEDIATELY— 2  unit  Goss  Com¬ 
munity,  grease,  no  sidelay,  15  HP  drive.  This 
press  was  in  a  small  weekly  newspaper  and  is 
currently  in  storage.  We  can  install  if  desired. 
Phone  (707)  226-3712,  ask  (or  Bill  Stabler  or 
Dave  Church. 


COMPLETE  PLANT 

News  King  6  unit  press.  (>5unt-0-Veyor  105, 
late  Model  EditWriter  7700  II  and  2  CWIV  B's. 
extensive  pasteup  furniture.  Brown  camera, 
near  new  LogE  LD-24  and  all  necessary  equip¬ 
ment  (or  complete  print  production  from  type¬ 
set  through  press.  Available  immediately.  All 
equipment  in  very  good  condition.  Priced  signi¬ 
ficantly  under  market  value.  Prefer  to  sell  as 
entire  plant. 

ONE  (Corporation  (404)321-3992 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-6766. 


1979  GOSS  SIGNATURE  HV  22^/4x36, 4  units 
with  2  Cary  splicers,  2  Cary  infeeds,  Cary  web 
aligners,  ink  agitators,  watercirculators.  HV  '/z, 
1/4  and  double  parallel  folder,  remote  control 
console  and  150  HP  motor  drive.  Excellent 
condition,  can  be  seen  in  operation.  Available 
immediately.  Owner  must  sell. 

Call  Bill  Kirk.  InterWeb  Systems,  Inc,  (305) 
629-4330. 


GOSS  SC.  7  units,  circumferential,  1978. 
Ckjmmunity  add-on  units,  1968-75. 
Urbanite,  10  units,  1980. 

Urbanite  add-on  units  and  folders. 

Metro.  6  units,  mid-1970's. 

HARRIS  V15  A,  6  units,  1977. 

V25,  4  units,  1978. 

Folders:  JF7,  JFl,  JF4.  JFIO,  JF25. 

845,  4  units,  1975. 

HOE  Lithomatic  II,  9  units,  5  Color  Humps. 
CUSTOM-BILT.  3  knife  trimmer  (or  Harris 
press. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


•HARRIS-COTTRELL  web  offset  press.  Model 
M-1000,  5-unit  color  combination.  23*/5  " 
cutoff. 

•Harris-Cottrell  book  press.  4-color  web  offset 
press.  Model  53P. 

•6-unit  Hoe  color  convertible  press  with  2  fold¬ 
ers.  22^4"  cutoff. 

All  units  are  in  excellent  condition  and  avail¬ 
able  immediately.  Contact  Graphic  Manage¬ 
ment  Associates.  Inc,  (617)  481-8562. 


Harris  V-15A,  add-on  units,  1977. 

Harris  V-15A,  8  units.  Upper  former.  1974. 
Cottrell  V-25,  Vi  and  Vi  folder  JF-1. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vi  folders. 

Goss  4.  6,  8-position  roll  stand. 

Goss  1500  series.  4  units,  1975. 

Goss  Community.  3  unit  press,  1978. 

Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  Vi" .  45  VS". 

Fincor  motor  and  controls. 

Harris  845  add-on  units. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22^4". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM.  1975. 

CXjlor  King  presses  and  units. 

Fairchild  Color  King,  4  units,  1969. 

Harris  V-25.  4  units,  1978. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED;  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


KOENING  &  BAUER  express  model.  32-page 
double  width.  Pnntables  only.  Replies  to  Box 
4803,  Editor  &  Publisher. 


MARTIN  FLYING  PASTERS  new  1979,  run- 
on  Urbanite,  will  sell  all  6  or  individual. 

WEB  SPECIALISTS,  3  web  angle  bar  nests-12 
page  tabs,  colle-'.t  per  web.  running  on  Ur¬ 
banite. 

IPEC,  INC,  97  Marquardt  Or,  Wheeling  IL 

60090,  (312)  459-9700,  Telex  20-6766. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


EQUIPMENT  &  SUPPLIES 


PRESS  CONVERSIONS 


HELP  WANTED. 


NORTHEAST  INDUSTRIES  is  offering  36  units  GOSS  MARK  I  8,  22V«"  cutoff.  82"  wide, 
of  Hoe  Color  Convertible  and  6  folders  as  com-  Available  November.  1982. 


plete  presses  or  parts. 

(213)  257-7557 


Goss  Mark  I.  16  Goss  units  23  9/16  A  80  and 
82.  12  Mark  I  Goss  units  22  Va  A  80.  8  half 
decks  A  80  and  82. 6  color  humps  A  ^  and  82. 
4  2:1  folders  inverted  and  regular  23  9/16.  2 
2: 1  folders  regular  22  ^4. 6  (^s  auto-pasters. 
20  Wood  reel  stands.  2  balloon  former 
assemblies.  4  double  width  portable  ink  foun- 


PRE-OWNED  WEB  PRESSES  4  2:1  folders  inverted  and  regula 

4-Suburban  900  series  2: 1  folders  regular  22  ^4. 6  Goss  i 

4-Suburban  1000  series  20  Wood  reel  stands.  2  ball 

4-Suburban  1500  series  assemblies.  4  double  width  porta 

Suburban  combination  folder  with  balloon  tains.  Many  other  parts  available 
former.  Community  unit  1971. 

PRESS  CONVERSIONS 

Count*0“V®yof  mood  lOo.  Aikir\  akiii 

Add-on  components  for  Goss.  Harris  and  King  Ur  r  bt  I  AIN  U  AIN  I  LUX 

presses.  INSTALLATIONS 

All  machines  can  be  seen  in  operation  and  are  PRESS  REMOVAL 

available  for  immediate  delivery.  Call  or  write  uPATFn  QTnPAPF  AWAil  ADi  r 
tor  our  Turnkey  installation  price.  HEATED  STORAGE  AVAILABLE 

OFFSET  WEB  SALES.  INC. 

PO  BOX  211 

MARYSVILLE  WA  98270 
(206)  653-2519 


PRESS  REMOVAL  AND  INSTALLATION 
Service  work  done  on 
Single  width  web  offset  presses 
National  Newspaper  Machinery.  Inc 
John  Dean.  (816)  796-9600 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset  I 
Press.  17Tb'’»24'/S"  wide,  with  2  Roll  Stands. 
Folder.  Sheeter.  $34,500.  (415)  873-2640. 


TWO  UNIT  GOSS  Community  with  side  lay. 
Available  as  is.  or.  installed.  Call  (408)  496- 
0666. 


URBANITE  1972.  8  units.  1-3C  unit.  2  fold-  i 
ers. 

7  unit  Community,  2  folders,  1975 

4  unit  Goss  Community  (grease) 

5  unit  Harris  V22,  RBI  folder  | 

Vanguard  V- 15,  4  and  5  units  ' 

Goss  Suburban  900  and  1(X)  series.  3  and  4 

units 

BELL-CAMP  INC 

Bo*  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Tele*  130326 


8  UNITS  OF  HOE  Colormatic  with  one  3:2  fol¬ 
der.  balloon.  2  humps  and  reels.  We  are  offer¬ 
ing  this  press  on  a  turnkey  basis  any  place  in  the 
United  States  which  will  include  purchase  of 
press,  removal,  transportation,  re-erection  in 
running  order.  All  this  for  the  sum  of 
$750,000. 

Northeast  Industries,  (213)  257-7557 


2- UNIT  Oil  Bath  Goss  Community,  Superior 
Condition 

3- unit  HarrisV15A  with  JF15folder.  mid  to  late  I 
70's  mfg. 

Harris  V 1 5A  add-cn  units,  mid  to  late  70's  mfg. 

1  to  3-unit  News  King  with  KJ4.  reconditioned 

4- unit  News  King  with  KJ6.  reconditioned 
6-unit  News  King  with  KJ8  and  upper  former 
News  King  add-on  units 

Offered  E*clusively  By 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Bo*  15999 
Lene*a,  Kansas  66215 
(913)  492-9050  Tele*  4-2362 

WEB  LEADER  PRESS 

8  units,  2  folders,  new  1978,  Quadra  color  unit 
1980.  All  in  e*cellent  condition.  Will  sell  com¬ 
ponents  separately.  Can  be  seen  in  operation. 
Call  or  write  to  turnkey  installation  price.  Offset 
Web  Sales.  Inc,  PO  Bo*  211,  Marysville  WA 
98270;  (206)  653-2519. 

WEB  PRESS  INSTALLATION 
Over  20  years  e*perience.  Regional,  national 
and  international  references.  Installation  cost 
includes  plant  set  up  and  consultation.  Jim 
Estes,  Wesco  Graphics.  Inc,  (408)  496-0666. 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Hoe  Skip  Slitters 

8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc.  E  34th  St.  Cleveland  OH;  (216)  883- 
8724. 

UK  factory  phone  011-44-772-797050. 


THE  ORLANDO  SENTINEL  ^ 
^^^Presses-ForSaje^^^ 

Eight  Units-Hoe  Colormatic.  22%’’ 
cutoff.  55”  web.  Pair  3:2  folders, 
subway  delivery.  Ttree  color 
humps,  semi-auto  reels,  balloon 
formers,  bay  window  bars,  smti- 
mist  system. 

Eight  Units-Hoe  Color  Convertible, 
22V  cutoff,  multi-web.  Pair  2:1 
folders,  subway  delivery.  Three 
color  hwnps.  manual  reels,  bal¬ 
loon  formers,  bay  window  bars, 
electric  compensators,  anti-mist 
system. 

Five  Units-Hoe  Litho-matic,'2214” 
cutoff,  multi-web  width  capability 
to  661^”,  5  plate  wide.  Pair  2:1 
folders,  positioned  right  angle  to 
units,  semi-auto  reels,  hot  air 
dryer,  blanket  washer. 

Contact  Gene  Bell, 

Production  Director 

(305)420-5601 
Sentinel  Star  Plaza 
I  633  N  Orange  Av.PO  Box  2833 

L  Orlando  a  32801-1349 


THE  UNIVERSITY  OF  ALABAMA  Department 
of  Journalism  seeks  applicants  for  two  positions 
at  the  assistant  associate  professor  level.  One 
to  do  research  and  service  and  teach 
introductory  and  advanced  courses  in  mass 
communication  and  journalism.  Areas  of 
interest:  communication  history,  theory, 
research  methods,  newswriting,  editing, 
magazine  journalism  and  electronic  news 
delivery  systems.  Candidates  should  have  pro¬ 
fessional  and  teaching  experience  and  demon¬ 
strate  potential  for  scholarly  research.  PhD  re¬ 
quired  (ABOs  will  be  considered).  The  second 
position  requires  several  years  of  journalism 
experience.  At  least  a  master  s  degree  and 
capability  of  teaching  all  levels  of  news 
editorial  curriculum  including  newspaper 
operations  and  management.  Applicants 
should  demonstrate  willingness  to  develop 
research  interest  and  to  engage  in  the 
University's  service  activities,  ^d  applica¬ 
tions  and  resume  to  Dr  Charles  C  Self.  TO  Bo* 
1482.  University  AL  35486.  The  University  of 
Alabama  is  an  equal  opportunity/affirmative 
action  employer. 


ADMINISTRATIVE 

SENIOR  INTERNAL  AUDITOR 
McClatchy  Newspapers  is  currently  seeking  a 
senior  internal  auditor  who  will  be  responsible 
for  developing  and  implementing  com¬ 
prehensive  financial  and  operational  audit  pro¬ 
grams  within  our  broadcasting,  cable  television 
and  newspaper  operating  divisions.  Qualified 
applicants  will  have  a  d^ee  in  accounting, 
CPA  or  CIA  with  4  years  public  aikJ/or  private 
auditing  experience  and  familiarity  with  com¬ 
puter-based  systems.  Prior  audit  experieiKe 
within  broadcasting,  cable  television  and  news¬ 
papers  IS  desirable.  Requires  excellent  com¬ 
munication  skills  and  proven  ability  to  establish 
and  maintain  effective  working  relationships 
with  all  levels  of  management.  Travel  will  be 
necessary.  Please  send  your  resume,  with  sal¬ 
ary  history,  in  confidence  to: 

Personnel  Department 
McClatchy  Nnvspapers 
TO  Box  15779 
Sacramento  CA  95852 

Equal  Opportunity  Employer 


E  &P  Classifieds — 

As  effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community.  


WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS.  1290 
Central  Av.  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH.  I 

with  S(1  folder  unit  separate. 

Bo*  1983.  Editor  &  Publisher. 

LATE  STYLE 

COHRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

•Muller  227  inserter 

•Cutler  Hammer  Mark  IV 

•Count-O-Veyor  Stackers 

All  must  be  in  good  operating  condition.  Reply 

to  Graphic  Management  Assocs.  Inc.  (617) 

481-8562. 

MULLER  MODEL  225  belt  delivery  for  use  on  j 
Muller  227  inserter.  Reply  to  Bo*  4818.  Editor 
&  Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 

WANTED  ACCOUNTING  SOFTWARE 
For  daily  newspaper,  to  run  on  Data  General 
Nova  4X  (ROOS).  Details:  Phil  Turner.  Daily 
Variety.  1400  N  Cahuenga  Blvd.  Hollywood  CA 
90028;  (213)469-1141. _ 

WANTED 

COMPUTEK  VDTs  MODEL  200.  4K  or  8K  with 
keyboards.  For  use  with  TALSTAR  T410  sys¬ 
tem.  Reply  to  Bo*  4768,  Editor  &  Publisher. 

WOOD  SUPERMATIC  casting  machine.  22^*  " 
cutoff.  Reply  to  Graphic  Management  Assocs, 
Inc,  (617)  481-8562. 


ADMINISTRATIVE 


DATA  PROCESSING  DIRECTOR 
We  are  looking  for  a  person  with  data  processing 
management  experience  to  take  charge  and 
direct  our  data  processing  department-  We  are 
presently  using  DEC  equipment.  Candidates 
must  have  experience  with  large  scale  time* 
sharing  and  mini-computers  utilizing  CRT  ter¬ 
minals  in  user  departments.  Experience  in  proj¬ 
ect  management  to  include  systems  design, 
programming  and  operations.  Candidate  must 
also  have  experience  in  software  and  hardware 
evaluation  and  selection  in  business  and  pro¬ 
duction  applications.  Send  resume  and  salary 
requirements  in  confidence  to  Box  4629.  Edi¬ 
tor  &  Publisher. 

An  Equal  Opportunity  Employer 

GENER^  MANAGER  needed  to  continue 
building  successful  widely-circulated  farm 
paper,  top  pay  for  person  with  successful  sales 
experience.  Heavy  on  promotion,  selling  and 
training.  Supurb  career  opportunity  as  part  of 
fast-growing  newspaper  group.  Send  salary  his¬ 
tory  and  resume  in  confidence  to  Box  4759. 
Editor  &  Publisher. 

PRESIDENT 

Midwestern  newspaper  group  seeks  president. 
Prefers  creative  marketing  and  financially- 
minded  MBA  with  an  impressive  record.  Send 
resume  in  confidence  to  Box  4805.  Editor  & 
Publisher. 


ADVERTISING 


ADVERTISING  SALES  (Area  Manager),  Shop¬ 
per.  55in  Free  circulation.  Area  open  Viroqua. 
WiscoTisin.  Established  accounts.  Person  must 
be  aggressive  retail  oriented  person .  growth  and 
profit  minded.  Responsible  for  all  phases  of  a 
11.000  zoned  circulation  area,  ^lary  plus. 
Hardworking  imaginative  only  need  apply.  Fox- 
*y  Shopper.  TO  Box  526.  S^rta  Wl  54656. 

ARE  YOU  AGGRESSIVE,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper 
industry  Please  call  or  send  resuine  to:  Disnnis 
Fearing,  Multi-Media  Enterprises,  18533  Bur¬ 
bank,  Ste  1 44,  Tarzana  CA  91 356;  (2 1 3)  344- 
7177. 


ADVERTISING  REPRESENTATIVE 
For  progressive  weekly  newspaper. 
Experienced  and  willing  to  learn  more.  Resume 
and  references  to  the  Cody  Enterprise.  Box 
1090.  Cody  WY  82414. 

FLORIDA  SHOPPER  with  10,000-plus  paid 
circulation,  looking  for  aggressive  sales  mana¬ 
ger  to  oversee  7-person  sales  staff.  Salary. 

fsnerous  commission,  car,  gas,  etc.  Box  4794, 
ditor  &  Publisher. 

ADVERTISING  MANAGER— Small  north  Mis- 
souri  daily,  shopper.  References,  experience, 
to  Box  185.  Brookfield  MO  64628.  or  call  eve¬ 
nings.  weekends,  (816)  258-7123. 


AD  DIRECTOR 

Quality  Suburban  New  York  Market 

We’re  a  medium-sized  7-day  newspaper  in  a  quality  sub¬ 
urban  New  York  market.  We  are  looking  for  a  bright,  energetic 
sales  and  marketing-minded  ad  director,  or,  retail/classified 
manager  who  is  ready  to  move  up.  You  should  understand 
newspaper  sales  strategy  and  know  how  to  compete  in  a  major 
market  suburb. 

This  is  a  great  opportunity  for  a  career-minded  person  who 
is  ready  to  move  and  take  the  reins  of  an  ad  department  that 
needs  motivation,  leadership  and  some  rebuilding. 

Good  chance  to  move  up  inside . . .  plus  we  are  a  subsidiary 
of  a  highly  respected  Fortune  500  communications  company. 
Great  family  area,  excellent  benefits,  competitive  salary  plus 
good  MBO  bonus ...  a  real  opportunity  to  shine.  Write 
today ...  in  strictest  confidence  tO: 

Box  4781 

Editor  &  Publisher 
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_ HELP  WANTED _ 

_ ADVERTISING _ 

ADVERTISING  MANAGER  for  middle  Tennes¬ 
see  weekly  newspaper.  Ideal  candidate  will 
have  a  proven  record  of  sales  management  in  a 
competitive  market,  the  ability  to  sell,  meet 
goals  and  to  motivate  and  lead  others.  A  work¬ 
ing  knowledge  of  community  newspapering  is  ' 
essential.  Competitive  salary  and  major  com¬ 
pany  benefits.  Osntact  Don  Conner.  (6 1 5)  552- 
1808. 

CUSSIFIED  AD  MANAGER 
We're  looking  for  a  bright,  aggressive  and 
dynamic  professional  to  head  our  classified 
department.  We  re  a  70.000  daily  in  Zone  4 
with  a  TMC  weekly.  Good  starting  salary, 
excellent  company  benefits.  Excellent  growth 
potential.  Send  us  details  of  your  work  and 
personal  history.  All  replies  confidential.  Box 
4733.  Editor  &  Publisher. 

ENERGETIC,  confident  "people  person  " 
needed  as  ad  director  for  Zone  5  small  daily. 
Experienced  with  ability  to  tram  and  motivate 
staff,  handle  major  accounts  and  coordinate 
relations  with  retail  groups.  Send  resume,  clips 
and  references  along  with  salary  requirements 
to  Box  4812.  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
For  New  York  City  weekly  Send  resume  to  Box 
4727.  Editor  &  Publisher. 


IMMEDIATE  OPENING  WITH  SOUTHEAST¬ 
ERN  shopper  circulation  in  excess  of  200.000. 
Applicants  must  have  solid  sales  management 
experience  plus  the  ability  to  organize,  tram 
and  inspire.  Excellent  salary  plus  benefits. 
Send  resume  with  salary  requirements  to  Box 
4713.  Editor  &  Publisher. 

RETAIL  AD  MANAGER 

We  re  looking  for  a  people-oriented  manager 
with  a  superior  track  record  m  training  and 
motivation.  Excellent  opportunities  for 
advancement.  Send  resume  and  salary  history 
m  confidence  to  Publisher.  Daily  Progress.  PO 
Box  1287.  Charlottesville  VA  22902. 


ARTIGRAPHICS 

ARTIST— We  are  looking  lor  a  talented  news¬ 
paper  illustrator  with  well-rounded  experience 
m  all  phases  of  graphics.  Must  be  skilled  m 
page  layout,  typography  and  color  reproduc¬ 
tion.  Send  resume  to  Charles  Freestone.  Arizo¬ 
na  Daily  Star.  PO  Box  26807.  Tucson  AZ 
85726. 

WANTED  A  thinking  artist  skilled  m  all  media 
including  color  to  be  the  primary  artist  for  a 
growing  Zone  2  daily.  Will  work  on  graphics  as 
well  as  Illustrate  for  feature  pages  and  maga¬ 
zines.  Must  work  quickly  when  necessary. 
Apply  Box  4785.  Editor  &  Publisher. 

_ CIRCULATION _ 

ASSISTANT  CIRCUUTION  MANAGER;  6-day. 
28.000  afternoon  daily  in  Northeast  is  seeking 
qualified  individual  with  strong  sales 
marketing  experience  to  assume  the  position  of 
assistant  circulation  manager.  Individual  must 
have  proven  sales  and  promotion  record  to  meet 
this  challenge  The  candidate  selected  will 
have  the  responsibility  to  direct  circulation  to 
new  growth  goals.  Must  be  thoroughly  qualified 
m  all  phases  of  circulation  work.  Excellent 
opportunity  for  advancement  for  the  right  per¬ 
son.  Present  circulation  manager  retiring  short¬ 
ly.  Send  resume  and  salary  history  to  Box  4731. 
Editor  &  Publisher 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


IF  YOU  ARE  A  SUCCESSFUL  district  manager 
on  a  medium  or  small  daily  here  is  your  chance 
to  become  our  circulation  manager  on  a  small 
central  Illinois  daily  paper.  Supervise  carrier 
force  mailroom.  driver,  part-time  clerk,  some 
bundle  delivery  required  on  city  routes.  We 
need  someone  to  continue  a  successful  history 
of  carrier  sales  promotions  and  home  delivery. 
Good  salary,  benefits  and  monthly  jjercentage 
of  circulation  cash  profits  as  a  bonus.  We  are  a 
fast-growing  newspaper  group  and  the  manager 
who  excels  at  profitable  sales  and  hard  shirt 
sleeve  work  will  advance.  Send  salary  history, 
resume  to  Box  4816.  Editor  &  Publisher. 


HELP  WANTED _ 

_ CIRCULATION _ 

CIRCULATION  MANAGER  opening  in  Okla¬ 
homa  medium-size  daily.  $400  per  week  plus 
nice  bonus  based  on  grt^h.  Box  4778.  Editor 
&  Publisher. 

CIRCULATION  SALES  MANAGER 
Very  small  newspaper  in  West  Virginia  wants  to 
be  bigger.  Ideal  candidate  is  someone  who 
wants  the  chance  to  show  what  she  or  he  can  do. 
We  are  part  of  a  respected  newspaper  group.  We 
have  a  bookkeeper,  now  we  need  a  salesperson. 
This  IS  def  inately  not  a  retirement  position .  Box 
4779.  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  small  Arkansas 
daily.  We  are  in  the  building  stages  and  want 
someone  with  experience  to  lead  our 
department.  References  required.  ContactTom 
Wilson.  Helena  World.  417  York  St.  PO  Box 
340,  Helena  AR  72342;  (501)  338-9181. 

CIRCULATION  MANAGER 
If  you  are  currently  in  a  number  2  circulation 
management  position  and  are  tired  of  playing 
second  string,  we  may  have  an  exciting  growth 
opportunity  for  you.  We  publish  2  monthly  trade 
magazines  (circulated  nationally)  and  require  a 
competent  manager  to  ( 1 )  maintain  order  in  our 
records  and  meet  audit  requirements.  (2) 
establish  and  direct  an  ambitious  free-to-paid 
subscription  program.  (3)  promote  and  control 
a  new  circulation  development  campaign. 
Candidates  must  have  a  minimum  of  3  years 
circulation  management  experience;  possess 
proven  sales  and  promotion  abilities;  and  most 
of  all.  be  detail-oriented  with  strong  organiza¬ 
tional  and  analytical  skills.  This  is  a  shirt-sleeve 
position  and  demand  an  ambitious,  aggressive, 
hardworking  individual.  Competitive  salary  and 
pleasant  work  environment  in  growing  bedroom 
community  near  major  sunbelt  commerce  cen¬ 
ter.  Qualified  candidates  should  send  resume, 
letter  of  introduction  and  salary  history  to  Box 
4801.  Editor  &  Publisher. 

GROWING  AM  AND  PM  metro  in  Zone  8  has 
immediate  openings  for  area  supervisors. 
Opportunity  of  lifetime  for  aggressive  persons 
with  sound  circulation  fundamentals  to  adv¬ 
ance  with  progressive  operation.  These  newly 
created  positions  in  the  city  and  suburban  areas 
made  available  through  recent  TO  reorganiza¬ 
tion.  Please  send  resumes  with  salary 
expectations  to  Box  4782,  Editor  &  Publisher. 

HARD  WORKING  INDIVIDUAL  needed 
immmediately  to  head  up  our  circulation 
department.  This  is  not  a  position,  but  a  hard 
job  that  requires  many  hours.  Applicant  should 
have  at  least  3  years  experience.  Zone  3  daily 
and  Sunday  paper  with  8.000  circulation.  Sal¬ 
ary  plus  bonus  with  good  fringe  benefits. 
Advancement  within  group  possible.  Send 
resume  to  Box  4796.  Editor  &  Publisher. 


_ EDITORIAL _ 

ARIZONA  REPUBLIC  looking  for  crackerjack 
copy  editor.  Slot  experience  a  pius.  First  time 
applicants  only,  please.  Try  out  mandatory. 
Send  resume  with  three  references  to  B  Clair 
Cobb.  News  Editor.  Arizona  Republic.  Box 
1950.  Phoenix  AZ  85001. 

COPY  EDITOR— "Western  Pennsylvania  AM 
seeks  desk  person  with  layout  skill  and  wire 
experience.  Will  package  sports  and  other 
pages  as  part  of  2-person  desk.  Submit  resume 
and  tearsheets  of  best  work.  Box4791.  Editor& 
Publisher. 

CITY  EDITOR 

(kinsidering  applications  from  Northeast  with 
fast,  sharp  editing  skills.  Must  be  organized 
and  aggressive  to  direct  staff  of  30.000  daily. 
Will  consider  veteran  reporters.  Starting  salary 
$12,500.  negotiable  with  experience  Box 
4809.  Editor  &  Publisher. 

EDITORIAL— States  News  Service,  now  a  joint 
venture  of  Pulitzer  Publishing  Company  and 
Indian  Head  Inc  is  looking  for  reporters  with 
strong  hard  news  background.  Apply;  States 
News  Service.  Management  Committee.  654 
Pennsylvania  Av.  SE.  Washington  DC  20003. 

EXPERIENCED  editorial  writer  and  managing 
editor  for  daily  about  25.000  circulation  in 
Zone  4.  Must  be  skilled  in  all  phases  of  news¬ 
room  operation.  Must  be  politically  con¬ 
servative.  positive  thinking  and  civic-minded. 
Southerner  preferred.  Box  47 14.  Editors  Pub¬ 
lisher. 

40,000-PLUS  member  (Aquestrian)  sports 
,  association  located  in  New  York  City  seeks 
I  managing  editor  for  monthly  membership 
publication.  Newspaper  or  magazine  layout  and 
production  experience  a  must,  writing  and  edit¬ 
ing  skills  necessary  to  support  existing  writing 
talent  within  association.  Compensation  to  mid 
$20's.  Editor  reports  to  Association  executive 
I  vicepresident.  Box  4814.  Editor  &  Publisher. 


_ HELP  WANTED _ 

_ EDITORIAL _ 

AGGRESSIVE  EDITOR  with  flair  for  community 
involvement,  staff  motivation,  needed  by 
Lesher  Communications,  Inc,  for  one  of  its  fast¬ 
growing,  54.000  circulation.  5-day  newspap¬ 
ers  in  San  Francisco  Bay  area.  Only  top- 
notched  people  with  proven  background  need 
apply.  Salary  negotiable.  Send  letter  and 
resume  to  RE  Tracy.  Editor.  LCI,  2640  Shade- 
lands  Dr,  Walnut  Creek  CA  94598;  (4 1 5)  935- 
2525. 

ASSISTANT  METRO  EDITOR 
Aggressive,  hard-news  oriented  200.000-plus 
morning  and  afternoon  papers  have  opening  for 
assistant  metropolitan  editor  to  work  night  shift 
helping  to  supervise  suburban  and  rural  report¬ 
ing  staff  in  12-county  area  of  southwestern 
Ohio.  Applicants  should  be  journeymen  with 
substantial  editing  and  supervisory  experience. 
Send  resume  and  cover  letter  detailing 
experience  and  goals  to  Ron  Hosie.  Metropoli¬ 
tan  Editor.  Journal  Herald  and  Dayton  Daily 
News.  Fourth  and  Ludlow  Sts,  Dayton  OH 
45401. 

REPORTER— We  just  hired  2  reporters,  but  the 
Wall  Street  Journal  and  Newsweek  keep  raiding 
our  award-winning  newsroom.  So  we  are  look¬ 
ing  again  for  top-notch  persons,  analytical 
thinkers  and  superb  writers.  If  you  can  meet  our 
high  standards,  please  send  clips,  resume,  and 
salary  expectations  to;  Nancy  Wilson, 
Employment/Compensation  Manager.  Tele¬ 
graph-Herald.  PO  Box  688,  Dubuque  lA 
52001. 

Equal  Opportunity  Employer 

BUSINESS  REPORTER 
San  Juan.  Puerto  Rico  48,000  weekly  largest 
circulation  English  language  newspaper  in 
Caribbean  seeks  experienced  business  repor¬ 
ter.  Minimum  5  years  experience  as  reporter,  2 
as  business  reporter.  Must  know  some  Spanish 
and  willing  to  become  fluent.  Must  produce 
well  researched  analytical  work  that  is  lively 
and  well  written.  Send  resume,  clips  and  salary 
requirements.  Editor-ln-Chief.  CARIBBEAN 
BUSINESS.  PO  Box  6253  Loiza  St  Station, 
San  Juan  PR  00914. 

CITY  EDITOR 

Spokane's  newspapers,  the  morning  Spokes¬ 
man-Review  and  the  afternoon  Chronicle,  are 
merging  their  news  staffs  January  3.  The  goal; 
to  produce  two  superior  newspapers  daily  and 
an  outstanding  newspaper  Sunday.  A  key  to 
success  will  be  the  city  editor.  We  need  the  best 
we  can  find,  someone  with  ideas,  energy,  a 
commitment  to  quality,  an  ability  to  make  the 
city  desk  operate  as  a  cohesive  unit  and  a  talent 
for  challenging  good  reporters  and  bringing  out 
their  best  work.  We  offer  an  excellent  salary,  a 
chance  to  live  in  a  lovely  city  in  the  Pacific 
Northwest  and.  most  of  all.  an  Dpportunitytobe 
part  of  an  exciting  adventure  in  journalism.  We 
are  an  equal  opportunity  employer.  We  will  con¬ 
sider  letters  with  resumes,  containing  letters 
references,  only.  Send  to  Chris  Peck.  Managing 
Editor,  the  Spokeman-Review,  PO  Box  2160, 
Spokane  WA  99210. 

COPY  EDITOR 
Nation’s  Business 
Magazine 

This  national  magazine  specializ¬ 
ing  in  Washington  developments 
affecting  business  seeks  an 
incisive  copy  editor  with  well 
documented  skills.  Here,  you  will 
have  major  responsibilities  for 
assuring  that  articles  are  well 
organized  and  succinctly  written 
in  an  inviting,  informative  style. 
You  will  also  be  working  closely 
with  graphics  and  production 
staffs. 

For  additional  details  about  this 
excellent  long-term  advance¬ 
ment  opportunity,  and  the  unique 
environment  of  the  Chamber 
itself,  send  your  resume,  editing 
samples  (which  will  not  be  re¬ 
turned).  and  salary  requirements 
in  confidence  to  Janet  Brush¬ 
wood. 

CHAMBER  OF  COMMERCE 
OF  THE  UNITED  STATES 

1615  H  Street,  N.W. 

Washington.  D.C.  20062 

An  Equal  Opportunity  Employer  M  E 


HELP  WANTED 
EDITORIAL 


EDITOR 


Northern  California 


We're  looking  for  an  editor  with  a  real  commit¬ 
ment  to  both  community  journalism  and  high 
professional  standards  to  produce  a  five-day-a- 
week  daily  in  an  attractive  Pacific  Coast  com¬ 
munity  of  15.000.  This  is  a  county  seat  daily 
with  a  circulation  of  about  6000.  published  by 
a  company  with  an  historical  commitment  to 
putting  out  first-rate  newspapers.  For  the  right 
editor,  this  could  be  either  the  route  to  bigger 
things,  or  a  rewarding  permanent  home.  Salary 
negotiable.  Contact; 

Glenn  Powers 
Publisher 
Free  Lance 
PO  Box  1417 
Hollister  CA  95023 

Equal  Opportunity  Employer 


ENERGY-ENVIRONMENT  REPORTER 
GENERAL  ASSIGNMENT  REPORTER 
COMMUNITY-FEATURE  WRITER 

The  Casper,  Wyoming  Star-Tribune  invites 
conscious,  serious  journalists  to  apply  for  three 
positions.  The  paper  is  a  growing  40,000  daily 
with  a  dominant  role  in  a  newsy  state. 

We  seek  applicants  with  at  least  three  years' 
daily  experience  and  the  ability  to  thrive  on  the 
energy  frontier. 

Energy-environment  reporter;  A  senior 
position.  Should  have  relevant  experience/ 
education,  demonstrated  ability  todigand  han¬ 
dle  complexity  and  strong  quantitative  skills. 

General  assignment,  community  features 
positions;  We  expect  reporters  to  dig  and  stay 
with  difficult  stories.  Strong  academic  and  pro¬ 
fessional  background  required. 

Please  send  resume,  references  and  clips  of 
best  work  to  Richard  High,  Casper  Star- 
Tribune,  Box  80.  Casper  WY  82602. 

GENERAL  ASSIGNMENT  REPORTER.  Self- 
starter  needed  for  a  new  section  concentrating 
on  rural  area.  Work  involved.  19.000  northwest 
Illinois.  6-day  daily.  Send  resume  and  clips  tO; 
Saul  Shapiro,  the  Freeport  Journal-Standard, 
PO  Box  330,  Freeport  IL  61032. 

GROUP  WEEKLY  needs  editor  of  small  college 
town  paper  in  Zone  2.  Position  could  lead  to 
managing  editor  of  group  within  1  to  2  years. 
Send  resume  and  salary  requirements  to  Box 
4804,  Editor  &  Publisher. 

"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write;  Northwest  Marketing 
Limited.  Box  3658-J.  Lacey  WA  98503. 

HARD  WORKING,  shirt-sleeve  editor  tor  twice- 
weekly  10,500  circulation  newspaper  in  grow¬ 
ing  Louisiana  city.  Applicant  should  possessall 
skills  necessary  to  generate  top  news  product. 
People  skills  a  must.  If  you  are  in  a  number  2 
spot  and  are  tired  of  playing  second  fiddle,  this 
may  be  your  opportunity.  Contact  Al  Gensheim- 
er.  (318)  527-7075,  or  send  resume  to  PO  Box 
99,  Sulphus  LA  70663. 

MANAGING  EDITOR 

Position  available  mid-October  on  award¬ 
winning  PM/Sunday  daily  in  middle  Georgia. 
Excellent  opportunity  for  editor  who  can  direct 
staff  of  1 1 .  Strong  emphasis  on  local  coverage. 
Must  have  management  and  technical  skills. 
Send  resume  including  salary  requirements  to 
the  Daily  Sun,  PO  Box  4A,  Warner  Robbins  GA 
31099. 

OUT  OF  THE  RAT  RACE.  Specialty  publication. 
Successful.  Profitable.  Seeks  manager- 
possible  partner  for  eventual  full  take-over 
when  present  owner  retires.  Out-of-city  colorful 
village  lifestyle.  Publisher,  PO  Box  121, 
Columbia  PA  17512. 

REPORTER  with  2-3  years  experience  on 
small-medium  dailies  wanted  by  mid-sized, 
coastal  Florida  daily.  Must  be  an  accom¬ 
plished,  comfortable  writer.  Box  4760,  Editor 
&  Publisher. 


TWO  POSITIONS  OPEN— We  need  a  writer  with 
page  layout  and  design  experience  for  our 
expanding  special  projects  operation.  Projects 
range  from  one-time  news  topic  supplements  to 
special  interest  publications  to  seasonal 
theme-oriented  sections.  Salary  range  tops  at 
$340.  We  also  have  a  sports  writer-desk 
opening.  This  is  an  entry-level-plus  opening, 
salary  ranm  is  $215-$270  for  am  publication 
schedule.  Respond  with  resume,  recentclipsto 
Nelder  Dawson,  Personnel  Director,  Alexandria 
Daily  Town  Talk,  PO  Box  7558,  Alexandria  LA 
71306. 
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HELP  WANTED 


SPORTSWRITER — In  the  heart  of  SEC  country; 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 

THE  MORGANTOWN  DOMINION  POST  has  an 
immediate  opening  for  a  lifestyles  writer.  VOT 
experience  helpful.  Write  Sandi  Metheney, 
Lifestyles  Editor.  Dominion  Post,  Greer  Bldg. 
Morgantown  WV  26505. 

WIRE  EDITOR.  We  re  looking  for  someone  with 
a  solid  news  background  to  edit  wire  copy  and 
do  front  page  and  inside  wire  page  makeup. 
Some  reporting,  too.  19.000  northwest  Illi¬ 
nois,  6-day  daily.  Send  resume  and  clips  tO; 
Saul  Shapiro,  the  Freeport  Journal-Standard, 
PO  Box  330,  Freeport  IL  61032. 


_ FREELANCE _ 

EARN  EXTRA  CASH  as  contributor  for  trade 
publications  covering  theme  parks,  camp¬ 
grounds,  fairs,  resorts,  carnivals.  Box  121055. 
Nashville  TN  37212  or  (800)  251-7469. 


_ JOB  LEADS _ 

PR/EDITORIAL  )obs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 

_ MAILROOM _ 

MAILROOM  MANAGER  reporting  to  production 
manager  responsible  for  operating,  maintain¬ 
ing  and  schooling  a  15  employee  mailroom. 
Publication  is  a  zoned  lOO.CJOO  circulation 
twice-weekly,  plus  commercial  hands-on 
experience  on  Muller-Martini  helpful.  Looking 
for  a  top-notch  individual  to  tackle  a  challeng¬ 
ing  career  in  a  fast  growing  market.  Excellent 
benefits  package  and  competitive  salary.  All 
replies  sent  tO:  Suncoast  News.  607  W  Mam  St, 
New  Port  Richey  FL  33552. 

_ PRESSROOM _ 

PRESS  ROOM  FOREMAN 
Web  offset  foreman  for  30,000  daily  and  Sun¬ 
day  newspaper.  Quality-conscious  and  main¬ 
tenance-oriented  for  5  units  of  Harris  N-1650 
and  plate  room.  Must  be  able  to  lead  and  train. 
Union  or  eligible.  Salary  mid-$20's.  Send 
resume  to  Barry  Hopwood,  General  Manager, 
Lebanon  News  Publishing  Company.  PO  Box 
600,  Lebanon  PA  17042. 

PRESSPERSON 

The  Delaware  County  (Pennsylvania)  Daily 
Times  in  suburban  Philadelphia  is  looking  for 
an  experienced  web  offset  pressperson  who  is 
interested  in  future  advancement  into  produc¬ 
tion  management.  Current  scale  is  $464  for 
night  work  that  includes  Saturdays.  Press  is 
Harris  1650.  Send  letter  and  resume  to  Donna 
Carey,  Daily  Times,  500  Mildred  Av.  Primes  PA 
19108.  Only  written  replies  please. 


ZONE  5  suburban  weekly  needs  manager  with 
minimum  2  years  suburban  ad  sales.  A  tough, 
competitive  challenge  with  generous  salary, 
profit-sharing,  commissions  and  fringe 
benefits.  Prefer  workaholic  who  is  superb  on 
layouts,  promotions  and  bringing  in  new  busi¬ 
ness.  Box  4766,  Editor  &  Publisher. 


POSITIONS  WANTED 


ADVERTISING:  Sales  or  management:  want  to 
move  to  small  town  (4000  to  40,000)  midwest 
or  north.  20  years  or  productive  classified  and 
retail  advertising  experience:  weekly,  daily, 
shopper.  Family  man  and  exceptionally 
dependable.  Box  4793.  Editor  &  Publisher. 


_ CARTOONIST _ 

DESIROUS  of  placement  on  daily  as  its  edito¬ 
rial  cartoonist.  Open  to  all  Zones.  Samples 
available.  Ellsworth,  (313)  893-0820  (home). 
(313)  449-4422,  ext  315  (work). 


CIRCULATION 


SINGLE  COPY  SALES  MANAGER 
Experienced  with  an  organization  selling  over 
130,000  copies  daily.  Wants  to  relocate  in  a 
large  metropolitan  area.  Box  4764.  Editor  & 
Publisher. 


AWARD-WINNING 

SPORTSWRITER 

Back-to-back  national  award-winner,  recent 
New  York  State  AP  Sunday  feature  writer,  seeks 
move  to  metro  daily.  Horse  racing  a  specialty, 
but  have  solid  pro  background  and  strong  desk 
skills.  Box  4799,  Editor  &  Publisher. 

DEPENDABLE,  creative  pro  with  4  years  daily 
plus  related  experience  seeks  work  with  mid¬ 
size  daily.  Computer  trained.  Strong  in  govern¬ 
ment.  farm,  education,  business,  medical 
reporting.  Dave  Zarkin.  1 340  Western  Av  N  #5. 
St  Paul  MN  55117. 

EDITORIAL  PAGE  EDITOR.  37.  varied 
experience  on  Pulitzer-winning  top-ten  daily  as 
editorial  writer,  daily  columnist.  VOT  deskman, 
reporter;  administrative  experience  as  manag¬ 
ing  editor  of  small-town  daily,  plus  legislative 
experience  in  Washington  as  foreign  policy  aide 
to  US  senator.  Box  4715,  Editor  &  Publisher. 


ZONE  2  J-grad,  in  30's.  employed  in  steel 
industry  for  14  years,  desires  to  return  to  jour¬ 
nalism.  Would  like  position  as  a  reporter  or  pr 
writer.  Good  grammarian.  Non-smoker.  Can  re¬ 
locate  easily.  JR  Oliver,  5416  Second  Av,  Pitt¬ 
sburgh  PA  15207;  (412)  521-9320. 

WIDELY  experienced  daily,  magazine,  wire 
service  editor,  38.  Diverse  skills,  interests,  lan¬ 
guages.  Internationalist;  grasp  US  issues.  BL. 
9710  69  Av.  Forest  Hills  NY  11375.  Would 
relocate  DC. _ _ 


To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  materi¬ 
al  which  can  be  forwarded  in 
a  large  manilla  envelope. 


,  Editor  &  Publisher. 


EXPERIENCED  COUPLE  has  skills  to  develop 
small  daily/weekly.  Willing  to  take  on  challenge 
in  any  Zone.  Box  4736.  Editor  &  Publisher. 

EDITOR  who  knows  how  to  communicate 
through  words  and  pictures.  Strong  graphic  and 
layout  skills.  10  years'  experience,  award¬ 
winning  publications.  Journalism  degree,  man¬ 
agement  experience.  Write  Box  4767.  Editor  & 
Publisher. 

EDITOR:  Dues  paid,  awards  won,  owners  lett¬ 
ing  ship  sink.  Pro.  Renaissance  man  seeks 
challenge.  Box  4789,  Editor  &  Publisher. 

EXPERIENCED  reporter  seeks  general  assign¬ 
ment  position  on  medium  or  small  daily  in  Zone 
8  or  9.  BS  in  journalism  from  a  major  Colorado 
university.  Good  clips  and  references.  Box 
4813,  Editor  &  Publisher. 


FARM  writer  and  editor  with  20  years 
experience.  Engaged  in  dryland  farming  last  7 
years  would  like  ag-related  writing  or  editing 
position.  Strong  in  photography  and  features. 
Write  James  Williams.  Rt  1 ,  Box  8.  Edwall  WA 
99008. 


IT’S  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — and  it's  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  ease! 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT;  We  can’t  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don’t  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 


FREELANCER,  opposed  to  poverty,  including 
his  own.  seeks  permanent  position  as  reporter 
or  on  copy  desk.  Several  major  credits.  Copy 
editor,  news  and  feature  writer  for  college 
paper.  Internship  with  Baltimore  Evening  Sun. 
VDT  experience,  photo  skills.  May  '82  grad  of 
Johns  Hopkins  with  political  scienceicreative 
writing  background.  Mark  Trachtenbero,  195 
St  Paul  St,  Brookline  MA  02146;  (617)  734- 
2612. 

LAID  OFF  reporter^ photographer  with  3  years 
daily  and  weekly  experience  desires  position  on 
a  small  to  medium  sized  daily.  Prefer  Ohio  or 
Zones  1.  2  and  4.  Clips  and  references  avail¬ 
able  upon  request.  David  Hobbs.  (614)  235- 
8970,  (614)  235-0302. 

LIVE  THE  GOOD  LIFE,  hands  on,  totally 
involved  publisher,  needs  to  make  a  change  for 
personal  reasons,  charming  upstate  New  York 
community,  offers  challenge,  requires  highly 
motivated  person's  willing  to  devote  80  plus 
hours  per  week  to  total  journalistic  and  com¬ 
mercial  effort.  Many  rewards,  papers,  printing 
gross  about  $250M;  some  40%  is  commercial 
printing.  Can  be  increased  easily,  with  new 
Ideas  and  fresh  ajroroach.  Present  owner  is 
burned  out  after  27  years  on  job.  Write  Box 
4800,  Editor  &  Publisher. 

VERSATILE,  dependable  reporter, 
photographer.  28.  with  six  years  daily 
experience,  seeks  general  assignment jxjsition 
in  any  Zone.  VDT  skill.  Box  4811.  Editor  & 
Publisher. 


POSITIONS  WANTED 
_ EDITORIAL _ 

NEWS  EXECUTIVE:  Nowdirectingall  newsand 
editorial  operations  of  35.000-circulation  daily 
and  looking  for  a  greater  challenge.  Mature, 
demanding,  effective  newvoom  professional 
with  ideas  and  experience.  Box  4787.  Editor  & 
Publisher. 


NEW  YORKER,  sixers  experience  on  Southw¬ 
est  newspapers.  AP-honored  reporter,  VDT  edi¬ 
tor,  self-motivated,  proven  leader.  Seek 
position  on  newspaper  or  magazine  in  New  York 
City  area.  Bob  Guiliano.  900  E  Corsicana 
#221,  Athens  TX  75751. 


NEWS  EDITOR  OR 
COPY  DESK  CHIEF 

Skilled,  experienced  professional  with  track 
record.  VDT  experieiKe,  good  teacher,  meets 
deadlines,  produces  top  product.  (305)  322- 
6810  or  write  Box  4611.  Editor  &  Publisher. 


REPORTERrCOPY  EDITOR  with  4  years 
experience  seeks  position  on  Northeast  daily. 
Wide  back^ound  in  hard  news.  arts,  some 
sports  and  photography.  Visiting  area  Septem¬ 
ber  16-24.  Call  or  leave  message  at  (617)  383- 
9239. 


REPORTER  AVAILABLE:  Know  my  way  around 
agencies,  courts,  police.  Expertise  in  military 
affairs,  sciences,  industry.  Solid  urban  affairs 
background.  Write  in  plain  English.  Top  work 
habits,  integrity.  Kevin  Sherlock.  (213)  785- 
7217 


REPORTER .  Accurate  and  aggressive,  with  dai¬ 
ly  newspaper  and  radio  broadcast  experience, 
seeks  position  on  medium  sized  newspaper  in 
Zones  1  and  2.  Box  4815,  Editor  &  Publisher. 


SPORTSWRITER  with  copy  editing,  layout 
skills  ready  for  bigger  challenge  on  metro  daily. 
Five  years  full-time  experience.  VDT  knowl¬ 
edge.  Box  4761,  Editor  &  Publisher. 


SPORTS  EDITOR-WRITER,  33,  single.  16 
years  experience  on  dailies,  needs  job.  Jeff 
Green,  (319)  234-4850.  anytime. 

TALENTED  WRITER/editor  seeks  work  in 
Washington  area  on  newsletter  other  publica¬ 
tion.  2  years  daily  experience  in  writing,  edit¬ 
ing.  layout.  Dave.  (301)  567-2517. 

VETERAN  NEWSMAN.  56.  seeks  top  slot  or 
beat.  Zones  6-7-8.  One  dependent.  Reply  to 
Box  4798,  Editor  &  Publisher. 


VETERAN  JOURNALIST  desires  position  as 
editor  or  reporter  tor  weekly  or  small  daily 
publication.  Resume  upon  request.  Replies  to 
Box  4797.  Editor  &  Publisher. 


MULTIPLE  AWARD-WINNING  reporter-editor. 
29.  seeks  spot  with  large  daily  or  magazine. 
Prefer  features,  arts,  lifestyle.  Seven  years 
experience.  14  journalism  awards,  no  stranger 
to  15-hour  days.  Prefer  Zones  1  or  9.  Reply  to 
Box  4802,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  James  E.  Bonneau 


A  hard  look  at  NIE 

After  spending  over  a  quarter  century 
in  circulation,  first  being  involved  with 
“Newspaper  in  the  Classroom”  during 
the  50s  at  the  Milwaukee  Journal,  I  have, 
as  a  matter  of  necessity,  given  a  good  deal 
of  thought  to  the  subject. 

The  culmination  of  all  this  thought  and 
effort  was  an  NIE  program  at  the  Seattle 
Post-Intelligencer,  starting  from  scratch 
and  building  to  10,000  per  day,  paid 
circulation,  within  three  years.  We 
developed  innovative  sales  plans  using 
expert  circulation  salespeople  and  even  a 
telephone  solicitation  program  which  was 
highly  effective.  Along  the  way,  assisted 
by  some  very  able  teachers,  we  also  cre¬ 
ated  award-winning  brochures  and  teach¬ 
ing  aids.  It  was  a  program  about  which  we 
were  justly  proud,  funded  mainly  by  sav¬ 
ings  we  were  able  to  squeeze  out  of 
unproductive  circulation  functions. 

The  Post-Intelligencer  program  was, 
and  I  believe  remains,  one  of  the  top  ten 
programs  in  the  country  if  paid  circula¬ 
tion  is  used  as  a  measurement.  It  had 
significant  reach,  an  important  impact  on 
ABC  and  a  very  beneficial  public  rela¬ 
tions  effect  for  our  newspaper. 
International  Circulation  Manager's 
Association  voted  it  a  First  Place  Award 
for  public  service  in  1973. 

The  thrust  of  this  report  is  to  comment 
on  the  following  questions  to  give 
publishers  some  criteria  in  measuring 
their  own  NIE  programs  and  perhaps  give 
some  argument  for  change  of  direction 
during  the  future  years. 

I  am  going  to  skip  question  number  1 . 
“Do  current  NIE  programs  fulfill  the  goal 
of  creating  future  habitual  newspaper 
readers?”  and  go  right  to: 

Question  2.  Is  penetration  of  student 
population  by  newspaper  sales  in  NIE 
programs  significant  so  as  to  justify  cost? 

CNPA  recently  published  a  somewhat 
complicated  measurement  of  the 
effectiveness  of  NIE  programs  that  really 
seemed  to  me  to  miss  the  point  com¬ 
pletely.  Admitting  that  the  benefit 
in  terms  of  better  reading,  math,  etc.,  to 
the  individual  student  is  good,  the  simple 
test  of  effectiveness  is  to  measure  the 
number  of  papers  sold  to  schools  in  your 
circulation  area  versus  the  student  pop¬ 
ulation  in  that  area.  As  part  of  my  consult¬ 
ing  service,  I  measure  NIE  effectiveness 
and  recently  at  one  of  the  newspapers 
boasting  an  NIE  program,  I  found  the 
penetration  less  than  one  percent  of  stu¬ 
dent  population.  We  even  multiplied  the 
numl^r  of  copies  times  3  assuming  three 
different  classrooms  would  use  one  set  of 
newspapers. 

In  another  metropolitan  area  with^ 

(Bonneau  is  a  circulation  consultant  in 
Centralia,  Wash.) 


about  600  schools  in  the  primary  market¬ 
ing  area  with  about  300,000  students  the 
newspaper  distributed  a  daily  total  under 
500  copies.  The  reach  is  under  two-tenths 
of  one  percent.  This  was  a  newspaper 
with  a  full-time  coordinator  and  a  budget 
close  to  $80,000.  1  do  not  think  such  a 
program  is  cost-justified  and  the  circula¬ 
tion  department  would  be  better  served  to 
use  the  $80,000  in  a  more  effective 
marketing  program.  In  a  recent  ANPA 
survey,  dividing  total  copies  distributed 
annually,  more  than  60%  of  over  900  re¬ 
spondents  having  an  NIE  program  dis¬ 
tributed  less  than  100  copies  per  day, 
based  on  170  school  days. 

My  point  is  simply  that  probably  more 
than  90%  of  the  NIE  programs  in  the 
country  have  a  student  population  reach 
of  under  five  percent  at  any  given  time.  Of 
course  there  are  certain  “spurts”  of 
newspaper  distribution  for  highly  special¬ 
ized  school  promotions,  but  they  are 
short-term  and  do  not  contribute  to  future 
habitual  newspaper  readership. 

I  also  suspect  that  those  newspapers 
who  have  established  “permanent 
draws”  for  some  schools  every  day,  that 
those  schools  are  hard  pilt  to  find 
meaningful  use  of  the  newspapers  every 
day. 

The  question  is  very  easily  answered. 
If  your  NIE  coordinator  does  not  have  a 
state  directory  of  schools,  one  is  certainly 
available  at  the  local  library.  In  probably 
less  than  an  hour  someone  could  research 
total  school  population  and  tell  you  what 
your  student  reach  will  be.  If  your  reach 
is  five  percent  or  less,  how  can  such  an 
NIE  program  ever  hope  to  have  a  signifi¬ 
cant  impact  on  future  penetration  of  your 
market? 

In  question  number  3,  we  ask:  “Is 
amount  (quantity)  of  newspaper  use  re¬ 
petitive  enough  to  create  future  habitual 
newspaper  readers? 

Recently,  serious  students  of  circula¬ 
tion,  based  on  some  research  and  years  of 
experience  have  proposed  that  a  new 
prospect  must  read  a  newspaper  regularly 
for  ten  to  twelve  months  before  he 
becomes  a  “habitual”  newspaper  reader. 
Once  he  is  sold  on  newspaper  reading  for 
this  period,  even  should  he  move  to 
another  location,  the  habit  remains  strong 
and  he  will  immediately  order  the  local 
newspaper.  But  it  takes  ten  full  months  of 
day  after  day  exposure  to  news,  edito¬ 
rials,  advertising  and  entertainment 
before  the  habit  is  so  thorough  that  the 
circulation  manager  does  not  have  to 
worry  about  reselling  him  every  three 
months. 

Many  newspaper  NIE  programs  use 
'  four,  six  or  eight  week  study  periods. 
Many  NIE  programs  use  the  newspaper 
only  one  day  each  week.  Some  NIE  pro¬ 


grams  use  the  newspaper  only  spasmodi¬ 
cally,  in  no  way  resembling  the  use  it  is 
given  in  the  home  of  a  dedicated  news¬ 
paper  reader.  I  do  not  believe  most  NIE 
programs  come  even  close  to  promoting 
future  newspaper  readers. 

Question  number  4  asks:  “Does  the 
kind  (quality)  of  use  of  newspapers  in 
classroom  situations  promote  future 
habitual  newspaper  readers?” 

Many  NIE  activities  use  the  newspa¬ 
pers  delivered  to  the  schools  as  technical 
aids  to  teaching,  rather  than  a  study  of  the 
newspaper  as  an  entity.  Surely  no  one  can 
argue  against  the  merits  of  a  program  that 
teaches  better  reading,  better  math,  bet¬ 
ter  art,  etc.  If  that  is  the  sole  purpose  of 
NIE,  then  a  small  minority  of  the  total 
school  student  population  is  benefiting. 
But  I  don’t  believe  that  is  the  purpose  of 
NIE  from  the  publisher’s  standpoint. 

His  purpose  could  be  the  immediate 
amplification  of  his  ABC  numbers.  In 
looking  at  most  NIE  programs,  the  effect 
on  either  of  the  six  months  publisher’s 
statement  or  the  full  audit  I  can’t  believe 
that  could  be  a  major  impetus.  Indeed,  it 
could  be  that  the  program  is  ego  satisfying 
to  the  publisher.  When  those  question¬ 
naires  from  ANPA  come  out,  he  likes  to 
say  that,  yes  he  has  an  NIE  coordinator 
and  an  NIE  program.  I  really  think, 
however,  that  most  publishers  support 
NIE  because  they  have  a  strong  concern 
for  the  diminished  penetration  of  news¬ 
papers  in  their  markets  and  they  believe 
wholeheartedly  that  NIE  is  productive 
toward  the  future  repenetration  of  their 
markets  by  a  whole  generation  of  school 
kids  that  have  been  brought  up  on  ideal 
and  deeply  significant  NIE  programs.  It  is 
not  happening.  Even  if  their  programs 
reached  100%  of  the  students  every  day 
during  the  school  year,  the  quality  of  use 
of  the  newspaper  is  most  classrooms 
situations  could  have  a  negative  effect  on 
the  creation  of  those  future  newspaper 
devotees. 

But  we  do  not  ever  reach  100% — it  is 
more  like  less  than  five  percent.  And  we 
don’t  use  the  newspaper  every  day  during 
the  school  year — the  average  is  probably 
about  30  days. 

Question  five:  “Do  NIE  programs 
administered  by  ex-teachers  serve  news¬ 
papers  in  building  future  habitual  news¬ 
paper  readers?” 

(Continued  on  page  52} 
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The  force  that  holds  the  moon  in  orbit 
is  helping  Amoco  find  oil  today. 

By  measuring  the  gravitational  pull  of 
rock  formations  miles  below  the 
earth's  surface,  Amoco  is  discovering 
previously  undetected  energy  deposits. 

Amoco  scientists  use  a  borehole 
gravimeter  that  can  detect  gravita¬ 
tional  pull  as  small  as  three-millionths 
of  an  ounce.  Porous  rock,  capable  of 
holding  oil  and  natural  gas,  exerts  less 
pull  than  non-porous  rock. 


Amoco  geophysicists  use  these  gravity 
readings  to  help  locate  oil  and  gas 
zones,  such  as  those  found  in  Michigan. 

Equally  important,  these  data  are 
invaluable  in  determining  areas  where 
well  testing  would  be  unproductive. 

It's  one  of  the  technologies  Amoco 
is  using  to  find  the  energy  America 
needs  today,  and  to  keep  growing  in 
the  year  2000 . . .  and  beyond.  You  expect  more  from  a  leader. 
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Who  would  have  believed  a  little  book  with  such  a  long  and  boring  (even  it 
apt)  title  would  prove  to  be  just  about  the  most  useful  newsroom  text  around? 

Once  again  the  stocks  have  been  depleted  of  "Synopsis  of  the  Law  of  Libel 
and  the  Right  of  Privacy,"  the  Scripps-Howard  handbook  which  has  been 
made  available  to  the  public,  at  cost,  as  a  service  to  the  industry.  The  40-page 
guide's  1977  revision,  which  was  the  first  offered  outside  E.W.  Scripps 
Company  units,  was  soon  sold  out.  More  than  20,000  copies.  So  an  updated 
1981  revision  was  offered.  Now,  more  than  25,000  copies  later,  we've  had  to 
order  another  printing. 

The  author  is  Bruce  Sanford,  Washington-based  partner  of  Baker  & 
Hostetler,  who  has  represented  Scripps-Howard  on  the  press  law  front  since 
1970,  and  in  more  recent  years  has  also  served  as  First  Amendment  counsel 
of  the  Society  of  Professional  Journalists,  Sigma  Delta  Chi. 


HOW  TO  GET  THE  BOOK 

Individual  copies:  $1.95  (or  $1.50  to  journalists 
and  j-students)  plus  70c  postage  and  handling. 
Order  from  jane  Flatt,  World  Almanac  Publica¬ 
tions,  200  Park  Avenue,  New  York,  N.Y.  10166. 
Ask  about  bulk  rates  by  calling  212-557-9652. 


Give  Light  and  the  People  Will  Find  Their  Own  Way 
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